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“TWO COMPANIES CANNOT
OWN THE SAME WORD IN
THE PROSPECT’S MIND”



Immutable Law of
Exclusivity

It's essential to be the first or only one
offering a specific product or service.
Being unique or having a distinct position
in the market can lead to long-term
success.



Coca-cola owns
the word “soda”

Coca-Cola is known for its secret
formula and brand image.

It maintains exclusivity by protecting its
recipe and maintaining a consistent
taste.



Volvo owns the
word “safety”

Volvo's exclusivity lies in its relentless
focus on safety.

Their commitment to safety has made
them a unique choice for families.



McDonalds owns
the word “fast”

McDonald's was one of the first fast-
food chains.

Their exclusivity is being pioneers in
the industry.



Benefits of Exclusivity
Building exclusivity can lead to strong brand
loyalty.

Consumers often choose what they perceive
as the original or best in a category.

It can command premium prices and create
barriers to entry.



When a competitor owns a word or
position in the prospect’s mind, 
it is futile to attempt to own the
same word.


