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LOGO: PRIMARY LOGO: PRIMARY & SECONDARY

COLOR: PALLET & CODES
TYPOGRAPHY: 1 FONT FAMILY
OFFICIAL MOCK-UPS: (3]

1 APPLICATION (vare 1ac, roster, provucr, exc)

COST: 500%

COLOR: rALLET & CODES
TYPOGRAPHY: 2 FONT FAMALIES
OFFICIAL MOCK-UPS: (5]

3 APPLICATIONS (.overnsrent, rrovuct, erc.

COST: 800%

VISION

WITH A VISION TO PIONEER A PLASTIC
INDUSTRY THAT RESPECTS BOTH NATURE AND
FUTURE GENERATIONS, THE NEW LOGO
SYMBOLIZES OUR DEDICATION TO REDUCING
ENVIRONMENTAL IMPACT WHILE DELIVERING
QUALITY PRODUCTS.

CREATING
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FUTURE

POLYMER INDUSTRY

COMPETITOR CHART SUMMARY

RECTANGLUAR & STACKED DESIGNS

LOGO

USE A BOLD SANS SERIF

TYPE VAST MAJORITY (80%) USE UPPER-CASE LETTERING

100% UTILAZATION OF DIGITAL ONLINE PLATFORMS

WEB + WEBSITE MOCKUP

ONLY 60% HAVE ACCESABLE SOCAIL MEDIA OUTLETS
+ SOCIAL MEDIA POST MOCKUP(S)

SOC. M.

PRIMARY & SECONDARY COLOR (MAXIMUM OF 3 TOTAL COLORS)
COOL, CONTRASTING DUAL COLORWAY (BLACK & BLUE)

COLORS

LARGE INDUSTRAIL RETAILERS SUCH AS CONSTRUCTION FIRMS,

T. AUD. AUTOMOTIVE MANUFACTURES, HEALTHCARE & CONSUMER GOODS

ARCHITECTURE - CONSTRUCTION - SIGNS
FOOD & DRINK - PLASTIC ITEMS - CLOTHING

APP.

ECONDARY LOGO

LUXURY

LOGO: PRIMARY & SECONDARY + EMBLEM

COLOR: rALLET & cODES
TYPOGRAPHY: ALL USED FONT FAMALIES
OFFICIAL MOCK-UPS: (10]

5 APPLICATIONS (icirat meoia, sianace, propuc, exc.)

COST: 1,200%

VALUES

EMEBRACING SUSTAINABILITY AS OUR GUIDING
PRINCIPLE, THE NEW LOGO FOR PROLIFIC
PLASTICS EMBODIES OUR COMMITMENT TO
ECO-CONSCIOUS PRACTICES AND INNOVATION.




