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From food transparency to health claims, recent communicate clearly and demonstrate transparency
developments across the food sector highlight a across their supply chains. Together, these

common theme: consumer trust. developments highlight the increasing scrutiny placed
As expectations evolve, businesses are facing on both products and the systems behind them.

increasing pressure to substantiate claims,

ON THE RADAR THIS MONTH'S SIGNAL

Tesco expands restrictions on
ingredients in own-label products
Tesco has expanded its ingredient
restrictions, banning 114 ingredients from
own-label products as part of its
approach to ultra-processed foods. The
move highlights growing retailer focus
on ingredient transparency and
demonstrates how commercial
standards can increasingly go beyond
legal compliance.

Consumer trust is built on
transparency.

Whether through clearer
ingredient policies,
substantiated health claims or
supply chain assurance,
businesses are increasingly
expected to demonstrate not
only compliance, but also the
evidence and transparency
behind their decisions.

Read full article

Brazilian beef debate puts food

assurance in focus WHAT TO WATCH NEXT
EU restrictions on Brazilian beef and
poultry imports have renewgd attention * How retailer-led ingredient » Ongoing focus on food
on food assurahce, traceability and standards continue to assurance, traceability
consumer confidence. The response shape product and supply chain
from Red Tractor highlights the development and transparency.
importance of robust standards, reformulation.
transparent supply chains and clear « The next phase of the
assurances for consumers. - Regulatory and advertising Food Standards

) scrutiny of health-related Agency's Future of Food
Read full article claims. Regulation programme
Health claims under the spotlight and its implications for
A recent ASA ruling highlights the importance food businesses.

of ensuring health-related claims are
supponrted by robust evidence and
communicated clearly to consumers.

HOW WE SUPPORT YOU

Businesses should review product claims to We support food and drink businesses with regulatory compliance,
ensure they remain compliant with advertising helping ensure products remain aligned with current legislation and
requirements. evolving expectations.
If these updates are relevant to your business, we can help assess
Read full article the impact and identify appropriate next steps.
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https://www.thegrocer.co.uk/news/tesco-bans-114-ingredients-in-ultra-processed-food-clampdown/723445.article
https://redtractor.org.uk/news/red-tractor-responds-to-eu-action-on-brazilian-food-imports/
https://www.asa.org.uk/rulings/huel-ltd.html
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