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ECAUSE WE BELIEVE IN BEING THE CATALYSTS FOR POSITIVE CHANGE, SUPPORTING BRANDS
PURPOSEFUL STRATEGY AND EFFECTIVE, INTEGRATED PLAN FOR IMPLEMENTATION. YES, WE TELL
ORIES, BUT WE DO IT BY UNDERSTANDING THE BUSINESS, THE INDUSTRY AND THE PEOPLE WE ARE
ALKING TO.
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WHO WE ARE
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We exist because we believe in being the
catalysts for positive change, supporting brands
with purposeful strategy and an effective plan
for implementation. Yes, we tell stories, but we
do it by understanding the business, the
industry and the people we are talking to.

We see the human on the other side of data. We
are constantly behind that meaningful
connection, chasing and optimizing analytics
through a strong narrative stemming from
humanized creative and digital experiences.

WE ARE WE ARE
AFTER AFTER SCALE,
IMPACT, NOT ONE OFF
NOT GLORY, HITS.




o 1 We create human-centered, end-to-end marketing and
o

communications experiences that resonate with your audience,
building lasting connections and fostering brand loyalty.

oz Our brand strategy approach is proven and refined through years

of successful partnerships, ensuring your brand's foundation is
built for long-term impact.

03 We uncover actionable insights to design a brand

strategy that differentiates your brand and drives
meaningful results.
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We possess a nuanced understanding of diverse global markets,

recognizing the cultural subtleties and unique consumer behaviors that
shape brand perception and drive effectiveness.

Our team's collective experience spans a broad range of industries, from
fast-moving consumer goods to impact-driven brands, both in the private
and public sectors.

Our leading creative studio, powered by world-class talent, delivers
visual solutions that not only captivate but also drive measurable
results for your brand.



BUILDING A
BEHAVIOR BRAND -
THAT DOES, THEN D B S atogy
SAYS.

R Rl G . WE DO THAT, BY CLEARLY

ARTICULATING OUR BRAND
PROMISE THAT MEANINGFULLY CONNECTS
STAKEHOLDERS WITH OUR VALUE PROPOSITION.
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SUPPORTING
REGIONAL BRANDS
TO EXPAND.
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L4Sale - Corporate Communications & Employer
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UNCOVERING
ACTIONABLE INSIGHTS Amini Brand Strategy Workshop
WITH you, FOR YOU. in partnership with Beyond Representation

DEFINING OUR CONTEXT CURSTRATEGIC FRAME'WORK CURPURPOSE OUR BRAND ARCHITECTURE
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COMMUNICATION PILLARS

FOOD TECH
SECURITY INNOVATION

CLIMATE SUSTAINABILITY
RESILTENCE & BIODIVERSITY

FINANCIAL SUPPLY CHAIN &
INCLUSION MARKET ACCESS
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EQUALITY DIVIDE



itid

SUPPORTING
HOMEGROWN
BR AN Ds To EXPA N D gcggz:i;eh@gaﬁ;i"l;grﬁ Communications Strategic

itip



BUILDING A
GLOBAL DESTINATION
WITH REAL ESTATE
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CRAFTING CHANGE o
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SETTING BUSINESSES XS - Morkoting & Communieations Stratocie &
UP ON A GROWTH TRAJECTORY | crective rostmap + brand Corporate identity
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A SECOND CHANCE FOR A
LEGACY FAMILY BUSINESS
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HUMAN TO HUMAN
CORPORATE

e§ Egypt and subsidiaries
including e& Global Services

STRATEGIES

4 global senvices

Leading the
next decade

The
Future
of Customer

Care

Pushing Beyond Traditional CX Strategies

2 ghobal senvices

Where strategic vision meets

Strategic
Expansion _

W e W) et e ws

operational excellence to create

exceptional customer experiences

Intelligence-Driven Customer Experience

Transformin
Voice into Value

Let’s create extraordinary
customer experiences together
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BRAND
STRATEGY
WORKSHOPS

Our strategically designed workshops uncover key insights
to inspire, align, and equip your team with the tools to build
a differentiated and impactful brand.

/1]
/1]

/1]

We analyze, refine, and
align your brand elements
for maximum impact.

We empower you to
reimagine your brand's
foundation — purpose,
values, and competitive
advantage — creating a
powerful and authentic
brand story that resonates
with your audience.

We take a holistic
approach, distilling your
brand's essence and then
weaving it into a
comprehensive roadmap
that guides the evolution
of your brand across alll
touch-points.
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COLLECTIVE

STRATEGIC + DESIGN
SOLUTIONS

Our creative studio, powered by world-class talent, delivers
visual solutions that not only captivate but also drive
measurable results for your brand.
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BUILDING A
NATION BRAND
WITH TOUCH-

POINTS ACROSS
THE JOURNEY.
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EXPERIENCE EGYPT
WITH

BEAUTIFUL
DESTINATIONS
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ADOPTING A

BROAD VIEW THAT
ALLOWS BRAND

TO ADAPT.
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CONCEPTUAL MANUAL FOR
A GENDER-RESPONSIVE
SUSTAINABLE
DEVELOPMENT PLAN

Foreward from the Minister of Planning and
Econcmic Development, Arab Republic of Egypt
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MOVING

NATURE FORWARD
OR MOVING
NEEDS UPWARDS?

ALITTLE
NURTURE

Smart cities start with people. Together, we
reimagine partnerships that speed up the
development of the future.
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Fmakepossible

It’s a small world.

WE OWNED
COP27.
WITHOUT

DEATNOND, |,
N

SPONSORING e JOB TO TAKE '

1.8 million tons of CO2eq saved per year.
Together, we can race to zero.

COP27. .= 7

SUSTAINABLE
SOLUTIONS
DON’T GROW
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f#makepossible

ON TREES TAKE
AT THE PAST
But almoslt everything we need does, \
Welcoming future agents to Sharm El-Sheikh. -4
Change starts here. ¥ )
’ : ' ‘,./ ,,-/ ' Let's say hello to tomorrow, For 15 years,
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ROOT

IN Arabia
GROWING

WITH

SHOWCASING
DECADES OF
LEADERSHIP &
PRIDE
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Growing Together:
Scaling News
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A Conversation
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CREATING

GROWTH Tt
THROUGH D
RELEVANCE. >

#AaswanForum #African #EgQypt
Building the Africa We Want: The 3rd Edition of the Aswan Forum For Sustainable Peace & Development




ASWAN 2122 June 2022

ASWAN 2122 June 2022
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STRENGTHENING
#RESILIENCE THROUGH

INCLUSIVE 84INTEGRATED

RESPONSES 'y ?

-
v e

PEACE
PROGRESS
PROSPERITY

THE ROAD

AFRIGAN YOUTH VOICES AL ‘ii

JOIN OUR YOUTH DIALOGUE

ASWAN ASWAN 222 une 2022 ASWAN Date: 22 June, 2022 ASWAN 21-22 June 2022 ASWAN 2122 Junc 2022
# oo #, ioxon 8 ol Time: 10:45 - 1215, FORLY b oy
BORGE BRENDE Financing Sustainable Peace and Development

PRESIDENT OF THE WORLD ECONOMIC FORUM : : >
in the Face of Cascading Risks

JUNE 22 =
DAY 02 10:45 - 1215 ;:; S 2 Moderator:

PANEL e
FINANCING Ny

SUSTAINABLE PEACE
AND DEVELOPMENT IN THE
FACE OF CASCADING : ¥

Providing the youth:with
business opportunities, and
supporting them to reach
their full potential will give
them purpose, and will help

them feel the progress in

the society:

Emanuela Gregorio
Conrdinatar of Fashionomics Africa,
African Devaiopment Bank (A28}

: #AswvanForum
HAswan Sohevid e o www.aswanforum.org




THOUGHT
LEADERSHIP
NOT
REPUTATION
LAUNDERING.
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BORN TO LEAD ¢

ORN TO LEAD BORN TO LEAD BORN TO LEAD BORN TO LEAD

Efl

HAPPY STRONG POWERFUL &
RESELIENT = WOMEN'S DAY

eSS
by

BORN TO LEAD BORN TO LEAD BORN TO LEAD BORN TO LEAD BORN

* BORN TO LEAD :

JORN TO LEAD BORN TO LEAD BORN TO LEAD BORN T¢

; BORN TO LEAD :

JORN TO LEAD BORN TO LEAD BORN TO LEAD BORN TO L

] 2
BORN TO LEAD BORN TO LEAD BORN TO LEAD BORN TO LEAD

etisalat "eX

Innovative approaches to policy making
can speed climate progress. Lessons from

Egypt.
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Why more attention needs
to be directed to policy
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TODAK,
2 IS THE

Dr. Rana el Kaliouby £
@kallouby

With @BillGates during a @gatesfoundation session on
#Al. | talked about how #EmotionAl has the potential
to democratize access to education globally. There has
been enormous progress as we further the
effectiveness & leverage #technology to make positive
impacts on our society.
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Trossating Piesges Into Action 3 B
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g‘ Rania A. Al Mashat @
E_ : @RaniaAlMashat

| follow your work with a lot of admiration.
I invite you & Space X to explore the
writings about how the pyramids were
built and also to check out the tombs of
the pyramid builders. Mr. Musk, we are
waiting for you o . @elonmusk

‘ Elon Musk @ @elonmusk - 31/07/2020
Aliens built the pyramids obv
Show this thread

09:08 - 010872020 witter for iPhone
View Tweet activity

2,192 Retweets 537 Quote Tweets 7,819 Likes
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YOUTH-
CENTRIC
APPROACH FOR
AN INITIATIVE
BUILT FOR
THEM.
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A PHYIGITAL

LEAP FOR A | COOPERATION CLEAN WATER CONSUMPTIN
BRAND ON AND HAMZA Hand in hand Like magic, we turn We don't consume,
OFF TH E SR ownons . for purity. dreams to reality. we create.
GROUND.

itip



INABILITY

s USTA




o

HAMZA

FOUNDATION jggoomemr




I b I >

LOREM PSUM
DOLOR SIT AMETTER

BUILDING
THE VISUAL &

e e
L e N e T T R T [ IoT . e ol boade Brnsw vamlaid !y sl Labuins by o iom 40y -
L R e &
IO Dl LN WY T ¢ TEAO00 G0 Wl A WD A BTN 08
Loy SOPOr PRAPEITINN K000 GNT ULaET i e (008 Tesr )ik W)
e . O~ . s ol " - - - N —
oum BO24 OO T gy Ve e e L s ul el Y el e e R L D e
P ey > > B 'z = D Pewancunee >
. N
- )
-=
/ F o
. 7
P / t?’
e : A=
2 ] / L Ao
- S TEs
-E '/ ;‘
— s s
I oy % :-
—_— - = /' I
»
R 4
L -
bt - -
’ —-n -
o 55 -
1 = . j = -
- - - ‘o » -
= 3 - % -
= : R -
= ! -~ ; : -
o P 3 -
= i - - - -
. o ‘ -
- SN N — -
>  Bonuswsse § -
- ARG L, -
-

i%



Breaking Barriers,

Building the Future P ——

Happy International Women's Day z/ﬂ"’
(I » ’

Experience
seamiless logistics

with our expertise in sea and air freight

Ship Globally, Effortlessly.

Get your cargo anywhere, on time,

Simplify your Supply Chain

Your All-in-One Time-Saving Cargo Solution

FORPEOPLE.
FOR THE PLANET.

The International Day
of Clean Energy

26th of January

nof Saudi Arabia
From Eqgyot & the Region,
Unlocking Endiess Pessibdibes

Your one-stop shop

For Transport and Logistics.

Happy Earth Day!

Small Steps. Big Impact
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CONSAIVE. We revitalize W I

This is our promise to our 52as 1o the planet, and to all
,DENT,Ty OF who want to contribute to a workd where nature thrives
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OUR
VALUES

COURAGCE INTEGRITY RESPECT
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BUILDING
THE VISUAL &
VERBAL
IDENTITY OF
OUR BRANDS

BPOT ON BIRANDING PROECT

Simple, accessible, and thoughtfully
positioned, each piece enhances
spaces through personal expression.
Lighting made visible, an opportunity to
showcase exactly what matters to you.

The Logo

The parfact moment, captured

Our logo calabrates the momeet of perfect alignment—when ight
lands axactly whero it shoukd The distinctive dot symboltzes that
procha sweet spot whare ight becomes ravelation, while the
cloon, confident typogrophy

reflects our nononsense approach to axpression,




BUILDING
THE VISUAL &
VERBAL
IDENTITY OF
OUR BRANDS
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OUR BRAND ARCHETYPES GUIDE
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OUR VISUAL EXPRESSION:
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THE SPACE BETWEEN LIGHT AND SHADOW HOLDS
THE GREATEST POWER TO TRANSFORM, OUR
BRAND IDENTITY EMERGES FROM THIS INTERPLAY.

lec/eca! PRECISION MEETS
aristic EXPRESSION.
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STARTING WITH OUR PURPOSE
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the /1(,1” calculated to guide the
cye from miniature
dream to life-sized
reality.
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art hughlightad without
distraction. shedves that
bacome galleries under
precise beams, windows
framed by day, spaces
defined by neght

overy fiture chosen as
deliberately as the art on
the waks. sculptural forms
thatlive in the space, not
Justight it,




WE’RE ALSO
HAVING

ALOT OF FUN
PLAYING WITH
BRANDS.
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Kahhal 1871 - Catalogue intuition Kahhal 1871 - Catalogue Tote Bag + Bok Intuition

KAHHAL

A . g I S
- . LIVIN(C -{REA - ‘ ; As part of the overall experience, the
-t ar T TEL ' 2 y catalogue is part of a full package that
3 xNes Dl A in RO v itted for th
The catalogue cover combines c o:co‘s of When pented. the Kahhal name will be ‘ - ; includes a samgp! e‘bax fitted orthe
different iconic carpets 1o create a design TR erh catalogue, that will be placed ina
(e Toesks : = embaossad or pnnted in Spot UV, : .
ALO I OF FUN that's intriguing and unique to Kahhat 1671 designed tote bag with Klim giveaways.
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BUILDING ON
LEGACY, BUT
CURATING A
YOUNGER

FRESHER TONE
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BUILDING ON
LEGACY, BUT
CURATING A
YOUNGER
FRESHER TONE
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CREATING
BRANDS, THAT
LOVE TO
ONNECT

s
150 Years, Still
Rolling




KHAMSA A Fashion i Life '\, Culture v Music A, Paople Q m
ma"e,ﬁ!ﬁ![f_ ; How Egypt’s Oldest Rug Company
RO~ R o Is Rolling Into the Future
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KAHHAL 1871 —150 YEARS, STILL ROLLING gk

campaign

Kahhal 1871, 150 Years Still Rolling campaign
sparks dialogue

Hat

and sparking global dialogue,

Impact across generations

Young Audiences (18-35) organic shared the campaign which exceeded projections by 250 per cent.
Established audiences 135+) initially resisted the campaign, which later evolved into engagement. The
controversy became a conversation starter, families debating tradition vs. evelution. This resulted into several

clients specifically requesting the classic heritage rugs fortheir homes

Beyond the target demograghic, Gen Alpha (14-17) emerged as unexpected demographic from the campaign.
TikTok analytics shoveed 65 per cenl increase inorganic shares came from users under 18, with a full view view

rate of 57.5 per cent.

Post-launch. the campzign’s also attracted unexpected pl:tform partnerships. Mad About Rug, a popular
digital platform for rug enthusiasts approached Kahnal 1£/1 to feature the film. This collaberation extended

the campaign’s reach into the glohal collector community.

15 per cent increase in showroom Iraffic invisitors aged 25-35 within the first month. Time spentin

showroom increased from average 25 minutes to 48 minutes, with younger visitors actively discussing craft

processes.

20 per cent rise in sales inqu ries and rug consultations. 2 3M impressions across platforms which was organic
reach, with minimal media spend (1,500 USD) with the engagement rate baing 8.7 per cent (industry average:

2.3 per cent for luxury brands)

With a production investment of $6,000, the campaign gencrated high media value and influenced 15-20 per

cent increase in sales within 90 days, proving that culturalrelevance drives commercial success,
Credits:

Brand: Kahba! 1871

Brand Director: Mohamed El Kahhal

Head of Brand Development and Client Relations - Melouk Meokhtar

Advertising Azency: Intuition. Cairc. Egypt

Kahhal 1871 latest campaign places handcrafted rugs n skate parks, redehning heritage through youth culture
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ELEVATING A
BRANDS

ONLING
PRESENCE

mobica.




TELLING
THE
STORIES OF
SPACE NOT
FURNITURE

mobica.

Basking inBliss

&

(_choes OF SUMMER

EPO2 Golden Glow

Covrated MOMENTS

Visual Diary




SPACES FOR LIVING TEARL AN\ | \ THE ARCHITECTURE OF LIVING When Mohamed Farouk 1ook the helm of his family's manufacturing
A , empire In the 1990s, he promised to transform mobica into something

unprecedented, an Egyption manufocturer that would define how the

Middle East experiences space Today, we are the furniture infrastructure

A X
g of an entire region. The extra production line, the unexpected partnership,
I I V E the sclution no one else will attemp!

THE PERSONAL SANCTUARY

We produce 87,000 urits
{\g\ONB[ IL%';‘U L LY m;nthiy becouse we can
We partner with global manufacturers
‘ becouse excelence recognizas excellence,
AMBITIOUS ¢
We fumish homes, hotels, offices, schools

and hospitals becouse we understand each
environment’s distinct language

Residential-and hospitality spaces demand furniture
that adapts 1o the thythms of daily life while
maintaining aesthetic coharence Our living solutions
blur the boundaries between form and function, ‘. Spoces that move

creating pleces that serve without sacrificing beauty spaces fo live medical equipment to hand-finished hospitality
Each piece is designed o age gracefully, gaining . S : - spaces to feel pieces, always delivered with the technical

Cur collection spans from precision-engineered

! mastery that comes from 40 years of
character rather than showing weat - Spaces that work harder

m o b i c a a Spaces that restore manufacturing leadership




REVAMPING A
LEGACY
HOSPITALITY
BRAND FOR THE
FUTURE
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etisalat "e%

ONLY YOU CAN
HELP CHANGE THAT.

We are fully committed to providing a
bullying and harassment-free workplace.

BUILDING
STORIES FOR
A CAUSE.

‘" | et uncomiortablewien |
receive perscnal texts after work
and when L recelve constant
remarks and comments onmy
appearance at the workplace (T

etisalat "

/ORKPLACE BULLYIN H by
ONLY YOU CAN N SHARRASSMENT etisalat "eX%
HELP CHANGE THAT. DEFRADCWTS

We are lully committed 1o orovding a
'- )l ‘: e .'."-" !.'I-l.‘. - l-:{'.‘, v "I :’-;' " .lv- . .]‘. : e

Bathroom
['ba:6 ru:m]

A place to dispose everything but your feelings.

elisalat AT r ‘

ONLY YOU CAN
HELP CHA

We are fully commitied
1

INds 2 ) A rveant fe . T Y
bullying axd hargssaneni-ires varkplacs

ONLY YOU CAN If you've experienced any bullying or harassment,
R talk to us through SpeakUp@etisalat.com
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—FIND YOUR
+POTENTIAL+

THISSUMMER -

Days of Appreciation Hours of Appreciation Be Part Of Gen &’

Explore and Write Your Own Summer Story!

\ 4

Moments of Appreciation e& recognition week: e recognition week:

s Thank You for Going Above and Beyond Thank You for Going Above and Beyond
e&recognltlon week:

Thank You for Going Above and Beyond #AppreciateEveryMilestone #AppreciateEveryMilestone

#AppreciateEveryMilestone

& & & etisalat "e&

etisslat and




SHEDDING
LIGHT ON THE
IMPORTANCE
OF DIVERSITY
& INCLUSION.
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BRINGING
CORPORATE
CLOSER TO
HUMANS.

TO EXCEL IN MY WORK.

OVER PERFECTION

elisalal e

ACIUTY.  COULABORANON. LEACCRSMN | CUSTOMER CEMTIICITY ABSITY | COUARDRLNON | LEASSIAME  CURTOMIN CENTRITY AGRITYE | CGALABONATION. LEAGERSIHIA  GUSTOMER CENTRICITY MEITX  COLLABORAION.  LEACERSMN | CURTCMEN CRi TRICIT Y

CUSTOMER
géjl\?:l"-gl“élﬁ% CENTRICITY

PN

atisalat "e& VALUES J etisalat "e% VALUES J etisalat "e% VALUES J etisalat e VALUES

AGILITY

COLLABORATION
WE EXIST TO
OUR

AlMITY ! CEIRLARSR AN M AN S CLUSTEMER CENTSCITY AITY. | OOULANTRAT l LEADERTO W CURTORER SENTRCITY

AGILITY COLLABORATION

AGIUTY  OOLLADOSAT M LEADERTSP CUSTOMER CENTRCITY.

LEADERSHIP

asite OO0 AROAT O, LAl s CURTOMEBR CEMENCIY Y

LEADERSHIP

MISTAKES
".LEARN

etisalat "e VALUES J oticalat "e VALUES [ ctisalat "eX VALUES J etisalat "e& VALUES

STAY STRESS FREE AND
PROTECT YOUR ENERGY!
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MLAINTASN WORK LIFE BALARCE

STRESS-BUSTING
TECHNIQUES
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cl' w‘dl “'ﬁ MAINTASN WORE LIFL BALARCE



EVERY YEAR A
DIFFERENT CONCEPT,
DIFFERENT PURPOSE
TO CELEBRATE

WOMEN

{
' -

THEN MAKING IT BIGGER FOR OTHERS

MORE IS CREATING YOUR OWN SAFE SPACE

| Mf\D[ FOR MOR[ |

RNATIOMALOMEN S MONTH
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- MORE WITH HER..

2» ,;}"/L")l AINTERNAHONAL WOMENSMONTE
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YOLINEVER WANT TOGO BACK TO
HOW SLOW THINGS WERE BEFORE







what our partnership aims to do...

Investin

journe
lauthor?fg

in the entire
rom awareness to
and advocacy.

With a Powerful
focuson Storytelling

. Community, Experiential
Building Branding

intuitron=



Working
CICrOSS

the funnel.

AWARENESS

ATTRACT

CONVERT

LEAD

ENGAGE

UNINFORMED & UNINITIATED

IMMEDIATE PROSPECTS

BELIEVERS

ADVOCATES

VISIBILITY

CHOICE

EXPERIENCE

LOYALTY



CATCH

Raise Awareness Provide
Information Recommend

Solutions

Inform

Engage

ole]\\|\\|Jea) CONVERT CO-CREATE ADVOCATE

Recommend Actions Testimonials

When / Where / How

Provide understanding on Community Support Social

barriers and benefits Reduce Recognition User Stories

pain points through problem Announcements

User Generated Content
solving

Believe



Situational
Assessment

Communication Goal & Objectives
Communication Channels

Target Audiences

Stakeholders Mapping

Implementation
Evaluation
Optimizing

Communications

Analysis

Through DATA

INTELLIGENCE
the ACADA Model. ~ AINTELLIGENCE

Messages
Channel Mix
Activities Roles, Partnerships, Communications Strategy Insight to Incite
Tone Approach Design Plan Communications Journey

Select/
Determine

intuitron=



NOW
LETUS GET

OUR STORY
RIGHT.




|

- power
- build

B .

ECAUSE WE BELIEVE IN BEING THE CATALYSTS FOR POSITIVE CHANGE, SUPPORTING BRANDS
PURPOSEFUL STRATEGY AND EFFECTIVE, INTEGRATED PLAN FOR IMPLEMENTATION. YES, WE TELL
ORIES, BUT WE DO IT BY UNDERSTANDING THE BUSINESS, THE INDUSTRY AND THE PEOPLE WE ARE
ALKING TO.

\
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weareintuition.com



