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Loyalty program

Money spent* Tier Name rewards

$100 Boarding Group C 10 points

$250 Boarding Group B 25 points

$350 Boarding Group A 35 points + Presale codes

$500 Priority Boarding 50 points + presale codes + Fast pass entry 

$750 First Class
75 points + presale codes + fast Pass entry 

+ one free vip upgrade

$1,000 Pilot
100 points + Presale codes + fast pass 

entry + two more free vip upgrades
*Excluding taxes and fees spent



OBjectives & KPIs

 

Objective #2: Increase 
memberships by 15% 

kpis:  ctr %, email sign-ups, 
email sign-ups 

Campaign  encourages 
membership sign-ups by 
explaining point system  

Objective #3: increase 
website  traffic by 20%

 

Campaign Content supports 
brand identity and drives 
users to the membership 

landing page 

Objective #1: Increase ctr by 
20% through paid search, 

social & display ads

kpis: engagement, 
impressions, & CTR % on 

each digital platform

Campaign Showcases 
venue, live events, 

loyalty PROGRAM

kpis:  ctr, CVR, ROAS, 
followers on social 

media  



display ads

Digital ChannelS
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PAID SEARCH SOCIAL MEDIA EMAIL



Marketing strategies

GOOGLE Display ad 

GOOGLE Paid Search

Instagram & Facebook (content) 

Email 

Email 

Awareness

Engagement

Evaluation

Conversion

Advocacy

Lorraine



Mile High Club Landing Page Wireframe
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MENU

IMAGE of venue 

TEXT

Call to action
BUTTON

IMAGE - TIERS

Account sign-in

Newsletter Sign-Up

Upcoming shows

Show #1 - points
Show #2 - points
Show #3 - points
Show #4 - points
Show #5 - points 



Search Ad Campaign Structure

Ad Group #1 
EDM Enthusiast

CAmpaign: Loyalty Club - The Mile High Club

Account: The Concourse Project 

Ad Group #2 
The “Experimenter” 

Ad Group #3
Socialite 

Keywords: EDM Austin Texas, Austin Rave, Electronic Dance Music, Live Music Tonight Austin, Upcoming Events 
Austin, Lives Shows this Weekend, Live Music Austin Texas, EDM shows near me, Live shows near me, EDM 

Austin Texas

Ad: Become a Frequent Flyer Ad:  Join the Mile High Club 

Landing Page: Loyalty Program Info/Upcoming Shows/Sign-Up



Display Ad Examples



Promoted Social Post Examples 

The Concourse Project

theconcourseproject  🎶 Don’t you worry, don’t you worry 
child, The Concourse has a plan for you! 🎶 Join The Mile 
High Club this summer and earn points to your favorite 
shows! #MileHighClub #TexasEDMFamily 
#TexasRaveFamily #AustinEDMfam

c
Come fly with us at the No.1 voted venue, The Concourse Project, 
home of the hottest EDM in Central Texas. Enroll in the Mile High 
Club and earn perks and points with every ticket purchase. FastPass 
entry, VIP upgrades, Frequent Flyer ticket access. 
#MileHighClub #TexasEDMFamily #TexasRaveFamily 
#AustinEDMfam https://concourseproject.com/

Facebook Instagram

https://concourseproject.com/


Retargeting Plan 

Purchases 
tickets 

Loyalty Program email 
(5 point incentive)

No action taken

Paid Social Campaign 
featuring Loyalty programFollow-Up email 

- 2 weeks 
Signs-Up & re-enters 

conversion level  



Automation
Workflow



THANK YOU

Instagram 
@concourseproject @realmusicevents @seismicdanceevent

Facebook 
The Concourse Project, RealMusic Events, Seismic Dance Event

Twitter
@concourseproj @realmusicevents @seismicTX



Appendix - Creative Brief
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Marketing Brief

https://docs.google.com/presentation/d/1qDiqZ3Qrlspxro33ZrHCDh2ZsxXA62C5BHV2HncULB4/edit#slide=id.ge4cabd1bf4_0_66
https://docs.google.com/presentation/d/1qDiqZ3Qrlspxro33ZrHCDh2ZsxXA62C5BHV2HncULB4/edit#slide=id.ge4cabd1bf4_0_66


OBjectives & KPIs

OBJECTIVE CHANNEL KPI one KPI two KPI three

Awareness PAID SOCIAL Engagement CTR

Awareness DISPLAY ADS CTR Impressions Conversion Rate

Retargeting EMAIL MARKETING Open Rate CTR Email Signups

Landing page traffic CONTENT MARKETING Engagement Followers

Landing page traffic PAID SEARCH CTR Conversion Rate ROAS


