
AGENCY CREDENTIALS



PRO-
FILE



Driven by market 
dynamics, we are a 

full service integrated 
marketing agency, with 
a strong focus on client 

growth and evolution. We 
continue to consolidate 

our creative presence by 
delivering meaningful and 
result-oriented work, that 

impact our client’s ROI

For over two decades, 
we have managed 

to successfully form 
a trusted and solid 

reputation for providing 
innovative means of 

creative communications 
and effective marketing 

solutions.

ME-
DIA
LIN-
KS

WHO
WE
ARE









• KINGDOM OF BAHRAIN • SAUDI ARABIA • OMAN • KUWAIT • U.A.E. • LONDON • QATAR • SPAIN

OUR
FOOT-
PRINT



• Concept Creation

• Naming

• Research

• Feasibility Study

• Design

• Work Book

BRANDING

SERV-
ICES

• Strategy Development

• Planning

• Buying

• Report & Assessment

• Press Release

• Story Development

• Press Conference

MEDIA & PR

• Market Study

• Channel Analysis

• Strategic Planning

• Calendar Mapping

• Content Creation

• Management

SOCIAL MEDIA

• Product / Service Analysis

• Concept Development

• Communication Idea

• Research

   ( Internal + External )

• Design & Layout 

• Motion & Animation

• TVC & Radio

CAMPAIGN

• Annual Report

• Brochures

• PPM

• Leaflets

• Calendars

PRINT

• Studio Photography

• Commerical Photography

• Animation

• TVC

• Content Creation

• Motion Graphics

PHOTOGRAPHY 
& VIDEOGRAPHY





FAISAL ISMAIL
MANAGING DIRECTOR
YEARS OF EXPERIENCE: 22 YEARS
QUALIFICATION: BA IN BUSINESS 
ADMINISTRATION & MARKETING

THE
VISION-
ARY

A serial entrepreneur with 

vast experience in the 

marketing and advertising 

industry , leads our agency 

since its inception and is 

the founder of five other 

interesting successful 

companies which serve 

the region from Bahrain.



SYED KASHIF ZEINA AL ASWAD NIAL BUMTAIA HAMAD AL HADDAD
ACTING GENERAL MANAGER
HEAD OF CLIENT SERVCING

ACCOUNT MANAGER ACCOUNT EXECUTIVE ACCOUNT EXECUTIVE

PEOPLE
PER-
SONS



MARIO EL ATRACH

BERNARD MANSOUR AHMED DAHER

DAS VISWATHAN MARIAM ALMALOOD MARIAM ALWARDI

CREATIVE DIRECTOR

SENIOR ART DIRECTOR SENIOR ART DIRECTOR

SENIOR GRAPHIC DESIGNER GRAPHIC DESIGNER GRAPHIC DESIGNER

VISUAL
BRAIN-
IACS

M.D. AHSAN ANWAR
SENIOR GRAPHIC DESIGNER



THE 
SUP-
PORT

MARIA Z. PEREIRASASEENDRAN V.V. 
MEDIAANIMATOR/EDITOR/ WEB DESIGNER

SONORITA CHAUHAN
CREATIVE COPYWRITER

SAKEENA ALI
CREATIVE COPYWRITER



SUC-
CESS
STORIES



CREATING 
A SUPER 
BRAND
A brand that started from zero and 

is now the number one leather 

goods luxury brand in the Gulf 

because of aggressive marketing 

and extraordinary determination. 

This brand was built from scratch; 

we handled it all from design and 

sketch to the finished products. 





STATIO-
NERY





IMPACT



A SUCCESS 
STORY
Medialinks was invited to pitch 

for marketing the account with 

set objectives of increase in 

downloads, utilisation, and overall 

brand awareness



INPUT:

Upon review of the RFP, we knew that just 

advertising TBCs features and benefits would 

not do justice to both the brand and its offerings. 

Thereby we began with differentiating the 

payment app i.e. BenefitPay from its other 

products. This reduced the confusion between 

TBC the company, and BenefitPay the app

 We also devised a yearlong marketing strategy 

of rewards and prizes for utilising the app, 

with the help of  ‘through the line’ marketing 

campaigns





IMPACT



THE
MASTER-
CARD
AWARD
Right after it’s re-branding, the 

bank pitched the launch of its 

credit cards designing. It wanted its 

cards to stand out from the crowd, 

and demand attention, whilst 

maintaining the new corporate 

guidelines



INPUT:

We knew that just a good card 

design would not do justice to the 

aspirations of the bank. Thereby 

we looked beyond the card 

design and delved into production 

possibilities prior to designing. 

This system gave our team the 

knowledge of building designs that 

were focused on the end product, 

rather than a flat design



IMPACT



MAKING 
PERSONAL
FINANCE 
PERSONAL
Personal Finance is one of the 

most important and lead products 

of a bank. The challenge we were 

presented with, was to cater to 

the consumer psyche in terms of 

personal finance, and make it stand 

out of the crowd



INPUT:

An easy to the eye and mind 

communication was the need 

of the hour. A ‘corporate’ tone of 

communication would not solve 

the issue. We had to be warm, 

personal, and casual. We created 

‘Abood’, your friendly finance guy!





IMPACT



RECENT
WORK

SOME OF OUR



ZAIN
BAHRAIN
2023 & 2024

• Fiber & 5G Broadband Campaigns

• Wiyana & Family Wiyana Plans Campaign

• Mega Contest Campaign 

• Social Media Content Creation 













KUWAIT
FINANCE
HOUSE
2023 & 2024

• Libshara Savings Account 2024 Edition

• Ma’ashi Salary Account 2023 Reinforcement

• Social Media Content Creation 

• 2024 Calendar 

• 2023 Annual Report













CLI-
ENTS



LET’S
COMMU-
NICATE
Tel: +973 17822225
I-One, Diyar Al Muharraq 
Kingdom of Bahrain


