The Comedy---Code

Explore comedy through the lens of SOCIAL/EMOTIONAL INTELLIGENCE



Today's Schedule:

e 10:15-12:30: The Comedy-Code™ Quest
12:30-1:15:  Lunch

1:15-2:15: Team Fun in the ‘Be The Performer’ Wing
. NCC Photo

. Share Comedy Treasures & Takeaways
« 3:30-5:00: End or Stay & Explore NCC On Own

Questions? Contact Cindy Aronson 716.969.6016



The Comedy-Code - Simple, yet powerful.

Have some fun with your team today!

LAU G H ‘ Connect with them through a mutual love of comedy.

Can you find every comedy treasure in the scavenger hunt?

Explore the National Comedy Center through your assigned lens.
FIND examples, THINK of the learning they offer,
SHARE findings/thoughts at end of day.

The story of comedy is a story of LOVE.
A love for one’s craft and performance, their cast & colleagues
and their audience that loves them right back.
Isn’t that the goal for professionals everywhere?




LAUGH AND LOVE with a SCAVENGER HUNT - PRIZES AWARDED!
Can you and your sitcom team find/do these 10 items?
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Find: The Tonight Show Curtain

Find: Eddie Murphy's ‘Axel Foley' Jacket

Find: What event was in George Carlin's Day Planner on October 11, 19757
Find: Seinfeld's Puffy Shirt

Do: In Jokes With a View, note your favorite joke!

Do: Take a photo of your whole team on the Prank Bench

Find: Will Ferrell's 'Ron Burgundy Maroon Suit’

Find: Your favorite comedy artifact

Do: Take a photo of your whole team in ‘Carolines on Broadway'

Find: Your favorite ode to friendship in the Carl Reiner Exhibit



LEARN by exploring comedy through the lens of
SOCIAL-EMOTIONAL INTELLIGENCE

(the ability to recognize, understand and manage your own emotions and the emotions of others)

Examples can be discovered throughout the story of comedy,
especially at the following exhibits:

#3 - Schlatter Theater - Johnny Carson & George Schlatter
#7 - Standup Lounge

#9 - Control Booth

#22 - Ham It Up

#23 - The Movie House

#27 - Sketch & Improv

#30 - Laughing Matters USO
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Catch your favorite acts in : 5
our comedy club. Featuring Brad Anderson's Studio.



At the end of today (2:30-3:30 pm)
each cast will share your comedy treasures & takeaways.

1. We'll have some fun discovering treasures from the hunt.
2. What did you learn through your assigned comedy lens?

3. How will it help with the challenges/opportunities faced in
your role and organization?

4. Did you Laugh? Did you Learn? Did you Love it?

5. How will today's experience fuel stronger connections with
your audience?



