2018 Pierpont Community Survey
Pierpont, Ohio 44082



2018 Pierpont Community Survey: Methodology

Mailed 6.12.2018 to

632 Pierpont Township occupants
33 Targeted non-resident landowners

665

- 4 not deliverable/return mail

- 18 returned surveys, not a resident or
landowner in Pierpont Township

Full universe

Valid surveys received

Response rate 206
643

643

206 (183 Township residents;
23 non-resident landowners)

= 32%



Who responded to the survey?
30% of Pierpont Township residents
89% live In Pierpont Township

& own land
49% male; 51% female

15% one-person households;

49% two-person households
23% live In Pierpont 12 yr or less;

49% 22 yr or less; 28% 40+ yr
12% under the age of 40 yr;

52% over the age of 60




Small town (87%)
Sense of community (84%)

T




Church
close to

where
| live (59%)



It resources

& bu

Natural




Pierpont Residents
Aspects of Pierpont that you value

38.7

Sense of community 44.8
424
Small town 44.2
333 .
333 = Very important
Rolling hills, scenic rural vistas ’
20.4 u Important
13.0
m Slightly important
333 u Not important
East & West Branch Ashtabula 30.9
River runs through Pierpont
35.2
Covered bridges 345
0 20 40 60 80 100

Percent



Pierpont Residents
Aspects of Pierpont that you value

32.1

Close to Lake Erie 36.4

35.2

Close to Pymatuning Lake 339

75.4
= Very important
Volunteer fire department
m Important
m Slightly important
70.7 u Not important
U.S. Post Office
43.9
Pymatuning Valley Schools
60 80 100

Percent



Pierpont Residents
Aspects of Pierpont that you value

33.7

Church close to where | live

56.5
Abundant water
33.9
Natural resources for outdoor 352 1 Very important
sports (fishing, x-country I ’
skiing, etc.) Y- . m Important
' m Slightly important
] ;‘2 9 u Not important
Forests/woodlands ’
Agricultural landscape 475
0 20 40 60 80 100

Percent



Pierpont Residents
Aspects of Pierpont that you value

135

| live close to where | work

Great place to retire

34.6
34.0 = Very important

Close to family
m Important

m Slightly important

u Not important

Close to friends 44.5
42.2
Close to a natural environment 404
0 20 40 60 80 100

Percent



Concern about Pierpont Township
housing, commercial buildings, & roads

Costripvalr/replacement new septic systems (66%)
Agmg&ousmg stock/buildings in poor condition (49%)




Pierpont Residents
Housing: How concerned are you about:

66.3
Cost repair/replacement septic

systems (~$25,000)

37.2

Drinkabl t
rinkable water 402

(quality and quantity)

Lack of quality moderate

i A big concern
priced homes for sale g

B Moderate concern

m Not a concern

Residential homes have
adequate all-season roads

32.9

21.7

11.9
Lands/lots available for new housing 33.3
54.7

20 40 60 80 100

Percent
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Pierpont Residents
Housing: How concerned are you about:

Aging housing stock and
number of buildings in
poor quality throughout
Pierpont Township
quality buildings

48.8

Lack of independent living
housing where lawn care and
snow removal are provided

i A big concern
 Moderate concern
Lack of quality rental housing B Not a concern

51.2

Failing residential septic systems

o

20 40 60 80 100

Percent



Pierpont infrastructure

(serious or moderate problem)

Lack of destination services downtown (76%)
Aging commercial buildings downtown (76%)
_ack of access to reliable internet service (71%)
_ack of recycling services (70%)
_ack of sewer system downtown to draw

new business/expand existing business (69%)
Township secondary roads are not paved (58%)
Lack of public water system (55%)




Pierpont infrastructure

(serious or moderate problem)

Sidewalks downtown (37%)

Limited green space downtown (36%)
Attractiveness of cemeteries (33%)
Inadequate parking downtown (29%)



Pierpont Residents
Pierpont Infrastructure

43.6

Access to or unreliable
Internet service

44.7

1 Serious problem
Affordable Internet service
1 Moderate problem

i Slight problem

m Not a problem

46.6

Lack of "destination" services
in downtown Pierpont
(reason to go downtown)

60 80 100
Percent



Pierpont Residents
Pierpont Infrastructure

Attractiveness of
Pierpont cemeteries

45.9

Aging commerecial 11 Serious problem

buildings downtown 1 Moderate problem

m Slight problem

m Not a problem

Lack of sewer system
downtown to draw new
businesses/expand existing
businesses

o
N
o

40 60 80 100
Percent



Pierpont Residents
Pierpont Infrastructure

Lack of public water system

1= Serious problem

Limited green space downtown
1 Moderate problem

i Slight problem

m Not a problem

Inadequate downtown parking

45.9

o
N
o
S
o

60 80 100
Percent



Pierpont Residents
Pierpont Infrastructure

Sidewalks downtown

37.3
33.9
Township secondary roads i Serious problem
are not paved m Moderate problem
i Slight problem
m Not a problem
36.4
34.6
Lack of recycling services
0 20 40 60 80 100

Percent



Pierpont Residents
Pierpont Infrastructure

Lack of recreational
opportunities

Lack of child care services 1 Serious problem
u Moderate problem
55.7 u Slight problem

u Not a problem

Lack of activities for
young people

60 80 100

o
N
o
N
o

Percent



Residents vision for Pierpont
(strongly agree; agree)
More local shopping opportunities (90%)

More attractive downtown (88%)
A strong social-economic center (85%)

Residential housing would grow if
there were more retall businesses (68%)



Pierpont Residents

I 357

Would like for Pierpont to 50 49.7
have strong social economic center 18 ’
29
R 5.2

41.4

Downtown Pierpont more attractive 6.5
4.1
1.8

H Strongly agree
Willing to help 1 Agree

W Not sure
u Disagree

m Strongly disagree
More local shopping opportunities

I 3.7

35.7

Residential housing would grow

if retail businesses 19.9

6.4
53

0 20 40 60 80 100

Percent



Residents vision for Pierpont

Based on survey findings....

Pierpont Is an attractive, vibrant
small rural community
of iIndustrious people

surrounded by rivers, agricultural
and forested landscapes with a

strong soclal and economic center




How do we get there?

What services, activities, economic and social
efforts would help us realize our vision for a
strong social and economic center?

Inventory what we have (eg.map of businesses)
Ask residents what they need and want
Take action,

Individually

...and together



Services residents would use If
they were available (definitely; likely)

Convenience food store (90%)
Full-service grocery (81%)
General merchandise store (80%)
Diner/restaurant (77%)

Gas station (77%)
Banking services (75%)
Hardware store (75%)



Services residents would use
If they were available
(definitely; likely)

Bakery (60%)

Beer, wine, spirits store (51%)
Auto service/repair shop (43%)
Doctor/health care (42%)
Exercise/fitness center (33%)
Physical therapy center (26%)



Services residents would use
If they were available
(definitely; likely)

Access to continuing edu/certification program (22%)
Retirement housing (15%)
Childcare (12%)
Office/business space to rent (8%)



Pierpont Residents
Services | would use if they were available in Pierpont

| 0.6

66.5
Convenience food store .
!.9 '

)

59.0
Full service grocery m H,

Bl 54

50.6
General merchandise store W o Not sure

= Would definitely use
B 10.2

34.3 = Would likely use
m H Would consider using

- 41 M Never

Bakery

Hardware store

52.1
F.a '

—— 18.9

18.9
22.6
31.1

0 20 40 60 80 100
Percent

Doctor/health care




Pierpont Residents
Services | would use if they were available in Pierpont

. 7.1
50.3
Banking W
Child care
67.1
Exercise/fitness center = Not sure
= Would definitely use
. 1 Would likely use
Physical therapy center
 Would consider using
 Never
Diner/restaurant
Retirement housing
34.0
0 20 40 60 80 100

Percent



Pierpont Residents
Services | would use if they were available in Pierpont

—— 213
- 5.2

Office/business space to rent 3.2.

12.3
58.1
B 66
36.5
Beer, wine, spirits store
B 19 = Not sure
49.4
Gas station 1 Would definitely use
1.9 = Would likely use
B 7o i Would consider using
22.6 N
Auto service & repair 19.5 i Never
384
11.6
o, 173
Access to cont. ed & - 13.5
certification programs 23.7
37.8
0 20 40 60 80 100

Percent



What kind of actions are needed?




Listening to each other gives clues
(written comments in the survey):.

Attractive place. ..Improvements have to start with residents.

Junk yards & buildings are in deplorable conditions; so many houses

In town are rundown with vehicles and clutter in the yard; clean up
trashy houses; downtown looks sloppy and unkempt. People do not want
to linger; Zoning needs to be enforced; we can not go forward without
enforcing zoning; Homeowners and renters need to take pride in their
homes and community.

Sense of COmmunity. New residents that move here get lost and

don’t experience sense of community; new people need a warmer welcome;
we need younger families; a stronger social center would give people a place to
build relationships; playground and parks could draw young families



Doing...

Each of us ...what can you do?
Together...community organizations

The Plerpont Revitalization Committee is one

effort to act together...
1. Develop an economic action plan
2. Explore improvements in broadband access
and reliability
3. Explore downtown sewer to bring in new
businesses, prosper existing ones
4. Actively engage funding sources



Can we get there?

Figure 3: Pierpont township, OH Population Change 2010 to
2016

2,000

1,500

1,000

200

Pierpont township

US Census
Quick Facts



Figure 1: Pierpont township, OH and Area 2016 Population Data

@

Pymatuning North*
Linesville
Denmark township
Dorset township
Andover

Pierpont township
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We can, if we work together. We have
done it before:

1912 Pierpont Telephone
Company, later modernized from
hand crank, 10 party lines to

dial up

——— .
1892 consolidated central township school

rrent F%ierpont school building

. e

PIERPORI B GH SCHODL



A vibrant
township
shares their

_Celebrating 50 years of
“educational excellence

A Gazette Newspapers publication

-Tech:

Gazsite Newseopers

JEFFERSON TOWNSHIP -
In 1958, the As
Joimt Vecs

wbrates 50 vears of educational
excellence

*I's hard to believe it's been
that long " A-Tech Principal Paul

sai

Brockett was an Edgewood
student at A-Tech when he was
in high school. He went to col-
lege at Lakeland for his associ-
#¢'s degree, slarted working in
Cleveland and then came hack
0 A-Tech to teach the program
that he had taken, electronics,
after his former tescher retired.

“1 think our legacy and our im-
pact is promoting skills, trades,’
Brockett said. “In the commu-
mity. I think, gkills, trades, in

many cases, have d hed in
peuple’s minds, uatil it becomes
time to have their car repaired
or a house built or a basement
Fepaired, and then it becomes
critical for them.”

Since 1969, an estimated

tion

with technical skills,

the options and opportunities for

every studest,

more-than 35,000 Ashtabula beca

ty juniors and seniors have
Aitended the school.

. “As one of Ashtabula County's i

high-performing schools, we

students aspire to their

full potential, achieve 2 com-

Petitive and sdvance

1, 10 the real warld of college and
arers * y

Dr.durome R. Brockwny said.

LA

nomic development in attract-
ing and retaining business and
industry here in the county, as
well as assuring a workforce for
those businesses and industry.”

A-Tech offers more than 20

L 4 to
schoal Rrudents; with the 1o

grams A
ture & Engineering D
g:!:n-ry Arts to the
Academy to Power
& t
e S

successes
...Igniting
Innovation an
spilling over
to other
communities



We can do It again.

Pierpont is an attractive, vibrant
small rural community
of industrious people

surrounded by rivers, agricultural
and forested landscapes with a

strong soclal and economic center




Come home to Pierpont

http://plerponttownship.com



http://pierponttownship.com/
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