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NEST TIDINGS
MAY2026 | PVR NEST

Partnerships that inspire. Learning that empowers. Communities that grow together.

May was a month of meaningful collaborations, new learning experiences, and
countless moments of hope across our centres. From digital learning and skill-
building to reading sessions, health awareness, and inspiring partner visits, every
initiative reflected the power of coming together to create lasting change.

As we continue this journey, we remain committed to creating safe spaces where
women, children, and communities can learn, grow, and thrive, together.

Happy Reading!
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Building Stronger Partnerships

PVR NEST Team Visits Digital .
Empowerment Foundation
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Our long-standing partnership with the Digital Empowerment Foundation (DEF)
grew even stronger this month as our skilling team visited the DEF office.

From exploring the Digital Museum to engaging with Mr. Osama Manzar, the visit
sparked new ideas around digital inclusion, skilling, and creating more
opportunities for the communities we serve.

Www.pvrnest.godaddysites.com



Where Learning Meets Opportunity
Deakin University Hosts

K.A.L.A. Skill Exchang
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Creativity met opportunity as women and youth from our Pink Centres and Garima Grih
showcased handcrafted products at the K.A.L.A. Pop-Up Kiosk at Deakin University.

The day also included interactive sessions on Al tools, digital platforms, career guidance,
and office exposure, making it an inspiring exchange of learning, confidence, and new
possibilities.
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7 Canva Learning Sessions
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Our weekly Canva sessions are helping participants take their first steps into the digital
world.

From designing Mother's Day cards to learning about PDFs, image formats, and practical
digital skills, every session is building confidence while encouraging teamwork,
creativity, and curiosity.
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Strengthening Partnerships
WaterAid India Visits

Garima Grih
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We were delighted to welcome Mr. Anand Shekhar, CEO, WaterAid India,
and the WaterAid team to Garima Grih.

The visit offered an opportunity to showcase our community-led initiatives
while exchanging ideas around sanitation, hygiene, women's empowerment,
and creating healthier communities together.

Currently, WaterAid India has reached more than 1,200 villages and urban
communities with access to safe water, sanitation, and hygiene awareness
initiatives.
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TOGETHER FOR BETTER
COMMUNITIES
THE HANS FOUNDATION VISIT

We were pleased to host The Hans Foundation for an interaction and knowledge
exchange at our centres.

The visit opened meaningful conversations around collaboration, community
wellbeing, and creating greater impact for women and children.
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Breaking Myths, Building
Confidence

i77; Menstrual Health
4. 77 Awareness Session

We conducted a Menstrual
Hygiene Management (MHM)
education session led by Ankita
Mukherjee and team, where
around 50 women actively
participated in conversations
around menstrual health.

The session focused on creating
awareness about safe menstrual
practices while breaking myths and
stigma. Women were sensitised
about maintaining personal
hygiene during periods and
understanding how it impacts
overall well-being and dignity.

The team discussed why using
unclean cloth can lead to
infections, and encouraged safer
alternatives such as sanitary pads
and menstrual cups. Participants
were guided on correct usage,
disposal, and the importance of
regular changing and proper
nutrition.

The session created a safe
environment where women felt
comfortable asking questions and
learning without hesitation,
empowering them with accurate
information and practical
knowledge.
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Summer Readlng
Campaign
Stories, Smiles & New
Adventures

Our Summer Reading Campaign with Room to Read continued to fill
our centres with stories, laughter, and imagination.

Across Garima Grih and Pink Centres, more than 100 children
explored books, poems, art, and creative activities while discovering
the joy of reading, one story at a time.
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eals
Nutritious Meals,
Healthier Futures

AT GARIMA GRIH & VIKASPURI
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Every Thursday, Garima Grih and Vikaspuri continue to welcome over 100
children for a nutritious meal.

Alongside healthy food, children also learn about hygiene, handwashing,
healthy eating, and staying active because growing well begins with caring for
both body and mind.
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Impact stories

After completing her Bachelor's degree, 23-year-
old Sneha joined the stitching classes at Garima
Grih to sharpen her skills. Having learned stitching
before, she resumed her training and now
confidently stitches pants and blouses for her
family and neighbours.

With growing confidence and experience, Sneha
dreams of opening her own boutique in the future.

Ragini, a 22-year-old working mother, found it
difficult to balance her job and childcare. After
discovering the Pink Washroom at Central Market,
she began leaving her four-year-old son there
during work hours. The safe and supportive space
has given her peace of mind and enabled her to
continue working with confidence.

Pooja, 30, from Community-2, joined the centre to
learn tailoring and beauty services. After
completing the tailoring course, she now takes up
stitching assignments and also earns through
beauty work.

The training has boosted her confidence and
helped her start earning independently. She feels
safe and supported at the centre and is grateful to
the Pink Centre and its trainers for giving her the
opportunity to learn, grow, and become self-reliant.
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Monthly Data Insights

Total Usership during the month

S. No. Users Total User-ship
1 Women 28228
2 Youth 15,606
3 Children 5,681
4 Trans-persons 38
5 Persons with Disability 396
6] Pregnant 536
7 Nutrition Feeding Program 400
8 Community Registration Program 2,871
9 Behavioural Change 237
10 Footfall for Skilling Programs at all 3,472
our centres
‘ ‘ Total Usership during the month ‘ 57,465
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GARIMA GRIH USER DISTRIBUTION
Total Users: 12,982

1.Youth - 5,587 (43.0%)

2.Children - 3,588 (27.6%)
3.Middle-aged - 3,538 (27.3%)
4.Senior Citizens - 269 (2.1%)

Youth — 43.0%
Children — 27.6%
Middle-aged — 27.3%
Senior Citizens — 2.1%

@ Children @ Middle-aged Senior Citizens ® Youth




PINK CENTRE USER DISTRIBUTION

Total Users: 21,907

1.Youth - 10,019 (45.7%)
2.Middle-aged - 8,717 (39.8%)
3.Children - 2,093 (9.6%)
4.Senior Citizens - 1,078 (4.9%)

Youth — 45.7%
Middle-aged — 39.8%
Children — 9.6%
Senior Citizens — 4.9%

@ Children @ Middle-aged Senior Citizens @ Youth

MOST ACCESSED SERVICES

Total Service Users: 13,638
1.Grooming - 5,695 (41.8%)
2.Resting - 5,403 (39.6%)
3.Awareness - 1,869 (13.7%)
4.Baby Care - 345 (2.5%)
5.Reading - 171 (1.3%)
6.Sanitary - 144 (1.1%)
7.Bathing - 11 (0.1%)
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PVR INOX Ltd, Building 9A, DLF Cyber City, DLF Phase 3,
Gurugram, Haryana, 122002
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