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SCENE STUDY
ACROSS THE POND AND A CONTINENT, THE LONDON WEST HOLLYWOOD  

IS SEAMLESSLY CINEMATIC //  BY DREW LIMSKY

 IT’S SOHO HOUSE meets Sunset 
Boulevard at The London West Holly-
wood, where well-heeled creatives from 
across the Atlantic comingle with spiky-
haired rockers and film stars. The buzz 
begins at breakfast with Boxwood’s buf-
fet table, with slivers of smoked salmon 
so pristine they look like jewels, along 
with porridge and English breakfast on 
the a la carte menu. The high life contin-
ues at the rooftop pool, with its private 
cabanas and views of the Hollywood Hills. 

Decorating the scene are the estima-
ble results of a $25 million renovation to 
savor. The last flourish of that redo was 
the unveiling of the $25,000-a-night Pent-
house Inspired by Vivienne Westwood, 
which pays tribute to the iconoclastic 
English fashion designer whose wedding 
dress for Carrie Bradshaw in the first Sex 
and the City movie wasn’t mere product 
placement—it all but stole the show. At 
11,000 square feet, Westwood’s namesake 
penthouse is the largest hotel suite in Los 
Angeles. “We were initially approached 

by The London West Hollywood to add 
inspiration to the penthouse with our 
prints and graphics,” says Andreas Kro-
nthaler, Vivienne Westwood’s Design 
Partner and Creative Director. “We have 
specially curated rugs, wall-hangings and 
soft furnishings to bring a subtle element 
of our brand to the luxury apartment. It’s 
exciting to see our designs translated into 
an interior space.” 

In the previous phase of the renova-
tion, the London-based David Collins 
Studio, the hotel’s original designer as 
well as the designer of the London NYC 
Hotel, was enlisted to execute a floor of 
new suites. Sixteen Royal Vista suites plus 
five specialty Gate Suites pay homage to 
London’s Hyde Park and take their names 
from the park’s five gate points—Victoria, 
Alexandra, Elizabeth, Apsley and Cur-
zon—references to aristocratic life from 
various eras. “I have been waiting to work 
again with The London West Hollywood 
since the day we opened,” says Simon 
Rawlings, creative director of David 

Collins Studio. “The Gate Suites take our 
timeless design to the next level.” 

The suites achieve that seemingly 
effortless feng shui of Southern Califor-
nia: the king beds, accessible on three 
sides, are built into freestanding units 
housing a “backstage” area equipped 
with a dressing area. Within their hand-
cut mosaic walls the new bathrooms offer 
niches for deep soaking tubs and vanities.

The glitter comes in the form of a 110-
seat screening room. Conceptualized by 
Gonzalez Architects with interiors by the 
London-based Richmond Design, this 
amenity marks the largest hotel screen-
ing room in the Los Angeles market.

And the hotel’s North San Vicente loca-
tion strikes the perfect balance between 
residential and action. You can walk down 
to the bistros and bars on Santa Monica 
Boulevard, or you can sit back and enjoy 
the show from your balcony, the bands 
at Whisky a Go Go (very) audible as you 
watch the sun set. Porridge aside, it’s a 
signature LA experience.

 THE JOY OF Cooking, first published 
in 1931, created a movement. Renowned 
for its conversational tone and its simple 
approach to cooking, this tome became a 
staple on the shelves of homes across 
America. Even the inimitable Julia Child 
learned to cook using its recipes and 
techniques.

Interior designer and entrepreneur 
Robin Wilson is attempting to achieve 
something similar, but her subject 
is the healthy home, as exemplified 
by her 2015 release, Clean Design: 
Wellness for Your Lifestyle. “Every-
one can have a healthy home,” Wil-
son says. And she insists that that 
desire has found its moment. As 
we strive to live healthier lives—
watching the food we eat and our 
fitness levels—it’s only natural that 
the home becomes part of that 
movement.

Home health follows a logic 
similar to cooking: There are cer-
tain ingredients and instructions 
that, when followed, result in a safe 
abode. The guideposts: sustain-
ability, hypoallergenic materials, 
and avoiding VOCs, arsenic, and 
hydrofluorocarbons. 

Wilson’s vocation arose from a 
very personal journey. She grew up 
in Austin, Texas, a city, which, for 
all its advantages—scenic, musi-
cal, and otherwise—is, according 
to Wilson, a veritable cache of aller-
gens. The city’s medley of mold, 
pollen, and dust—all made more 
noxious by the city’s hot, humid 
climate—nearly incapacitated the 
future designer. “Do you know 

that 60 million people in the United States 
suffer from allergies or asthma?” she 
asks, and recounts tales of having to stay 
indoors with her inhaler close at hand and 
watch other children play outdoors. 

Things changed when the family vis-
ited a holistic doctor who offered some 
sage advice: “You can raise a strong 
child or raise a child on strong medi-
cine.” That impressed Wilson’s parents, 

who stripped their home of such allergy 
laboratories as heavy curtains and shag 
carpets. Fortified, Wilson exercised to 
strengthen her lungs. Slowly, as the 
family adopted a number of healthier 
options and streamlined their home, 
Wilson went from an afflicted person 
who used an inhaler daily to today’s fit 
specimen—a tireless entrepreneur, the 
mother of a toddler, and an ambassa-

dor for the Asthma and Allergy 
Foundation of America who very 
rarely needs a puff. 

Once a building contractor, the 
CEO and founder of Robin Wilson 
Home turned to design when cli-
ents wanted her to take the helm 
for every aspect of her construc-
tion projects—furniture, linens, 
and all. They were impressed by 
her passion for allergy-free interi-
ors, and soon Wilson found herself 
creating entire interiors—proj-
ects that transformed her into a 
star of interior design and home 
product design. She worked on 
President Bill Clinton’s Harlem 
office, and environmentalist Rob-
ert F. Kennedy Jr. signed her up to 
renovate his home, complete with 
floors of reclaimed wood; the proj-
ect resulted in the book Kennedy 
Green House. Yet Wilson remains 
adamant that clean interiors should 
rightfully belong to everyone: She 
says the method outlined in her 
book “is a lifestyle change, and it’s 
something you can do piecemeal, 
in steps. It does not have to over-
whelm. I want people to know that 
they can change.”

AN INTERIOR DESIGNER TO THE RICH AND FAMOUS OFFERS PRACTICAL  
ADVICE FOR EVERY HOMEOWNER  //  BY BECCA HENSLEY

Recipe for a Healthy Home
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