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THE JADA SYSTEM

New postpartum hemorrhage treatment device awareness & adoption

Developed the campaign strategy and directed a team of designers and content developers
through execution.

Reach: L&D health care providers, U.S. hospitals

SYSTEM

Jada

Fast control of abnormal
postpartum uterine bleeding

*Has been shown to
control bleeding within
Jada System a median of 3 minutes.

Jada £

The Jada System showed fast control of abnormal postpartum uterine
bleeding. Learn more at thejadasystem.com #jadasystem #maternalcare
#pph

Jada

SYSTEM

The Jada® System is intended to provide control and treatment
of abnormal postpartum uterine bleeding or hemorrhage when
conservative management is warranted.

Not actual patient

Please see the Instructions for Use for contraindications, warnings,
precautions, and other information at thejadasystem.com/ifu

Be prepared
at every delivery

Fast control of
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"The Jada System has been
shown to control bleeding
within a median of 3 minutes.

. - .
The Jada® System is intended to provide control and treatment of abnormal postpartum
uterine bleeding or hemorrhage when conservative management is warranted.

Please see the Instructions for Use for indications, contraindications,
warnings, precautions, and other information at thejadasystem.com, l
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Scan the QR code with your
phone's camera to learn more.

Not actual patient

thejadasystem.com il
Learn More :

®
Learn more about the Jada® System The Jada® System is intended to provide control and treatment of abnormal postpartum uterine
bleeding or hemorrhage when conservative management is warranted.
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JADA works and other information at thejadasystem.com/ifu
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https://gsportfoliopage.com/jada-ad

THE JADA SYSTEM

New postpartum hemorrhage treatment device awareness & adoption

Produced the video in collaboration with the client’s medical expert; led hiring and management of the director and crew;

and oversaw account management and art direction.
Reach: L&D health care providers, U.S. hospitals
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Tap to view video

Script:

Mext, connect a vacuum canister and 12’ of standard vacuum
tubing to a regulated vacuum source. With the end of the tubing
occluded, set the regulated vacuum source to 80 millimeters of
mercury plus or minus 10 millimeters of mercury.

02:50-03:10

Script:

Between

B0 mL and 120 mL
Scene Description of sterile fluid
Actor focus on regulated wall suction, connect tubing, and
occlude tubing.

Scene Description

Actor fills cervical seal. Transitions to animation to shew filling
action in detail

The seal valve should be criented at either 3 or 9 o'clock. Fill the
Cervical Seal with between 60 and 120 milliliters of sterile fluid

04:38-04:47

Scene Description

Actor confirms uterus is firm with hand on uterus model and
removes JADA.

Script:
If bleeding remains controlled and the uterus remains firm,
remove JADA slowly while supporting the uterine fundus.
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NY PHARMACY SOCIAL CAMPAIGN

Vaccination in the pharmacy

Partnered with the client to shape the creative brief. Directed five writer/art director teams during concepting.
Guided the final concepts through to execution.

Reach: Adults in New York state who are active vaccination acceptors

9:41 AM

US Merck Products
58 Tweets

Tweets Tweets & replies Media Likes

“' US Merck Products & @USMerckPro...
w  Help your community by getting
vaccinated today! There are over
5,000 pharmacies in New York where
adults can now receive all CDC-
recommended routine vaccinations
from a trained and certified pharmacist.
Find out more at a pharmacy near you. 0:41 AM
. US Merck Products

.f.

58 Tweets

Tweets Tweets & replies Media Likes

You can now get all routine CDC-
recommended adult vaccinations in
pharmacies in New York. There are
over 5,000 pharmacies in New York
with pharmacists who are trained,
certified, and ready to provide
vaccinations in your community. The
wait is over! Talk to your pharmacist.

Some
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VISIT YOUR LOCAL PHARMACY TO FIND OUT MORE!
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PATIENT CAMPAIGN

Vaccination in the pharmacy

Partnered with creative director of copy to develop the concept. Led the design team through execution.

Reach: National platform integration; 9+ million adults
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ADULTSIS UP TO DATE
ON CERTAIN AGE-APPROPRIATE
COC-RECOMMENDED VACCINATIONS.

US Merck Products
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.“ US Merck Products & @USMerckPro... ~

W GET CAUGHT UP on the CDC-recommended
vaccinations that can help keep you healthy.
Talk with your pharmacist or doctor.
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GET CAUGHT UP
on the COC-recommendead
vaccinations that can help
keep you healthy.
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PATIENT ADVOCACY GROUP CONFERENCE

Experiential graphics

Led concepting and design, ensuring alignment with the global initiative and Genentech branding.

Reach: 2 day conference at Genentech for 130+ U.S. Patient Advocacy Groups

2026 Experience Exchange for U.S. Patient Advocates
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PATIENT ADVOCACY GROUP CONFERENCE

Digital assets

Led concepting, and design, ensuring alignment with global initiative and Genentech branding.

Reach: 2 day conference at Genentech for 130+ U.S. Patient Advocacy Groups

Experience
Exchange

Experience Exchange Connections
~ . ST D owor for U.S. Patient Advocates

W APRIL 15-16 2026 breakthroughs APRIL 15-16 2026

5 International Exchal
Genentech _ e e

A Member of the Roche Group

2026 Experience Exchange for U.S. Patient Advocates

Connections
that power
breakthroughs

Divider slide

Connections that Power Breakthroughs

Add quotes or stats

Title goes here
here for impact
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TRAVEL SAVVY

Patient disease education website and banner ads

Story flow mapping and team concepting. Guided the work through to final execution.

Reach: Consumers searching for travel-related products
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GOING ON A TRIP?

Talk to your pharmacist

about your risk for hepatitis A.

While planning a trip, adults should
talk to their pharmacist before traveling
to locations where hepatitis A is common.

Be tnawel S

GOING ON A TRIP?

R Talk to your pharmacist

Paid for by Merck

GOING ON A TRIP?

about your risk for
hepatitis A.

Be travel savvy. Talk to your pharmacist
about your risk for hepatitis A.

ﬁ& ma::fmkﬂ

GOING ON A TRIP?

Talk to your pharmacist
about your risk for
hepatitis A.

Paid for by Merck




ADULT VACCINATION PROGRAM

Vaccination in the pharmacy

Partnered with the client to shape the creative brief. Oversaw design and content development.

Reach: U.S. pharmacists and consumers

ENHANCING
VACCINATION
WORKFLOW

A year-round reference
tool for pharmacists

Start Here =

/ﬁ — N 6 Tips for Pharmacists to Help

il Sprint = 001 AM
o

§ merckvaccines.com — Private.

wenw | MerckVaccines

‘ Merck

Adult Vaccination
” Program

For Pharmacists
N

(Fer)
N

Starting a Vaccination Program in

Your Pha

If you are a new pharmacist, or looking to offer
vaccinations in your pharmacy for the first

¥ &)

| Get Eligible Patients Vaccinated

ADDRESS CO-PAY

(1)  FLAG THEBAG (2) DELEGATE
CONCERNS
O O O -
S VAR VAR
Flag the bag to identify Delegate tasks to staff as re#ﬁi;:gsgfi\f;ind
patients eligible for appropriate to allow yourself time i (st
vaccination to talk with patients address patients vaccination
co-pay concerns
~~  REPEAT
(4) SHARE4 (5) DOZ2IN1 (8)
~"  YOURSELF
4 KEY
PHRASES I &
Shape a clear Discuss administration of Repeat recommendation
and personal 2vaccines in 1visit, discussions to ensure eligible
recommendation when applicable patients get vaccinated

For more information on these tips, visit MerckVaccines.com/MAVP

' Merck
EXPLORE MAVP — Adult Vaccination
" Program

For Pharmacists

Want to take
PATIENT CARETO
THE NEXT LEVEL?

Expand your pharmacy’s year-round

vaccination efforts by visiting MAVP l

o
”»

Take this opportunity ta talk to
your adult patients about t

SERIOUS DISEASES




HEALTHIER HUMANS

mockS design, inc. promotion

Mapped the story flow. Informed the design and content development.
Reach: Website and industry targeted LinkedIn ad

mockS5 design, inc.
mocky 358 followers

In a world of endless information—and misinformation—clear, inclusive,
empowering communication matters more than ever. That's where we come in.

o - -

. {EALTHIER || '] & THEY'RE
g - WECTER YOUR COMMUNITY
JBETRELEVANT
- W

ulilizing data, technol

gic engag igned to inspire & motivate i Learn more

WHEN YOU GET RIGHT DOWN T0 IT = - A Like © Comment % Repost

inadequate health and wellness impacts everyone.

Tap to view animation
(HUMANS and BUSINESSES)

g%

or3 ic: a r ic hea B 0 0 n has inader
out ba | i cost the U.8. economy in 2018, i Is to na
it's on the rise a

L : MESSAGING THAT RESONATES
S0 COMMUNITIES CAN THRIVE.

Help your customers thrive in every part of life.

When

Tap to view website

challenge—ensuring yo
motivates

Together, we can create real change.
Take the first step and contact us today.
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CAPVAXIVE PHARMACY INSIGHTS DECK

Health care provider education: new adult pneumococcal vaccine

Mapped the content. Oversaw design and content development to insure project aligned to
brand and messaging. Participated in the Medical Legal Review process through APLB
accelerated approval.

Reach: U.S. pharmacists

A PNEUMOCOCCAL CONJUGAT
VACCINE SPECIFICALLY
DESIGNED FOR ADULTS

Indications and Usage
CAPVAXIVE™ is indicated for:

*  active immunization for the prevention of invasive disease caused by Strepfococcus pneumoniae serotypes
3,6A, 7F, 8, 9N, 104, 1A, 12F, 154, 158, 15C, 16F, 17F, 19A, 204, 22F, 23A, 23B, 24F, 31, 35F, and 358 in
individuals 18 years of age and clder.

+ active immunization for the prevention of pneumania caused by 5. pneumoniae serotypes 3, 64, TF,

104, 114, 12F, 154, 1 6F, 17F, 194, 204, 22F, 23A, 23B, 24F, 31, 33F, and 358 in individuals 13
age and older.
n for the prevention of pneumonia caused by S. pneumoniae serotypes 3, 6A, 7F, 8, 9| L
>, 16F, 17F, 19A, 204, 22F, 23A, 238, 24F, 31, 33F, and 35B is approved under accelerated ap
based on immune responses as measured by opsonophagocytic activity (OPA). Continued approval foir!
indication may be contingent upon verification and description of clinical benefit in a confirmatory tri

Select Safety Information

Do not administer CAPVAXIVE to individuals with a history of a severe allergic reaction (g, anaphylaxis)

omponent of CAPYAXIVE or to diphtheria toxoid. ‘

Individuals with altered immunocompetence, including those recelving immunosuppressive therapy, may hiave

a reduced immune response to CAPYAXIVE.

(Select Safety Information confinues on the fallowing siide.)

, N .
i [, Nai G Ol =>CAPVAXIVE" e CAPVAXIVE
CARVASE WS STUDIE DI A RODUR T RHASED , - SOCIAL DETERMINANTS OF HEALTH (SDOH)  select safety nformation

CLINICAL TRIAL PROGRAM Bria ey e INFLUENCE VACCINATION INEQUITIES**

VAN

VE was studied iv 3 broad range of 6500

adults of 3 ages, risk factors” for ck that affect a wide range

0 leat

ive and vaccing-oup
of ethnic groups.

Cont g factors to bower lielihood

Desh Armis] Pneumococcal Ao G L & 1 ABOUT b
sign e Vaccination Staes ki §  CAPvAXIvE = I i i
t C A s ] Areas of higher poverty'ess iml ) Lok of internet accesstsar

! peumococeal vaccination in sdults®':

VRIVE Recommeadatins

THE CDC RECOMMENDS | R @ —
CAPVAXIVE FOR™™%; <

Addressing SDOH that infisence health inequities could help
efiorts to Improve vaccination rates”*

What ars adut prsumccnocal
premsris ind P07

PNEUMOCOCCAL PNEUMONIA AND IPD ARE A SERIOUS select Safety Information (continued)
RISK FOR YOUR ADULT PATIENTS™ d

Across the four Phase 3 clinical trials for CAPVAXIVE, ~63% of adults included
were 50 years of age and older. "

factions, d IPD.*

" Prescribing Inform % Prescribing In

Before administering CAPVAXIVE, please
mad the accompanying Prescribing Information.
The Patient Information also is available.

# iliness that can lead ta haspitalization, con
bacteremia and meningitis, and sometimes death.*

2 Prescribing Information | Patient Information




GARDASIL 9 ADULT IVA (Interactive Visual Aid)

Health care provider education

Mapped the content. Oversaw design, content and UX development to insure project aligned to brand and messaging.
Participated in the Medical Legal Review process through APLB accelerated approval.

Reach: Key decisions makers at large Intergated Delivery Networks (IDNs) and payers

GARDASIL®S (Human Papillomavirus 9-valent Vaccine, Recombinant)

G

Recommen:

HPV Cancer -
Incidence Efficacy

o Back | Next b
== Annual HPV-Attributable Cancer Cases!

Focus on certain HPV-related cancers™* Model of the CDC's estimated 2012-2016 United States incidence of

Far maat people, HPY clears on its cwn. But, for those cancer cases attributed to 7 HPV types (16, 18, 31, 33, 45, 52, and 58)'
who don't clear the vinus, it could cause certain cancers and
distases. Thera is no way o know which pafients wha have

HPY will devalop cancer.™ .
Vaginal -600
* The COC analyzed data from the Unfled States Cancer Statistics "'31,4““ TOtaI cases Ea(:h Year
10 assess the inckdence of HPV-associated cancers and to Vulvar -2500
estimate the annual number of med by HPV, overall
and by state, during 2012-2016.
stimuted rumber of cancers attributable 1o HPY was

[pre-viscc!

ane caused by Hi

Datection of HPV DNA in an HPV study is insutficlent 1o indicate
‘a causal relation with the tumor*

PV, hnaman papdomain: COC, Canters for Dissase Contrl ind Prevenson.

Select Safety Information

GARDASIL 9 is contraindicated in individuals with hypersensitivity, including severe allergic reactions to yeast, or
after a previous dose of GARDASIL 9 or GARDASIL® [Human Papillomavirus Quadrivalent (Types 6, 11, 16, and 18)
Vaccine, Recombinant].

Because vaccinees may develop syncope, sometimes resulting in falling with injury, observation for 15 minutes
after administration is recommended. Syncope, sometimes associated with tonic-clonic movements and other
seizure-like activity, has been reported following HPV vaccination. When syncope is associated with tonic-clonic
movements, the activity is usually transient and typically responds to restoring cerebral perfusion.

Indication and Select Safety Information

GARDASIL®S (Human Papillomavirus S-valent Vaccine, Recombinant)

Sirategies to
Increase Vaccination

HPY Cancer
Incidence

1
Social Determinants of Health Adult Awareness of HPV Vaccin Opportunities for Improving Uptake
S —— e —

Annual HPV-Attributable Cancer Cases’

N Opportunities for Process Improvement in Adult Vaccination™

E"“‘ ?::"::" :’ ""'_"M:‘":"‘u Model of the GDC's estimated 2012-2016 United States incidence of

t 3 its , for those i 1

G Tty Ch T vy W CCtAT S Ll 1 cancer cases attributed to 7 HPV types (16, 18, 31, 33, 45, 52, and 58)
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HPY will chevmitops cormen, 14 The m ty of the HFV-attributed oropharyngeal
¥ cancer occurrad in males (2012-2016)
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et il b m g Males were affected

a0 by shate, during 2012:2016:4 ~5X more than females'
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Provider Recommendation/
Patient Engagement

Patient Identification
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cancens by the percentage of cancers diagnosed from 960~
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Select Safety Information
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VAXNEUVANCE PEDIATRIC INSIGHTS DECK

Health care provider education: new pediatric pneumococcal vaccine

Mapped the content. Oversaw design and content development to insure project aligned to brand and messaging.

Participated in the Medical Legal Review process.

Reach: Key decisions makers at large Intergated Delivery Networks (IDNs) and payers

INVASIVE PNEUMOCOCCAL
DISEASE AND PEDIATRIC
POPULATION HEALTH

&
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VAXNEUVANCE elicited superior immune responses
for key disease-causing serotypes vs PCV13'2°
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Invasive pneumococcal disease (IPD) and pediatric population health

Pedlatric IPD and disease burden

What is pediatric IPD?

Immunogenicity and serotypes

o Pneumococcal meningitis®?

~1in 12 affected children will die of it

P
t:
t
:

ite a decline in IPD cases after the introduction
|, IPD is still a concern today.»*® The incide
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GRETCHEN SLAPINSKY Portfolio

STRATEGIC TRANSFORMATION IN A HIGHLY COMPETITIVE ONCOLOGY MARKET

Case study

This case study demonstrates the power of design thinking, data-driven insights, and cross-functional collaboration in driving strategic transformation

and maintaining market leadership in a competitive oncology landscape.

A global pharmaceutical organization aimed to maintain

its leadership in a highly competitive therapeutic area.

To achieve this, the company needed to adopt a strategic
approach that enabled cross-functional teams to collaborate
effectively and navigate an increasingly complex market
landscape. This case study explores how mock5 helped
implement a holistic strategy to align brand marketing
efforts, enhance field alignment, and leverage data-driven
insights to strengthen market position.

KEY CLIENT CHALLENGES

RISING COMPETITION

New competitors threatened a dominant market position,
requiring innovative strategies to maintain leadership.

SHIFTING POSITIONING STRATEGY

Evolving positioning from a product- and indication-focused
approach to a comprehensive therapeutic portfolio perspective,
enabling more holistic support for accounts and identifying
opportunities within complex treatment regimens.

COORDINATION ACROSS DIVERSE TEAMS
AND CUSTOMERS

Multiple teams supporting the work, each with competing
priorities, varying methods of client engagement, and differing
views on maintaining market leadership created internal
challenges. Compounding this complexity, their customer base—
comprising academic organizations, community care providers,
and IDNs—each had unique needs and priorities, requiring a
flexible yet robust solution to effectively manage these diverse
considerations.

DELIVERING RESULTS

CRAFTING THE PLAYBOOK ON CUSTOMER-CENTRICITY

Through the development of a scalable strategic playbook, mock5 delivered stronger alignment across client teams, improving coordination and

Stakeholders

5 20+

Client Month Data
Teams Timeline Sources

THE APPROACH

DESIGN THINKING WORKSHOPS

Conducted workshops with key stakeholders to uncover gaps

in perspectives and identify inefficiencies in customer-specific
challenges, leading to the creation of a prioritization grid, action
plan, and guiding objectives statement.

DATA-DRIVEN INSIGHTS

Collaborated with subject matter experts, analyzed industry
trends, competitor data, and customer insights via segmentation
and archetypes, ensuring messaging and portfolio objectives were
tailored to real-world needs.

SCALABLE FRAMEWORK DEVELOPMENT

Developed a flexible, adaptable framework based on existing
efforts, enabling success across markets and therapeutic areas
with a focus on long-term growth and sustained leadership.

ensuring consistent messaging that enhanced strategy execution. By integrating real-world data and customer insights, we empowered the client to

make informed decisions, allowing them to quickly adapt to evolving market dynamics. The user-friendly, interactive playbook is being applied across

all customer segments, ensuring best practices are consistently leveraged. Ultimately, this comprehensive solution was a key factor in solidifying their

market leadership, enabling the client to effectively meet diverse customer needs while maintaining a competitive edge.
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