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Abstract: This framework outlines a five-phase digital marketing strategy for
biotech companies targeting life science researchers. It covers key areas like
brand positioning, content creation, outreach, and scaling, with a focus on
compliance, scientific precision, and measurable outcomes. By leveraging
diverse channels, the strategy ensures sustained engagement and long-term

growth.
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How to Engage Researchers Digitally and Sustain Growth

Digital marketing is vital for biotech companies seeking to connect with researchers. This roadmap offers a step-

by-step guide to building effective campaigns—from brand development to community engagement. With a focus
on compliance and targeted messaging, it equips marketers to launch impactful campaigns that drive growth and
foster meaningful connections.

Roadmap to Effective Campaigns

Phase 1: Foundation and
strategy Development

Phase 2: Content Creation
and Early Visibility

Phase 3: Outreach and

Lead Generation

Phase 4: Community

Building and Engagement

Phase 5: Scaling and

Optimization

5. Website Optimization and SEO

PHASE 1: Foundation and Strategy Development (Month 1-2)
Key Steps
1. Clarify Brand Identity & Positioning

o Define the unique selling proposition (USP) emphasizing how your
products/services improve lab scientists' productivity.

o Craft messaging that balances scientific precision with benefits-
focused communication.

2. Create Buyer Personas

o Develop detailed personas for life science researchers, including
needs, pain points, communication preferences, and research habits.

3. Compliance & Content Review Process

o Establish a regulatory review process to ensure marketing materials
are compliant with industry standards (ISO, FDA, etc.).

o Appoint aninternal or external reviewer (scientific or regulatory
expert).

4. Select Key Metrics and Analytics Tools

o Set KPls (website traffic, conversion rates, email open rates).
o Recommended tools:

= Google Analytics (website tracking)

= HubSpot or Mailchimp (email marketing and CRM)

= Hootsuite (social media management)

o Conduct atechnical audit to ensure the website is fast, mobile-friendly, and SEO-optimized.

o Create landing pages targeting keywords relevant to researchers (e.g., "tools for protein analysis").

PHASE 2: Content Creation and Early Visibility (Month 2-4)

Key Steps

1. Develop Core Content Assets




o Publish scientific blogs, whitepapers, case studies, and application notes targeting common
researcher challenges.

o Create an eBook or a resource guide ("Top 10 Ways to Streamline Your Lab Work").
2. Social Media Setup & Launch
o ldentify platforms where researchers are active (LinkedIn, Twitter/X, ResearchGate).

o Develop a content calendar with 2-3 posts per week focused on educational content and product
benefits.

o Joinrelevant research communities and participate actively.
3. SEO and Content Optimization

o Start blogging on topics that resonate with researchers (how-to guides, FAQs on experimental
methods).

o Implement on-page SEO techniques (keywords, internal linking).
4. Email Marketing and Newsletter
o Create an email lead nurturing sequence triggered by form submissions on the website.

o Launch a monthly newsletter with curated research news, product updates, and tips for lab
productivity.

PHASE 3: Outreach and Lead Generation (Month 4-6)
Key Steps
1. Run Paid Ads Campaigns (PPC)
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o Use Google Ads for targeted keywords (e.g., “lab productivity tools,” “automated lab workflows”).
o Run Linkedln ads targeting researchers and lab managers.
o Set up remarketing campaigns to re-engage website visitors.

2. Launch a Webinar Series

o Host monthly webinars addressing trending topics in research.
Example: "How Automation Can Improve Lab Efficiency."

o Offer exclusive access to downloadable resources or discounts for attendees.
3. Influencer and Thought Leader Collaboration
o Partner with influential scientists or research bloggers to promote your products.
o Offer product samples for reviews or co-create content with experts in your field.
4. Lead Magnets and Gated Content

o Develop downloadable guides or cheat sheets behind a lead capture form.




PHASE 4: Community Building and Engagement (Month 6-12)
Key Steps
1. Create a User Community Platform

o Launch a private LinkedIn group or forum where researchers can share best practices and engage
with your team.

2. Encourage User-Generated Content (UGC)

o Run social media contests or campaigns encouraging users to share their experiences using your
products.

o Example: Lab-Life-Challenge — Share how your lab day is more productive with your tools.
3. Continuous Email Drip Campaigns
o Send tailored email sequences based on user activity (webinar attendance, product interest).
4. Survey for Feedback and Testimonials
o Run surveys to gather feedback and showcase positive reviews/testimonials in future campaigns.
PHASE 5: Scaling and Optimization (Month 12 and beyond)
Key Steps
1. Analyze Performance and Adjust Campaigns
o Use analytics tools to measure campaign ROl and optimize based on results.
2. Expandinto New Channels
o Explore additional outreach via YouTube videos, podcasts, and ResearchGate promotions.
o Lookinto affiliate marketing programs with research suppliers or journals.
3. Implement Advanced Marketing Automation
o Usetools like HubSpot or Marketo to automate lead nurturing and scoring.
4. Product Launch Campaigns
o Plan for targeted product launches based on new features or seasonal demand.

o Coordinate cross-channel campaigns for maximum impact.

Recommended Tools and Platforms
e CRM and Marketing Automation: HubSpot, Marketo
¢ Analytics and SEO: Google Analytics, Ahrefs, SEMrush
e Social Media Management: Hootsuite, Buffer

¢ Email Marketing: Mailchimp, Constant Contact,
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¢ Webinar Hosting: Zoom, GoloWebinar

o Paid Ads: Google Ads, LinkedIn Ads

A well-structured digital marketing program aligns strategy with researchers' needs, ensuring sustainable growth.
This phased approach helps biotech companies engage their audience effectively through targeted outreach and
feedback loops. Continuous optimization will be essential to stay relevant and thrive in this evolving market.
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Biotech Bridge Media

Biotech Bridge Media offers a comprehensive service package by integrating business consulting, regulatory, and
quality management expertise. In collaboration with Dr. Srilekha Deka (Script Molecular) and Dr. Jaspreet Seth,
QuRA Solutions, we provide end-to-end solutions, including new product development, regulatory compliance,
quality management, and market strategy. Whether you're navigating FDA regulations, implementing ISO
standards, or launching a new diagnostic assay, our combined team ensures seamless integration of business,
regulatory, and quality frameworks.

Krishnan Allampallam, PhD, MBA, Founder/Owner Biotech Bridge Media,

| started BBM with the goal of helping very busy leaders with ad-hoc small projects they want to do but don't have
the resources nor do they have the time to coach a new member. With 25+ years of experience in the biotech
industry with a strong technical and business background, | can start on day one running. | can help with the
following strategic product management, market research in biotechnology, pharma market space, content
development for multi-channel digital marketing branding, product launch planning and execution, sale
enablement, sales collaterals, training, technical training

Take a quick look at our Quick Guides Collection https://biotechbridgemedia.com/quick-guides-download

Srileka Deka, MD, PhD, Chief Scientific Officer at Script Molecular, Regulatory Consultant

Srileka, an experienced healthcare executive and a highly skilled scientist with two decades of experience in the
biotechnology and molecular device industry. Having worked with small start-ups as well as large companies like
Roche, Srilekha has multiple successful submissions to FDA [510(k)] and other regulatory agencies. She led the
teams through successful ISO13485 certification and rapid launch of RUO assays. With a rich background of
clinical medicine and scientific research, she is enthusiastic about leveraging her knowledge for advancement of
diagnostics for improved treatment and disease outcomes in patients.

Jaspreet Seth, PhD. President, QuRA Solutions, QMS Consultant

Jaspreet, a dynamic professional with proven experience (20 yrs) in Quality Systems Regulations, Clinical Research
Compliance, College of American Pathologists (CAP) accreditation, Good Clinical Laboratory Practices (GCLP),
Quality Assurance, Quality Control, assay and process validations, and customer support experience.

Call us for a 30-minute consultancy at (773) 456 2126 or email to krishnan@biotechbridgemedia.com
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