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Google	trademark	policy

Google	trademark	infringement	policy.		Google	trademark	guidelines.	
	Google	trademark	policy	update.		Google	trademark	use	guidelines.		

Trademarks	policy	|	Trademark	help	for	advertisers	Google	provides	translated	versions	of	our	Help	Center	as	a	convenience,	though	they	are	not	meant	to	change	the	content	of	our	policies.	

The	English	version	is	the	official	language	we	use	to	enforce	our	policies.	To	view	this	article	in	a	different	language,	use	the	language	dropdown	at	the	bottom	of	the	page.	Google	recognizes	the	importance	of	trademarks.	The	Google	Ads	Terms	and	Conditions	prohibit	intellectual	property	infringement.	Advertisers	are	solely	responsible	for	the
keywords	and	ad	content	they	use.	We	take	allegations	of	trademark	infringement	very	seriously	and,	as	a	courtesy,	we	investigate	valid	trademark	complaints	submitted	by	trademark	owners	or	their	authorized	agents.	However,	Google	is	not	in	a	position	to	mediate	third	party	disputes,	and	we	encourage	trademark	owners	to	resolve	their	disputes
directly	with	advertisers.	In	addition	to	directly	contacting	advertisers,	trademark	owners	who	are	concerned	about	trademark	use	in	ads	can	follow	the	steps	below	to	submit	a	complaint.	We	won't	restrict	the	use	of	your	trademark	unless	you	submit	a	valid	complaint.	Trademark	owners	don’t	need	to	be	Google	Ads	advertisers	to	submit	a	complaint.
Here	are	the	steps	to	do	so:	Verify	that	you	are	eligible	to	submit	a	complaint.	We	generally	accept	complaints	from:		Trademark	owners.	Your	email	address	domain	must	match	a	corporate	domain	or	website.	If	you	do	not	have	a	corporate	email	address,	you	will	need	to	provide	a	PDF	of	a	signed	statement	on	company	letterhead	confirming	that	you
are	an	employee	of	the	trademark	owner.	Attorneys	of	Record	as	listed	on	trademark	registrations.	Your	email	address	domain	must	match	your	or	your	law	firm’s	website.		For	us	to	accept	complaints	from	any	other	contacts	(such	as	attorneys	not	listed	on	trademark	registrations,	media	agencies,	or	licensed	partners	and	distributors),	trademark
owners	must	provide	explicit	authorization	for	these	entities	to	act	on	their	behalf.	When	submitting	the	complaint	form,	you	will	need	to	attach	either	a	power	of	attorney	or	a	signed	statement	from	the	trademark	owner	on	their	company	letterhead	that	confirms	that	you	are	authorized	to	act	on	their	behalf	regarding	trademark	matters.	The
authorization	should	not	include	conditions	such	as	an	expiration	date,	territorial	restrictions,	or	other	limitations.	Review	the	Trademarks	policy	and	make	sure	that	you	understand	what	we	will	and	won’t	investigate.	Submit	the	Trademark	complaint	form.	Additional	information	To	ensure	efficient	review	of	your	complaint,	please	provide	all
requested	information.	We	won’t	be	able	to	take	action	on	incomplete	complaints.	Because	trademark	rights	are	territorial,	we'll	only	investigate	the	use	of	your	trademark	in	regions	you	specify,	where	you	own	active	trademark	rights.	The	process	to	acquire	trademark	rights,	either	through	registration	or	use,	varies	from	region	to	region.	Google
doesn’t	register	trademarks.	You	can	choose	to	request	an	investigation	only	of	ads	by	specific	advertisers	that	you	identify,	or	of	ads	by	all	relevant	advertisers	except	those	that	you	authorize.	After	submitting	the	complaint	form,	you'll	receive	an	auto-generated	confirmation	email.	After	we	review	your	complaint,	we'll	send	a	response	to	the	email
address	you	provided	letting	you	know	the	outcome	of	our	review.	We	receive	a	high	volume	of	complaints	and	review	them	in	the	order	that	they	are	received.	Please	be	assured	that	we	will	contact	you	after	we	have	reviewed	your	complaint.	If	you	have	questions	related	to	your	complaint,	reply	to	the	auto-generated	confirmation	email	you	received
upon	submission.	Do	not	resubmit	your	complaint	or	follow	up	in	separate	emails.	If	you	have	a	trademark	complaint	on	file,	you	can	authorize	advertisers	to	use	your	trademark	by	submitting	the	authorization	form.	However,	authorization	isn't	necessary	in	most	scenarios.	

Ads	may	use	trademarks	in	ad	text	if	they	meet	the	Reseller	and	informational	site	policy	requirements.	Please	carefully	review	this	policy	before	submitting	the	authorization	form.	Additional	information	Only	the	trademark	owner	or	their	authorized	agent(s)	can	authorize	advertisers	to	use	their	trademark.	
Authorizations	are	limited	to	Google	Ads	accounts,	so	you	must	provide	the	customer	ID	of	each	advertiser	that	you	would	like	to	authorize.	Any	manager	accounts	will	automatically	have	authorization	extended	to	all	current	and	future	linked	accounts.	We	are	unable	to	accept	conditional	authorizations	that	include	an	expiration	date,	territorial
restrictions,	or	other	limitations.	Authorizations	apply	to	all	trademarks	and	variations	included	in	the	trademark	owner's	complaints	on	file;	they	cannot	be	limited	to	certain	trademarks	or	variations,	even	if	the	trademark	owner	submitted	the	original	complaints	separately.	You	may	revoke	authorization	at	any	time	by	submitting	the	authorization
form	and	noting	in	the	"Clarifications"	section	of	the	form	that	your	request	is	an	authorization	revocation.	Please	keep	in	mind	that	after	we	complete	a	trademark	investigation,	ads	using	the	trademark	in	ad	text	may	still	be	allowed	to	run	if	they	meet	the	Reseller	and	informational	site	policy	requirements.	

We	believe	the	right	approach	is	to	give	users	more	choices	and	access	to	as	much	information	as	is	relevant	to	their	search	or	interest.	This	policy	balances	the	needs	of	our	users	while	ensuring	that	noncompliant	uses	of	the	trademark	in	ad	text	continue	to	be	investigated	and	restricted	according	to	our	Trademarks	policy.	
We	have	separate	complaint	procedures	for	issues	related	to	counterfeit	goods	and	copyrights.	If	your	complaint	relates	to	counterfeit	goods,	please	review	the	Counterfeit	goods	policy	and	complaint	procedure.	
If	your	complaint	relates	to	copyrights,	please	review	the	Copyrights	policy	and	complaint	procedure.	The	Google	Ads	Trademarks	policy	will	be	updated	on	July	24,	2023.	Until	then,	please	refer	to	this	page	for	information	about	our	current	Trademarks	policy.	
You	can	learn	more	about	our	upcoming	policy	update	by	reading	the	Trademarks	policy	change	summary.	Google	provides	translated	versions	of	our	Help	Center	as	a	convenience,	though	they	are	not	meant	to	change	the	content	of	our	policies.	
The	English	version	is	the	official	language	we	use	to	enforce	our	policies.	

To	view	this	article	in	a	different	language,	use	the	language	dropdown	at	the	bottom	of	the	page.	For	subtitles	in	your	language,	turn	on	YouTube	captions.	
Select	the	settings	icon	at	the	bottom	of	the	video	player,	then	select	"Subtitles/CC"	and	choose	your	language.	Google	abides	by	local	trademark	laws	and	requires	that	Google	Ads	ads	don’t	infringe	third	party	trademarks.	We	recognize	that	third	parties	may	properly	use	trademarks	in	certain	situations,	such	as	by	resellers	to	describe	products.	If	a
trademark	owner	submits	a	complaint	to	Google	about	the	use	of	their	trademark	in	Google	Ads	ads,	we	will	review	it	and	may	enforce	certain	restrictions	on	use	of	the	trademark.		If	you	are	a	trademark	owner	concerned	with	the	use	of	your	trademark,	please	review	the	policy	outlined	on	this	page	and	see	the	Help	for	trademark	owners	page	for
more	information	about	how	to	submit	a	complaint.	If	you	are	an	advertiser	and	have	questions	about	how	this	policy	may	affect	your	ads,	please	visit	the	Trademark	help	for	advertisers	page.	Trademarks	in	search	ads	In	response	to	trademark	owner	complaints,	we	may	restrict	the	use	of	trademarks	in	ad	text.	There	are	specific	requirements	for
resellers,	informational	sites,	and	authorized	advertisers	who	want	to	use	trademarks	that	would	otherwise	be	restricted.	Ads	may	use	the	trademark	in	ad	text	if	they	meet	the	following	requirements:	Resellers:	The	ad's	landing	page	is	primarily	dedicated	to	selling	(or	clearly	facilitating	the	sale	of)	products	or	services,	components,	replacement
parts,	or	compatible	products	or	services	corresponding	to	the	trademark.	The	landing	page	must	clearly	provide	a	way	to	purchase	the	products	or	services	and	display	commercial	information	about	them,	such	as	rates	or	prices.	Informational	sites:	The	primary	purpose	of	the	ad's	landing	page	is	to	provide	informative	details	about	products	or
services	corresponding	to	the	trademark.	
The	following	is	not	allowed	under	the	Reseller	and	informational	site	policy:	Ads	referring	to	the	trademark	for	competitive	purposes.	Ads	with	landing	pages	that	require	users	to	provide	extensive	information	before	displaying	commercial	information.	Ads	that	are	unclear	as	to	whether	the	advertiser	is	a	reseller	or	informational	site.	Advertisers
may	use	the	trademark	in	ad	text	if	the	trademark	owner	has	authorized	them.	If	you	are	a	trademark	owner	and	would	like	to	authorize	an	advertiser,	please	see	the	Help	for	trademark	owners	page.	If	you	are	an	advertiser	seeking	authorization,	please	follow	the	instructions	on	the	Trademark	help	for	advertisers	page.	The	following	types	of	ads
may	use	the	term	in	ad	text:	Ads	using	the	term	descriptively	in	its	ordinary	meaning	rather	than	in	reference	to	the	trademark.	Ads	referring	to	goods	or	services	that	do	not	correspond	to	the	trademark.	For	certain	ad	assets	and	formats	only,	ads	may	use	a	trademark	in	ad	text	when	referring	to	the	trademark	to	provide	additional	information	about
the	advertised	products	or	services.	We	don’t	investigate	or	restrict	trademarks	as	keywords.	For	ad	campaigns	targeting	the	European	Union	and	European	Free	Trade	Association	regions,	the	policy	for	trademarks	in	ad	text	and	keywords	applies.	However,	in	response	to	a	valid	complaint	in	these	regions,	we	will	conduct	a	limited	investigation	as	to
whether	a	combination	of	keyword	and	ad	featuring	a	trademark	is	confusing	as	to	the	origin	of	the	advertised	goods	and	services.	If	we	find	that	the	combination	of	keyword	and	ad	is	confusing,	we	will	disapprove	it.	The	following	types	of	ads	targeting	the	EU	and	EFTA	regions	may	use	the	trademark	as	a	keyword,	provided	that	the	combination	of
the	keyword	and	ad	is	not	confusing.	These	are	examples,	and	not	an	exhaustive	list:	Ads	using	a	term	descriptively	or	generically	rather	than	in	reference	to	the	trademark.	Ads	for	competing	products	or	services.	Ads	for	the	sale	of	products	or	services,	replacement	parts,	or	compatible	products	or	services	corresponding	to	the	trademark.	Ads	for
sites	that	provide	informative	details	about	products	or	services	corresponding	to	the	trademark.	For	certain	ad	assets	and	formats	only:	Ads	referring	to	the	trademark	to	provide	additional	information	about	the	advertised	products	or	services.	In	response	to	trademark	owner	complaints,	we	may	restrict	trademarks	from	appearing	in	the
subdomains	of	display	URLs.	We	don’t	investigate	or	restrict	trademarks	in	the	second-level	domains	or	post-domain	paths	of	display	URLs.	In	response	to	trademark	owner	complaints,	we	may	restrict	a	trademark	from	appearing	in	business	assets	such	as	business	names	and	business	logos.		Trademarks	in	other	types	of	ads	Google	may	remove
specific	ads	on	the	Google	Network	in	response	to	trademark	owner	complaints.	Trademarks	in	ad	disclosures	In	response	to	a	complaint,	we	may	restrict	a	trademark	from	appearing	within	the	‘Advertiser	Name’	in	ad	disclosures,	and	show	an	advertiser’s	payments	profile	name	instead.	This	includes	‘About	the	Advertiser’	disclosures.	


