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CONCEPT



TWIG is a brand where fashion and style meets the future. 
The brand is founded upon the interior design style, retro fu-
turism, which implies having ergonomic, stylish lightings, cre-
ative furniture pieces, and out of the norm layouts. The goal 
of futurism and the hand-selected, curated pieces on display 
is to drift one’s imagination to a parallel world and evoke feel-
ings of being transported to another planet. This style concept 
has a strong focus on the desire to escape symmetry. With this 
in mind, TWIG is a color- and visual-based guide to retro-fu-
turistic furniture that highlights the full circle of design and 
their respective movements which are born from imagining 
the future only to be recycled in a modernized ode to the past.
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