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I’ve been around Team Cattle Penning for as long as

I can remember. I started when I was about three,

and like many of us, I grew up in this sport - in the

truck heading to shows, at the arena, and

surrounded by the people who make this

community what it is.

That’s what makes the CTCPA National Finals

special. It’s not just the competition - it’s the

families and generations that continue to grow the

sport year after year.

As Chair of the 2026 National Finals, my goal is to

build an event that reflects that - competitive,

welcoming, and worth being part of for riders,

spectators, and supporters alike.

Our community is loyal. They support the brands

that show up for them and recognize the

businesses that invest back into the sport.

We’re proud of what this event represents and

excited to work with partners who want to be part

of where it’s going next. 

Our community supports the brands that support

them - and that loyalty turns into real business.

NATIONALS CHAIR

 A  M E S S A G E  

F R O M  T H E   

  H O P E  E L K I N S  

│  C T C P A  N A T I O N A L S  C H A I R  │
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Team Cattle Penning

Event 

5  D A Y S

C A N A D A ’ S  T O P  R I D E R S  C O M P E T E  I N  A  F A S T - P A C E D ,  H I G H -

S T A K E S  N A T I O N A L  E V E N T  W H E R E  C H A M P I O N S  A R E  M A D E .
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WESTERN AUDIENCE

R E A C H  A  H I G H - V A L U E  

C O M P E T I T O R S  Q U A L I F Y  T H R O U G H  A  S E R I E S  O F
S A N C T I O N E D  E V E N T S  A C R O S S  W E S T E R N  C A N A D A ,  A L L

L E A D I N G  T O  T H E  C T C PA  N AT I O N A L  F I N A L S  

N AT I O N A L  R E A C H

S A N C T I O N E D  E V E N T S

A C R O S S  M U LT I P L E

W E S T E R N  C A N A D I A N

P R O V I N C E S .

C A L G A RY  F I N A L  S TA G E  

H O S T E D  O N  O N E  O F

W E S T E R N  C A N A D A’ S

P R E M I E R  E V E N T

S TA G E S .

TA R G E T E D  A U D I E N C E

E Q U I N E  O W N E R S ,  R U R A L

P R O F E S S I O N A L S ,  &

W E S T E R N  L I F E S T Y L E

C O M S U M E R S .

D I R E C T  A C C E S S  T O  A  L OY A L  W E S T E R N  A U D I E N C E  

S T R O N G  B R A N D  R E C O G N I T I O N  W I T H I N  A  T I G H T-K N I T  C O M M U N I T Y  

2 6 - W E E K  C A M PA I G N  V I S I B I L I T Y  L E A D I N G  I N T O  N AT I O N A L  F I N A L S

H I G H  E N G A G E M E N T  B O T H  O N - S I T E  A N D  O N L I N E  

W H Y  T H I S  M A T T E R S  F O R  Y O U R  B R A N D



level Investment Key Benefits

PRESENTING SPONSOR $50,000 

Full Season + Event Ownership
“CTCPA Nationals presented by Sponsor Name”
Full integration into 26-week “Road to Nationals” campaign
Livestream naming rights + continuous brand presence
Finals branding + champion presentation recognition
Premium arena signage + activation space
Dedicated social media features & ongoing mentions

NATIONAL PARTNERS

PREMIER PARTNER $20,000

Premium National Visibility
Prominent branding across marketing & event materials
Strong social media presence throughout campaign
High-impact arena signage
Livestream recognition & feature mentions
On-site promotional opportunities

PLATINUM PARTNER $10,000

Featured Event & Digital Presence
Branding on key promotional materials
Social media exposure throughout lead-up
Event banner placement
Brand integration into livestream viewed by national audience

EVENT & COMMUNITY PARTNERS

 GOLD SPONSOR $5,000
Digital exposure across CTCPA platforms
Social media features
Event recognition + banner placement
Live mentions during event

SILVER SPONSOR $2,500
Website & social media recognition
Shared sponsor graphics
Event banner placement

BRONZE SPONSOR $1,000
Logo placement on sponsor materials
Group recognition posts
Event presence

ADD-ONS 

Youth Sponsor $2,500 Exclusive recognition in youth divisions, direct outreach to families

Class Sponsor $1,500 Naming rights to a competition class with recognition across draws, results,
graphics, and livestream.

Cow Sponsor $200 Supporting grassroots development of the sport

Targeted social media campaigns

reaching western canadian 

competitors and consumers



National Partners (20k + 10k)

Feature 20k 10k 5k 2.5k 1.5k 1k $200

Banner 

Social 

Livestream 

Live Mentions 

Booth

Vip 

Class Recongition 

Club Bonas

SPONSORSHIP BENEFITS

MATRIX

H O W  Y O U R  B R A N D  S H O W S  U P  A C R O S S

T H E  S E A S O N



Western Brands

T R U S T E D  B Y

O U R  PA R T N E R S  R E T U R N  Y E A R  A F T E R  Y E A R  B E C A U S E  O F  T H E  E X P O S U R E  A N D

C O N N E C T I O N  T H I S  E V E N T  C R E AT E S .



Canadian Team Cattle Penning Association 

Sponsorship Commitment Form 
 
 

o Presenting Sponsor — $50,000 

o Premier Partner — $20,000 

o Platinum Sponsor — $10,000 

o Gold Sponsor — $5,000 

o Silver Sponsor — $2,500 

o Bronze Sponsor — $1,000 

o Youth Sponsor — $2,500 

o Class Sponsor — $1,500 

o Cow Sponsor — $200 

Name: ______________________________ 

Company: ______________________________ 

Title: ______________________________ 

Address: ______________________________ 

City: ______________________________ 

Province: ______________________________ 

Postal Code: ______________________________ 

Telephone: ______________________________ 

Email Address: ______________________________ 

I am representative for this business: ______________________________ 

I approve: ______________________________ 

Sponsorship Level: ______________________________ 

Contact for advertising information: ______________________________ 

Banners will be dropped off by: ______________________________ 

Does your business have a video we can use on our video board: ______________________________ 

Jacket or Hoodie size (if eligible): ______________________________ 

*Please e-mail your corporate logo & video for sponsorship advertisement* 
Return to: 

Canadian Team Cattle Penning Association 
C/o Wendy Linton 

949 Briarwood Crescent 
Strathmore, Alberta T1P 1E8 

Email: ctcpcaoffice@gmail.com 
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