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CAMPAIGN INFORMATION

* Statewide Brand & In-Store Exposure

BAB's spring and fall campaigns promote MISSION

Alabama-made products statewide. During each
promotion, retailers sell paper icons to support
Children’s of Alabama and are incentivized to
purchase and promote BAB member products
through the BAB Product Purchasing Contest—
creating high in-store visibility for BAB brands and
reinforcing each company’s commitment to the

community.

* Retailer Luncheon (Spring) MEMBERSHIP REQUIREMENTS

Premier networking event where BAB members
connect with leading retailers and wholesalers—
opening doors for new partnerships, product
intfroductions, and expanded market reach.

* Day on the Lawn (Spring)

High-profile sampling event on the Alabama MEMBERSHIP BENEFITS

State Capitol lawn featuring remarks from the
Governor and strong media coverage. The
Governor visits each BAB member booth to
personally sample their products, providing
exceptional exposure and endorsement.

* Food Expo at Children’s of Alabama (Fall)
Exclusive showcase where BAB companies
present and sample their products for retailers,
wholesalers, and hospital staff, strengthening
brand recognition and highlighting the
partnership between Alabama businesses and
Children’s of Alabama.

DUES

e $350 if Annual Sales are under $500,000
e $700 if Annual Sales are $500,000 to $2 million
e $1,050 if Annual Sales are over $2 million
SMALL BUSINESS BUNDLE
* $500 for companies whose Annual Sales are under

$1 million can receive a joint membership to
AFMPA /BAB & the Alabama Grocers Association

P ALABAMA FOOD
AT AR ‘ L MANUFACTURERS
ADAMA der & PRODUCERS

ASSOCIATION

To increase awareness and sales of
Alabama food products and raise money for
designated charities through partnerships
with the Alabama Department of Agriculture
and Industries and the Alabama Grocers

Association.

Company products must be made,
manufactured, produced or headquartered
in the state of Alabama

All Events Included: Free participation in
all BAB events—no added fees.

Statewide Visibility: Exposure through
spring and fall campaigns, icon sales, and
in-store BAB signage.

Retailer Connections: Direct access to
major retailers and wholesalers.
Showcase Opportunities: Sample
products at Day on the Lawn and the Fall
Food Expo.

Retail Support: Retailers are incentivized
to purchase and promote BAB member
products.

Marketing Tools: Use of the BAB logo and
verbiage to promote your brand.

Online Listing: Members featured on
www.buyalabamasbest.org for added
visibility.

Community Impact: Supports Children’s of
Alabama and Alabama families.

WWW.BUYALABAMASBEST.COM | 205.823.5498 | SCRABTREEeALABAMAGROCERS.ORG


http://www.buyalabamasbest.org/
www.buyalabamasbest.com
mailto:scrabtree@alabamagrocers.org

ALABAMA FOOD
MANUFACTURERS
& PRODUCERS
ASSOCIATION

CLASSES OF MEMBERSHIP SMALL BUSINESS BUNDLE

PLEASE SELECT: Businesses whose sales are under $1 million
. qualify for the Small Business Bundle. The
$350 if Annual Sales are under bundle includes membership for both
$500,000 Alabama Food Manufactures & Producers
Association and the Alabama Grocers
$700 if Annual Sales are Association.
$500,000 to $2 million = $500 if Annual Sales are under
$1 million
E $1,050 if Annual Sales are over
$2 million

Please submit application and a high resolution logo to:
Stephanie Crabtree at scrabtreeealabamagrocers.org o
300 Vestavia Parkway, Suite 3500, Birmingham, AL 35216

COMPANY INFORMATION
Name Phone

Title Fax
Business Name

Address

City
Email Address
Website

Primary Products

Company About

PAYMENT INFORMATION
Bill Check AMEX Visa M/C

Card Number Expiration Date
CVV# Signature

ALL CREDIT CARD CHARGES WILL APPEAR ON YOUR STATEMENT AS ALABAMA GROCERS ASSOCIATION

The undersigned hereby applies for membership in the Alabama Food Manufacturers and
Producers, a non-profit, voluntary membership association organized to work on behalf of the
interests of companies that produce, manufacture or are headquartered in the state of Alabama.

The Buy Alabamd's Best logo and verbiage are a registered copyright and trademark of the Alabama Manufacturers and Producers Association.
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