
78% of shoppers repurchase
products they learned about at
events or experiences1 

Sources: 1 Advantage, 2018; 2 Advantage, 2019
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73% of shoppers reported they are
more likely to purchase a product
if they can try it first2

57% of shoppers are likely to shop
for groceries at a store that o�ers
an experience2 

74% of shoppers said in-store
experiences would improve their
time while shopping2

94% of shoppers report events
have influenced their decisions
to purchase products1
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