
STYLE SMART
The app that makes sure your style is on point

App Creators: Roger Howard, Anuj Mehta, Emily Loveland and Pin Chia



Meet Riley
o Age: 19

o Year in School: 
Sophomore in College

o Moved from Illinois to 
Idaho for school

o Has a mom and sister still 
in Illinois



Key Features

o Outfit suggestions from the app based on user inputted wardrobe

o Feedback and suggestions from friends and family

o Suggestions of items to supplement her wardrobe

o A seamless connection to clothing options from Business Partners



o Picture of clothing

o Category of the Outfit (Shirt, Pants, 
Dress, etc.)

o Brand of Clothing (American Eagle, Old 
Navy, etc.)

o Season clothes are worn (Winter, Spring, 
Summer, Fall)

User Input



Get App Generated 
Outfits

o Choose your style (Business 
Professional, Casual, Night 
Out, etc.)

o App goes through your closet 
and combines outfits based 
on your preferences

o Generate Feedback for the 
App



Family and 
Friends' 
Opinions

o Post outfit details and 
ask your friends their 
opinion

o Get comments about 
outfits from friends and 
friend suggestions



Supplement Your 
Wardrobe

Based on the preferences 
you select, the app will 

suggest items to 
supplement your wardrobe 

and your outfits



Business Partners

Benefits for a Business Partner?

o Products are highlighted to targeted consumers

o Consumers are primed and closer to the point of purchase

o Assurance that our platform drives their revenue

How does a Business Partner fit in?

o Bid for the order items are recommended to users

o Users click on items in app

o Users are taken to the Business Partner's website for the purchase



Profit: 7th year from Launch (2025)

o Users: 2,437,152

o Revenue: $12,950,064

o Total Costs: $8,426,772

o Profit  $4,523,292

Our ask is $8 Million

Financials



Problems 
Solved

By using Style Smart Riley 
gets:

o Outfit suggestions from 
the app based on her 
wardrobe

o Feedback and suggestions 
from friends and family

o Suggestions of items to 
supplement her wardrobe

o A seamless connection to 
clothing options from 
Business Partners



Appendix



Financials Expanded



SWOT Analysis

STRENGTHS
• Integration with 

existing FB, IG, 
Pinterest

• Crowd source fashion 
recommendation

• Business model is 
scalable to include 
accessories

WEAKNESS
• Dependence on online 

medium 
• Requires participation 

from business partners 
on social media 
platform

OPPORTUNITIES
• First movers 

advantage
• 2-Sided business 

model; Lucrative for 
users and business 
partners

• Enhance consumer 
experience

THREATS
• Online retailers like 

Amazon and online 
lifestyle stores

• Social media platforms 
like FB, IG, Pinterest, 
and Snapchat






















