COMMUNITIES DRIVING CHANGE TOGETHER

In the face of compounding crises, GivingTuesday Community
Campaigns were an organizing force for cities, towns and states as

well as national networks of causes and cultures,

Arvesd the weoeld, powerful comumsity coaktion
foem around cither grography, calture o cause o
Inspire colbective action and encourage generows

acts that have loag-lasting Imgact. In the LS., the
nember of community campalgns grew to more than
249, 2 20°% Increase from last year These campaigns
offcred hope s=d Bealing to their rapoctive
comumemities, while abo sharing knowledge and
encoursgermenl as 2 sctwurk of leaderns.

I 2020 we srw an uptack i casse coalitions that
used thelr movements to mcrease collabocation
betwoen cegantzations. For instance, The Natlona
Network 10 End Domestic Viokence organioed a
network-wide #GiveForDV initiative to Increase
avareness and fonding that garnered participation
in 28 states and territocies, oqualng hundreds of
demestic viokmnce direct service programas. Towa
Hall Project lasnched MutssdAidHeb org. whach
maps comeunity fridges and motual od efforts
across the US. so that people can connect with help
and givers can conmect with a meaningful way to

get irvolved In thelr communiy. #LatinXGive, 2
campalgn spearheaded by Mispanics In Philaathropy
to celebeate and drive resources to Latinx-bed and
Latine-serving onganostaonm ca GrvisgTuesday,
paired local yout® ind with campaggrn in
Mesico, Guatemnala sad US to hedp ongarsaations wse
the power of social meda to drive pving,

On December 1, responding 1o the ongoing

and Increased need In Shelr communitios, many
campelgas focused on and surpassed fandraising
poals—Georgla Gives raised $3 3 milkon and had
2 15% Increase i donocs from 2019, Give Local
in Washmgicn, DC, serpased $1 million for the
first tizze; 21 GiveCatholic had a 71 mcrea in
doaaticas froe 2019 to 220, rewalting = $12.7
milice in doaatioss; #ThePanhandleGives in
Amarilb, Texas raksed surpassed thetr $2 million
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goal by more tham 175% in rasing $3.53 millon
durirg their campegn

NextGenGenersaily, 3 coaltion of zext geseration

philanthevpive, mircpeencurs, advocaies and leaden,

rased over $1.8 milkon for Nest-Gen inittatives

and completing over 700000 acts for soclal change.
Tagping the takent of thelr community, SHARE
Charlotte asked ten local artists of color 1o creane
works In resporse %0 the promgt, “What does
generosity mean to you!” and dedicate the plece to a

favueile sonpeofit.

With the pandemic preveating traditional In
PETSON events, MANy COMMUNTS S04 Creative
GivingToesday Katy (Texas) hosted a drive-throogh
noapeodit fair that encouraged reddents 1o drive
throsgh, learn sbout various noapeodils in the
comumunily and give, sign up to velusteer, or pet
swcially-didssced pictures tsken with Santa New
Bern, North Carelina’s outd profit fair, with
a live concert and food treck. rased $12,000 for 36
hcal nongrofits. “The weather was chilly bat cur
hearts were warm,” sald the organioer

To advance rackal equity in gving GiveBlck
ceganized #GivingBlack Teosday whach kied up
nealy 500 Hiack-led nonpeofs cn their GoveBlch oy
patfvem and kacked off their campaggn by reclaising
Black Friday to shine 2 gt o thew ceganizations

in creating a base
and infrastructure

for long-term,
systemic change
for communities

that need it most.”
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Givirg Tacsdy Military activated their globud communty
= an effort W impive one melbion acts of kndoos. They alse
hedpad delver muoee than 25000 hobday cards fur veterans
= howpice care. The Ind Arsual OPERATION HOLIDAY
SALUTE inspired miliary families and suppocsers around

LOVE your the world to send handmade cards

NEICHBOR

Orrusba-ares seddents, budneses and
ceganuaticas doasted $3.1 milbon o
nonpeofs, almod doubling kot pear's $1.6
rrelbion total throegh SHARE Omaba
Deoaces bought nessly 29000 foms
nonpeofe lists, nchading hygiene products
and winer dodhing

Giving Bay Day created 12 Days of Biscayne
Ray—from chsaming up bimer to practicing smart
recreation, each day's call to action was hosted by 2
differers community organlzer of local nonprofie
Campalgn orgaalzer, Bhue Scholars Initistive, also
provided virtual marine sclence education for
Maeni-Dade County Public Schoole
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