
INTRODUCTION
What's the problem you're discussing in this

video? Tell us.
What value do you want people to get from

this video? Tell either;
a) The dream you see if the problem is solved
b) What the viewer will learn from watching

your video

Remember: the first 10 seconds matter most.
An intro should be about 30 seconds long.

VIDEO STORY
FRAMEWORK

HEADLINES
Establish headlines or sections to your video
and use these as a guide to your storytelling.
This helps your viewer as well as keep you
focused on providing all of the information.

For example; if you create an instructional
type video
Headline 1:  Why you chose this style
Headline 2: The ingredients
Headline 3: Look closer at some of the
ingredients
Headline 4: Assembly
Headline 5: Show us what you made in action 

CONCLUSION
Wrap up your video with a summary.

Show the final results of your journey or
finished product in action. Let us know

how you solved 'the problem'.
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Lorem ipsum dolor sit amet, consectetu
adipiscing elit, sed do eiusmod tempo

incididunt ut labore et dolore magna aliqua
sed felis eget velit aliquet sagittis. Sceleris

fermentum dui faucibus in ornare quam vi
orci. Iaculis at erat pellentesque adipisci
commodo. Enim sed faucibus turpis in e

Neque aliquam vestibulum morbi blandit cu
Enim sed faucibus turpis in eu mi. Pellente
id nibh tortor id aliquet lectus proin nibh. M

vulputate eu scelerisque felis imperdiet p
fermentum leo vel. Tempus quam pellente

nec nam aliquam.

BREAKING
NEWS!

Create your own YouTube video, Facebook or Instagram
live session or even host a Webinar that keeps the viewer
engaged by following this simple Story Framework.


