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Welcome Vital Health Global,
This launch will reward action, not intention.

The following pages outline exactly what to do,
how to do it, and why it works.

If you execute this plan, results follow.
If you don’t, nothing changes.

Let’s begin.



The DUPLIG8 System

YOUR ROADMAP FROM DAY ONE

Welcome to a simple, proven path designed to help you
grow with clarity, confidence, and support.

You don’t need to be perfect. You just need to follow the
process.

1. Have a Clear Dream
Get clear on why you're here.
Your dream becomes your fuel when challenges show up.

2. Make a Long-Term Commitment

This is not a sprint.

Consistency over time creates real income and real
growth.

3. Be a Product of the Product
Use the products. Feel the difference.
Authenticity builds trust faster than words ever will.

4. Make a List of 100 :
This is not about selling. . C

It's about identifying who you can serve, share with, and
support. -~ - - -
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5. Contact Your List
Start conversations.
Reconnect. Be human. Let curiosity do the work.

6. Present to Your List
You don't have to explain everything.
The tools and system do the presenting for you.

7. Connect to the System
Plug into the calls, trainings, and events.
This is where confidence, belief, and skill are built.

8. Personal Development

As you grow, your business grows.
Who you become determines what you earn.

Follow the steps. Stay connected. Trust the process.




Have a Glear Dream

“PEOPLE DON'T QUIT BECAUSE THE BUSINESS IS HARD.
THEY QUIT BECAUSE THEIR DREAM WASN'T CLEAR.”

Write Down Your “Why”

Before income, before rank, before strategy...
you need a reason strong enough to pull you forward.

What do you want your life to look like in 3-5 years if
this works?




“PEOPLE DON'T QUIT BECAUSE THE BUSINESS IS HARD.
THEY QUIT BECAUSE THEIR DREAM WASN'T CLEAR.”

Who do you need to become for your dream to be
inevitable?

What are you willing to do consistently, even when you
don't feel like it?




Packs, Volume & First Order Earnings

Understanding Volume (Keep It Simple)

GV - Group Volume
Used to calculate ranks
Comes from your entire organization

BV - Binary Volume
Used to calculate dual team & weekly bonuses

Flows through left and right teams

CV [ PV - Commissionable & Personal Volume
Generated from customers and reorders

PV tracks your personal usage

CV tracks customer + team reorders
Same volume, different purpose.

Pack BV GV First Order Bonus
(FOB)

Basic 75 120 $33.75

Builder 150 250 $67.50

Pro 300 500 $135.00

Elite 600 1,000 $270.00



Strategically Activate your
Dual Team Bonus

Create Balance From Day One
What This Means
Your first focus is to personally sponsor 4 people.

(In the Binary tree)
Place 2 on the left team
Place 2 on the right team

This activates your binary and sets a balanced foundation.

1on each side = Binary activated ‘
2 on each side = Balanced foundation " :' "

Rank Balance Rules
Designed to Protect Long-Term Earners
Unilevel Comp Plan Application Only (Not Binary)

70/30 Rule

e No more than 70% of your total GV can come from one
team
e Encourages growth on both sides of your organization

60/40 Rule (Sapphire Rank and Above)
e Same principle with tighter balance
* No more than 60% of GV from one team



First 30-Day Goal: Rising Star Silver
Your First Milestone

To Qualify: ‘ Example

3 PERSONAL ENROLLMENTS v 1Y
TO ACHIEVE SILVER
2,500 GV 1000 GV 1000 GV 500 GV

Elite Elite Pro

Achieved within your first 30 days to become Rising Star.
This is designed to be simple, achievable, and duplicable.

Rising Star Silver = The Destination ‘

To reach Rising Star Silver, you focus on: :
e Building by 4 ‘ L

e Creating balanced volume
e Staying active and consistent

That's the goal.

Your first milestone is Rising Star Silver.

As you work toward it, the Rising Star Bonus rewards
your weekly activity by increasing your binary
percentage.

The more consistently you move, the more you earn
while you build.



Milestone 1: Build by 4 — Rising Star Silver

“As you build your first 4,
you naturally qualify for Rising Star Silver.”

Weekly Active Referrals  Binary Payout %

3 Active Referrals 12%
4 Active Referrals 13%
6+ Active Referrals 15%

-
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Name/ Pack Name/ Pack Name/ Pack Name/ Pack

Bonuses activated by Rising Star Silver

e Advancement Bonuses:
Bronze $100 + Silver $200 Loyalty Credit = $300

e Check Matching - 50% on all personal enrollments



Make a List of 100

START WITH THE MOST OBVIOUS CONNECTICONS
BEFORE REACHING OUT BROADLY, BEGIN WITH YOUR VIP 20.

YOUR VIP 20 INCLUDES:
Top 10 Business Contacts

* Entrepreneurs

* Leaders or influencers

e People open to opportunity

e Those who value leverage or income

Top 10 Product Candidates

e Health-conscious individuals

* People actively seeking solutions

* Those already spending on wellness

e People you trust to give honest feedback

Here are your daily habits:

e Add 2-5 new people per day

e Engage with new followers

e Reconnect with old contacts

e Join new communities

e Be friendly everywhere

e Compliment people

 Build relationships without agenda

Your future leaders are not all in your phone
today, you haven’t met some of them yet.



Schedule your VHM Launch

Vital Health Meeting

The VHM is one of the most powerful tools in network
marketing because it allows you to achieve something that
is almost impossible with individual presentations:

MASS EXPOSURE IN A CONDENSED PERIOD OF TIME.
THIS IS THE FOUNDATICN OF MOCMENTUM.

Instead of sharing the business with one person at a time, a
VHM allows you to present the opportunity to multiple
people simultaneously, multiplying your reach and
accelerating your results.

Schedule 3 VHMs Immediately
Don’t schedule just one.

* Not everyone can attend the first meeting

e Multiple dates increase attendance
e You cover more ground, faster

Your Role as the Host
e You don’t need to be perfect
* You don’t need to explain everything

e You just create the room

THE SYSTEM DCES THE REST



Three Types of VHMS

1. Zoom VHM

Online presentation

Fast and flexible

Great for busy schedules
and wide reach

2. Business Home Meeting
In-person gathering

Personal, relaxed environment
|Ideal for deeper connection

3. Scan Party

Experiential and interactive
Product-focused exposure

High engagement and curiosity

Put 3 YHMs on your Galendar

_ )]

Date/Time Date/Time Date/Time




PRE-QUALIFIGATION PROGESS
(Being Strategic)

Before anyone is invited to a full presentation, they must be pre-qualified.

Pre-qualification is not about convincing.
|t’s about respecting time and escalating interest intelligently.

Pre-qualification can happen in several ways, but the
objective is always the same:

Determine interest before inviting someone to a full
presentation. We do not pitch first. We filter first.

PRE-QUALIFICATION METHODS
A prospect is considered pre-qualified if at least one of the
following occurs:

8-Minute Business Overview Video
This is the default and most duplicable method.

Purpose:
* Respect time
e Create curiosity
 Filter out low-interest prospects

Only those who confirm interest after the video are invited
to the full presentation.



3-Way Call with an Upline Mentor

This is ideal for:
e Strong prospects
e |Influencers
e Business-minded candidates

Purpose:
 Build credibility
e Answer high-level questions
e Assess seriousness and alignment

If interest is confirmed, the prospect advances to the full
presentation.

Natural Remedies Call

This is perfect for:
e Health-focused prospects
e Product-first personalities
e People curious but not business-oriented (yet)

Purpose:
e Lead with value
e Educate without pressure
e Let curiosity develop organically

If interest is sparked, the next step is the business
presentation.



Casual Conversation (Relationship-Based)

This includes:
e Organic conversations
e Story-sharing
e Real-life interactions

Purpose:
* Gauge openness naturally
e Establish trust
 Invite without pressure

If curiosity is present, the prospect is advanced to one of
the other pre-qualification methods or directly to the
presentation.

Example

[) Capture Interest ’Q\

Full Presentation Pre-

Qualification

\,/ Follow Up -Invitation 4]




Key Mindsets of a Master Inviter

1. Posture

You hold the key to solutions. You are not chasing.
You are not begging. You are offering access.
Your certainty communicates safety.

2. Urgency

“I have to show you this now.” Urgency is not
pressure.

Urgency is conviction. It says:

“This matters.”

“This is timely.”

“This could change something for you.”

3. Enthusiasm

The most contagious emotion on earth. Not hype.
Not exaggeration. Authentic enthusiasm comes from
belief.

People don’t catch logic. They catch energy




The Law of Averages

It’s Math, Not Rejection

What It Means
Not everyone will say yes. And that's normail.

In network marketing, results come from:

¢ VVolume of conversations
e Consistent invitations
e Staying emotionally neutral

Action Mindset
Focus on:

e How many people you invite
* Not who says yes
e Results follow averages, not emotions.

Small Reminder
CONSISTENCY BEATS INTENSITY.

People fail because they make “no” mean something
about them. Professionals treat it like data.
Once this clicks, inviting becomes easy.



HOW TO EDIFY

When edifying, you want to use keywords that
communicate empathy with each personality style.

Example

Hello John, | want to introduce you to Mr. Alex Reynoso.
Alex is someone that has all my respect; not only is he a
very successful businessman with great results, but he
also has all the knowledge of this business project we are
launching. He is a family man and he also likes to have
fun a lot.

Building
O\

Edification

Successful
knowledgeable

Likes to help X €
Have fun Qig

Trust through
friendship

Vour
perspective

Trust through edlflcatmn




Inviting to your VHM

BUSINESS

“Hey, quick question — do you have a minute?”
(Pause)

“I partnered with a team of entrepreneurs expanding a project here in the U.S. They asked me for five sharp, driven people
who want to increase their income without disrupting their current work.
You immediately came to mind.”
(Pause)

“I' know you're a go-getter.
The only thing I'm not sure of is whether you're open to new income streams right now.”
“Would you be willing to look at a business project?”
(Wait)

“Great. When works better for you — [day/time] or [day/time]? They’ll walk you through details, and we’ll see if it’s a fit on
hoth sides”

SCAN PARTY

“Hello, how are you?”
(They respond)
“Quick question — do you have a minute?”
(Pause)

“I recently came across a wellness technology that provides a full-body report on the major systems and organs. It’s
helping people gain insight into what’s happening inside their body without having to wait for long appointments by going
to a clinic.”

(Pause — let curiosity grow)

“I'm hosting a small get-together with a few people to demonstrate how the technology works. It gives results in about
2-5 minutes, and I'd really value your feedback on it.”

“The event will be on [day] at [time], at [location [ Zoom], where everything will be explained clearly so you can see if it
resonates with you.”
“Can | count on you to join us?”



ACQUAINTANCES THAT ARE INTC BUSINESSES

“Hi Tina — quick question. Are you currently involved in any business projects?
I'm exploring something interesting and thought of you.

No: thats great, | kinda thought that was the case , but this is so exciting that | had to share with you. When do you have
15-20 min to go over some information ?

Yes: Perfect! Whats your schedule looking like in the next 24-48 hour to hop on a quick 20 min zoom?

THE INVITATION WITH EDIFICATION

Example

Hi Steve, | recently met a very successful entrepreneur. He is expanding a large international
business and asked me if | knew anyone with an entrepreneurial mindset, and | thought of
you. | wanted to connect you two so you can chat.




FOR HEALTH EXPERTS

“Hey, how are you?”
(They respond)

“Quick question — do you have a minute?”
(Pause)

“I recently joined a community focused on improving people’s health, and through it | came across a technology that’s
producing some really impressive health testimonies in a very short period of time.
(Pause — let curiosity build)

“I'm hosting an event where health experts will be sharing the full details behind how this technology works, and |
immediately thought of you”
“Would you be open to taking a look?”
(They respond)

“Perfect. Im excited to get your positive feedback!

The event will be on [day] at [time], at [location / Zoom)], where everything will be explained clearly and you can decide if it
resonates with you.”
“Can | count on you to join us?”

INTERESTED IN WEIGHT LOSS

“HELLO, HOW ARE YOU?"
(THEY RESPOND)

“QUICK QUESTION — DO YOU HAVE A MINUTE?”
(PAUSE)

“IRECENTLY JOINED A COMMUNITY OF NUTRITION PROFESSIONALS, AND THROUGH IT | WAS INTRODUCED TO A TECHNOLOGY THAT'S BEEN PRODUCING
SOME REALLY IMPRESSIVE WEIGHT-LOSS RESULTS IN A SHORT PERIOD OF TIME, IN A HEALTHY AND SUSTAINABLE WAY.”
(PAUSE — LET CURIOSITY BUILD)

“I'M HOSTING A PRESENTATION AND TASTING WHERE A HEALTH EXPERT WILL BE PRESENT TO EXPLAIN EXACTLY HOW IT WORKS, AND I'M ONLY
INVITING A SMALL GROUP OF PEOPLE I TRUST.”
“| IMMEDIATELY THOUGHT OF YOU.”
“WOULD YOU BE OPEN TO TAKING A LOOK?"
(THEY RESPOND)

“PERFECT. THE OVERVIEW WILL BE ON [DAY1 AT [TIME, AND WE'LL WALK THROUGH THE DETAILS SO YOU CAN FULLY UNDERSTAND WHAT IT'S ABOUT
AND DECIDE IFIT'S A FIT FOR YOU.”
“CAN | COUNT ON YOU TO BE THERE?"



Social Media, NWM & Attraction Marketing

How to Create Curiosity Without Selling

Social media is not where you explain the business.
Social media is where you create curiosity so people
come to you.

In network marketing, the goal is not to convince.
The goal is to attract conversations.

The Purpose of Social Media

Social media exists to: It does not exist to:
* Create awareness e Convince or force a sale
e Open curiosity loops e Explain compensation plans
 Start private conversations e Post links or presentations

WHAT ATTRACTION MARKETING REALLY IS

Attraction marketing is simply:

e Sharing your journey, not the company
e Showing movement, not mastery
e Being real, not promotional

People don't follow perfection.
They follow progress.



What to Post
Your posts should communicate one thing:

“Something new is happening, and I'm open to sharing it.”

Examples of themes:

A new chapter

A new focus

Learning something new

Building something meaningful
Curiosity beats clarity at this stage.

How to Respond When People Ask
When someone comments or messages:
“What is it?”

e Do not explain.
Your response:
“I'm hosting an event where I'm sharing it some
information.

Would you be open to taking a look?”

Invite = Event — System explains.



Final Reminder

You are not here to impress people.
You are here to invite people.
Curiosity opens doors.
Systems close them.

EXAMPLE SOCIAL MEDIA POST

I'VE BEEN REFLECTING A LOT LATELY ON WHERE I'M PUTTING MY TIME
AND ENERGY.

| JUST STEPPED INTC SOMETHING NEW THAT ALIGNS WITH GROWTH,
HEALTH, AND LONG-TERM VISICN.

STILL EARLY, BUT EXCITED ABOUT THE PROCESS.

NEW CHAPTER.
NEW FOCUS.

LEARNING, GROWING, AND BUILDING SOMETHING MEANINGFUL.

MORE TO COME.

NEW SEASON.
NEW DISCIPLINE.
NEW FOCUS.



EXAMPLE SCCIAL MEDIA POST

4. I'VE BEEN MORE INTENTIONAL LATELY ABOUT WHERE MY TIME AND
ENERGY GO.

| STARTED SOMETHING NEW THIS WEEK THAT FEELS ALIGNED WITH
GROWTH AND LONG-TERM DIRECTION.

NO BIG ANNOUNCEMENT. JUST A DECISION I'M TAKING SERIQUSLY.

GRATEFUL FOR WHAT’S AHEAD.

REALIZING THAT STAYING CPEN TC LEARNING NEW THINGS HAS CHANGED
MY LIFE MORE THAN STAYING COMFORTABLE EVER DID.

| STEPPED INTO SOMETHING NEW RECENTLY. STILL LEARNING. STILL
EARLY.

BUT I LIKE THE DIRECTION IT’S PCINTING ME.

SOMETIMES CPPORTUNITIES DON'T SHOW UP LOUD.
THEY SHOW UP ALIGNED.

I'VE SAID YES TO SOMETHING NEW AND I'M QUIETLY SHARING IT WITH A
FEW PEOPLE | TRUST.

IF YOU FEEL DRAWN TO LEARN MORE, MESSAGE ME.



Gonnect to the
System & Community

Connecting to the system matters because it supports
you when motivation, clarity, or confidence are low.
Confidence is built by showing up and seeing the process
work, not by knowing everything upfront.

Staying connected builds belief through real examples
and results, and it accelerates skill development through
proximity to leaders and proven habits.

Most importantly, the system creates accountability. It
keeps you consistent and moving forward when
motivation dips.

People don't quit businesses.
They disconnect from systems.

“PLUG IN. SHOW UP. LET THE SYSTEM CARRY YOU.
The Simple Truth YOU DON'T NEED MORE MOTIVATION.
YOU NEED MORE CONNECTION.”

Those who stay connected:

* Learn faster

e Earn more consistently

e Stay in long enough to
win

Those who disconnect:
e QOverthink

* |solate
* Drift out quietly




Plugin to your calander
Your Connection Points

Education & Strategy
AM Power Calls — Weekdays « 10:00 AM CST
Saturday Vital Academy — Skills & Leadership « 10:00 AM CST

Community & Communication

Facebook Groups

» Product Testimonials

« Business Testimonials & Announcements

WhatsApp Chats
* Fast support
« Real-time updates

Weekly Exposure Calls

Business Overviews

Tuesdays & Thursdays « 7:00 PM CST
Natural Remedies Calls
Wednesdays ¢ 7:00 PM CST

Live Experiences _ T * ~* 1
Weekly Hotel Meetings q ’ ’ *
Monthly Regional Trainings I <

Workshops (2x per year)
International Conventions

L P



# Presentation The tarms and conditions of this bonus are in the compeansation plan.
VitalHealth

Potential Recurring

Double Triple
m snpphlre m%mm
l 10,000 50,00 ¢
Lam
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100 PV

10% 10% 10% 10% 10% 10% 10% 10% 10% 10% 10% 10% 10% 10%

10% 10% 10% 10% 10% 10% 10% 10% 10% 10% 10% 10% 10% 10%

20% 20% 20% 20% 20% 20% 20% 20% 20% 20% 20% 20% 20% 20%

2% 4% 6% 6% 8% 10% 12% 14% 14% 14% 14% 14%

1% 1% 1% 2% 2%

1% 1% 1% 1%

3 LEVELS 4X4

4x4 BUILD, 3 LEVELS DEEP, EVERYONE DOING 200 CV/MONTH.
YOU GET:
UNILEVEL (LEVELS 1-3): 10%, 10%, 20%

CV volume + commission by level
Levels 1-3 Unilevel

Level 1

CV:4 x200=800
:10% — $80

Level 2

CV:16 x 200 = 3,200

Pay:10% — $320

Level 3

CV:64 x200=12,800

Pay: 20% — $2,560

/
Unilevel total (L1-L3) = $2,960/month %




Final Launch Checklist |

BEFORE You G0 PuBLIC, CONFIRM THE FOLLOWING
o | HAVE A CLEAR DREAM I'M WORKING TOWARD AND I'VE WRITTEN DOWN MY WHY

0 | HAVE READ AND UNDERSTAND THE 8 STEPS T0 DUPLICAT8
o | UNDERSTAND HOW TO QUALIFY FOR RISING STAR SILVER
0 | KNOW HOW TO ACTIVATE MY BINARY AND WHY BALANCE MATTERS

0 | UNDERSTAND HOW TO EARN FIRST ORDER BONUSES (FOB)
0 | HAVE CREATED MY VIP 20 LIST

« ToP 10 BUSINESS CONTACTS

- ToP 10 PRODUCT CANDIDATES

0 | HAVE SCHEDULED 3 VHMS (VITAL HEALTH MEETINGS) ON MY CALENDAR

0 | KNOW HOW TO INVITE PEOPLE TO MY VHMS CONFIDENTLY
0 | HAVE ALREADY BEGUN PRE- QUALIFYING AND WILL ENSURE AT LEAST 10 EXPOSURES IN MY
FIRST WEEK

0 | HAVE POSTED A CURIOSITY-BASED SOCIAL MEDIA POST ANNOUNCING MY NEW JOURNEY
« NO SELLING
« NO LINKS
« DESIGNED TO INVITE QUESTIONS

o | AM PREPARED TO RESPOND TO COMMENTS AND MESSAGES WITH PRIVATE INVITATIONS, NOT
PUBLIC EXPLANATIONS

0 | HAVE BEEN ADDED TO THE OFFICIAL FACEBOOK GROUPS & WHATSAPP
0 | HAVE THE WEEKLY ONLINE SYSTEM AND NEXT LIVE EVENT SAVED IN MY CALENDAR

0 | UNDERSTAND HOW TO EARN INCOME THROUGH THE UNILEVEL COMPENSATION PLAN (LEVELS
1-3)

01 LOG INTO MY ACCOUNT AND CHECK TO BE SURE IT'S SET UP CORRECTLY, AS WELL AS
COPY AND PASTE MY LINKS INTO MY NOTES FOR EASY SHARING.
(EARN COMMISSIONS AND UPON FIRST WITHDRAWAL YOU'LL SET UP YOUR VITAL PAY E WALLET)

o | AM COMMITTED TO GOING DIAMOND, BUILDING LEADERS, AND HELPING OTHERS ACHIEVE
THEIR DREAMS



| am committed to following the system, staying connected, and taking consistent action.
| understand that momentum is created through repetition, exposure, and leadership.



