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Your Speaker

Background

e

Digital marketing specialist

X Healthcare background (over a decade in sports medicine as an
athletic trainer

X Doctorate in Athletic Training

Certificate in Social Media Marketing from Cornell University

X 5 Years helping practices optimize their digital presence and reach

new patients

X
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Why Now? Competition

Patient behavior shifted Early adopters gaining market
permanently share
Opportunity

Al and social media level the playing field when it comes to practice
visibility




Session Objectives

01 02
Understand patient search behavior Build effective online presence
03 04

Leverage Al for efficiency Create actionable Monday strategy



How Patients
Find You
Today




"The power of visibility can
never be underestimated.

v Margaret Cho

79




"You've got to find a way to
make people know you're
there. "

v Nikki Giovanni

Here's Johnny! §




Search Evolution: Then vs Now (1,2)

(A 201062014

Traditional Google Search & Websites

A 201562018
Local SEO and Maps Listings

-8 2019€2021

Reviews and Social Proof Dominate

2022 €2024

Voice Search and Smart Assistants Rise

o) 2025

Al Search and Generative Overviews Guide Patient Decisions

@)

The landscape of patient discovery has dramatically evolved. Today, patients:

X Ask conversational questions, expecting detailed, nuanced answers.
X Begin their discovery process within Al -summarized search overviews, not just traditional lists of links.
X Require practices to optimize for both Al visibility and strong local context to be discovered effectively.



Google Search [ Referrals/Word of @ Social Media
Mouth

How patients discover dentists in 2025 (best estimates based on available data)** (3,4)

65% of patients search online before contacting a doctor (5)

75% check Google reviews before choosing a provider (6)

72% choose only 4- or 5-star doctors (6)

91% expect a reply to online inquiries within 24 hours. (5)

67% of patients surveyed said they would travel further for their preferred dental care (3)
50% would pay more for single appointment restorations (3)

X X X X X X
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Patient Journey until 2025

Google Search

0%

"dentist near me"

Review Research

W

Social proof validation (social media, reviews, website)

First Contact

\&

Website or direct call




Patient Journey In 2025

OF

Al Search

"Who is the best oral surgeon for dental implants in
Northwest Indiana”

"Who is the best dentist for a filling in "Northwest Indiana"

"Where is the best place to get a root canal in Northwest
Indiana"

Review Research

Social proof validation (social media, reviews, website)

First Contact

Website or direct call



Patient Journey Iin 2025

Social Media Discovery

("k Find interesting or engaging content, investigate social
profile, get to know practice

Website or Al Search

@

Further practice Validation

Review Research

Social proof validation (reviews)

First Contact

% Website, direct call, direct message through Google or
Social Media




Key Platforms

Jay Platt, DDS, PC

4.9 %% % %k 191 Google reviews

Oral surgeon in Schererville, Indiana

0 You manage this Business Profile @

® Website © Directions []save < Share

e Call

Located in: Plum Creek Center

Google Business

Most critical platform

) o Yy
ss Potential wilh

tD Digital Media

Website

Information and conversion engine

MG jay

Oral Surgery & Dental Implants in Northwest Indiana

3,125 posts 2,523 followers 2,912 following

Oral Surgeon

Jay Platt, DDS-Jay Platt, DDS Oral Surgery & Dental Implant Center
NWI's Dental Implant Specialist ¥

#dentalimplants... more

322 Indianapolis Boulevard Suite 100, Schererville, Indiana 46375-4204
@ www.jplattdds.com and 1 more

@ platt_jay

&w. Followed by drantonos, kristoffdental + 75 more

Following v Message

Y%

Social Media

Visual storytelling and Community
Engagement



Organic vs Paid

Organic Paid
X Long-term investment X Immediate results
X Builds authority X Precise targeting

X Cost-effective scale X Measurable ROI



Poll Question:

."r

Which platform brings you the most patients?

X

X X X X

Google Business Profile
Google Organic
Facebook

Instagram

Al Search



I I I g Y LI r e Experience
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exceptional
/ dental care
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Online
Presence

Our Services




Website Essentials

Mobile -First Design Trust Signals
Around 60% of traffic through -75% 85% of patients check
mobile (7) credentials, reviews, testimonials

(8). 72% require 4 star or higher (9)

Clear Navigation

Services, contact, emergency -Ul

and UX matter to find info quickly
(4)
K.I.S.S.



Mobile First

Jay Platt, DDS, PC N
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Navigation

3
Sundance

Schedule Your Appointment




Navigation

Dental Implants

The Dental Implant Procedure
All-On-4® Full Mouth Implants
Fixed Teeth vs Removable
Zygomatic Implants

Zirconia Fixed Bridges

Oral Surgical Services

Periodontic Treatments

Gum Disease Treatments
Soft Tissue Treatments
Surgical Orthodontics
PRP (Platelet Rich Fibrin)
Sedation Options
Periodontal Emergencies

Conditions We Treat

Patient Transformations

Patient Stories
Before & After Photos

Written Reviews

What to Expect
Financing Options
Commonly Asked Questions
Advanced Technology

Our Facility

SCHEDULE YOUR APPOINTMENT -

Who We Are

Blog

About Us

Meet Jason D. Nicholson D.D.S., M.S.
Meet Dr. Lillian

Video Library

Referrals

Contact Us

Proceed Application

Pay With Cherry




Navigation

Our Primary Services

Laser Periodontal Thera
il Dental Implant Restorations Oral Plastic Surgery

In addition to allografts, Dr. Nicholson uses the

industry’s most advanced laser technology to Sparing no expense in craftsmanship or quality of Oral plastic surgery is a branch of dentistry that

— y - Y i i i i ing- focuses on the aesthetic and functional i
eliminate gum disease at the source, in as little as one materials, we offer smile restorations using cutting nal improvement

T edge Straumann implants. of the soft and hard tissues of the mouth and face.
This may include procedures such as gum contouring,
crown lengthening, and bone grafting to improve the

overall appearance and function of the smile.




Navigation

322 Indianapolis Boulevard, Suite 100
Schererville, IN 46375 |I| @

219-864-1133

HOME PATIENT INFORMATION PATIENT EDUCATION TESTIMONIALS PROCEDURES FULL-ARCH DENTAL IMPLANTS MEET US SURGICAL INSTRUCTIONS REFERRING DOCTORS CONTACT US

ORAL SURGERY IN SCHERERVILLE, IN

Our People Make the Difference

Our mission is to provide patients with a consistent, comprehensive
experience that they value, thus creating a relationship that's founded on
trust and mutual respect. We're further committed to their lifelong, patient-
centered dental health.

Patient Reviews Patient Registration Make a Payment Referral Form



Trust Signals

TRUST ME
I'MA
DOCTOR

1Y

.S



Technical SEO

Focuses on website health
and performance, ensuring
search engines can effectively
crawl and index your site for

optimal visibility and speed.

On-Page SEO

Optimizing content and
structure to clearly
communicate your offerings.
This includes E-E-A-T signals
like author bios, credentials,
and citations to build trust and

authority.

SEO Fundamentals

p%

Off -Page & Local SEO

Building external authority
through reviews, citations,

and quality backlinks

Crucially, optimizing for local
intent (service + city) drives the

highest -quality patient traffic.



SEO Fundamentals
Local Keywords

Focus on Local Search

Target city, neighborhood, and "near me" searches.

Service + Location Combos

Use phrases like "dental implants northwest Indiana" for specific
targeting.

Integrate Local Intent

Incorporate local keywords in titles, H1s, and metadata for better
visibility.

High Local Search Volume

Did you know 46% of Google searches are local? (10)

j,%/@@@@f

" WE CAN'T THANK YOU

n\ F

ENOUGH
OR SUPPORTING OUR
SMALL BUSINES§/
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Google Business Profile Optimization

Jay Platt, DDS, PC

Ensure NAP Consistency

4.9 * * * * * 191 Google reviews Name, Address, Phone must be uniform across all platforms.
Oral surgeon in Schererville, Indiana
Accurate Categories
0 You manage this Business Profile 0 O Select precise primary and secondary categories for your practice.
7 Complete Profile Details
@ Website 0 Directions D Save °< Share G Add photos, reviews, hours, and direct appointment links.

e Call - Engage & Respond

Post regularly on your profile and respond to all customer reviews.

Located in: Plum Creek Center
Boost Clicks in Maps

Address: 322 IndianapOIis BIVd SUite 100’ SChererVi"e’ |N 46375 C’%?D 5" earned 25% more clicks than 3" listings in the Google Local 3 -Pack (13).
Phone: (219) 864-1133

Hours: Closed - Opens 8AM Mon ~
Confirmed by this business 10 weeks ago



SEO Fundamentals
On -Page Optimization

Optimize meta titles, descriptions, and Use H2/H3s for service -specific terms
header tags

Add internal links to related procedures Optimize images with descriptive alt  -text



SEO Fundamentals

Content & E -E-A-T (Experience, Expertise,
Authoritativeness, Trust)

Write blogs and FAQs that Add author bios with
educate patients credentials

Include videos, guides, and Showcase before -and -after
patient resources cases and testimonials

Long -form blogs (1,000+
words) rank better for
educational queries in
generating backlinks and
social shares (14)



SEO Fundamentals
Technical SEO & Site Health

Improve page speed and Core Web Vitals

Ensure mobile -first design and HTTPS security

Use schema markup (FAQ, Review, LocalBusiness)

Fix broken links and redirect chains

Verify indexing in Google Search Console



Qprss

A bad review could ruin us!

SEO Fundamentals

Reviews & Reputation Management
CHES)

Encourage Google Respond to all feedback

reviews from patients professionally

Highlight reviews on 79% of patients read

your website reviews before choosing
a provider (4)

Reputation is a core
local ranking signal



SEO Fundamentals

Backlinks & Local Citations

Get listed in local directories and dental associations Exchange links with trusted referring colleagues.

Maintain consistent citations across Yelp, Healthgrades, Prioritize quality links from dental/medical domains
Zocdoc, etc.



SEO Fundamentals
Conversion Optimization (SEO Y Patient Action)

Add clear CTAs ("Call Now," "Book Keep contact info visible on every Use click -to-call buttons for
Consultation™) page mobile users
Showcase testimonials and Simpler navigation = higher

credentials for trust contact rates



Al -Driven Healthcare
Adoption in 2025

86%

Healthcare Organizations Payers & Providers

Already use Al extensively (5) Pursuing generative Al

implementation (14)

95%

Executives

Believe Al will transform their
industry (16)

/0%



