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PROFESSIONAL EXPERIENCE (continued)

NETWORK MEDIA PARTNERS
�������������������������
��������������������
��	������	���

Directed a 14-member creative sta� responsible for the design and production of 11 retail and 
association publications.

Oversaw the production life-cycle of a $14M advertising sales initiative.

Produced innovative collateral and marketing materials through direct collaboration with 
advertising sales executives and clients to conceptualize and design print and online advertising.

Creative director and webmaster of ChesapeakeHome magazine — and related websites — 
with over 1M unique monthly hits.

THE AGORA COMPANIES | 14W
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Responsible for the creation of �nancial and travel direct marketing materials (print & online) 
for international publisher.

Interacted daily with copywriters and editors, management, and creative teams to support 
marketing and new business development initiatives.

Produced multiple package versions for testing (ie. A/B testing) and assisted with selection 
of best targeted mailing lists.

Engaged in print buying, budgeting, scheduling, and vendor negotiations.

Familiar with mailing and postage requirements and related print speci�cations.

Established production o�ce in Waterford, IRL for International Living (a travel newsletter)
including IT setup, sta� training, and online presence.

Additional work experience (details furnished upon request):
T. ROWE PRICE, In-house, Financial Marketing  ::  KETCHUM INC., Agency, Public Relations Intern

EDUCATION
Bachelor of Fine Arts | English Writing [Public Relations and Journalism Concentration]
UNIVERSITY OF PITTSBURGH, Pittsburgh, PA

CREDENTIALS AND MEMBERSHIPS
Training Facilitator: Yes, And: How Improvisation Reverses "No, But" Thinking and Improves 
Creativity and Collaboration — Lessons from The Second City

Foundations in Design Thinking Certi�cation (IDEO U. / Stanford d. school)

In-House Agency Forum (IHAF), Corporate Member

Society for Technical Communication (STC), Corporate Member

Online Marketing Institute (OMI), Member/Subscriber

Public Relations Society of America (PRSA), Associate Member

International Association of Business Communicators (IABC), Member
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