@DiningDivasTV :: www.DiningDivas.TV

What makes must see TV? Combining food, celebrities and, of course, anything sexy.
That's what Dining Divas is all about... a fun, out-on-the-town show with attractive hosts featuring the trendiest
hot spots for dining.
Each episode will kick off with our Divas taking you to a new upscale restaurant where they will sip on signature
cocktails at the bar and then learn to cook one favorite dish the chef chooses. With our personable hosts, you're
guaranteed good banter and lots of laughs, as they chop it up in the kitchen. Following their behind-the-scenes
culinary experience, our hosts are greeted by a surprise guest to enjoy the fruits of their labor at the dining table.
The audience will get to know their guest a little better bringing a more candid/realistic approach to celebrity
interviews. The waiter will serve them the meal they just prepared, and pair it with a complimentary wine.
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Dining Divas Deslinations

Post covid there's no hotter topic than food, unless... its food and travel! The Dining Divas
are taking their love for delicious cuisine and crafty cocktails on the road as they explore
unigue hotel and resort destinations around the country. Each episode the Divas will take a
weekend vacation to fully delve into what each location has to offer. Following a similar feel
to their hit show in South Florida, Dining Divas TV, the Divas will learn unique cocktail recipes
with the mixologist, get a sneak peak of the chefs favorite recipes in the kitchen and invite
entertaining celebrity friends to indulge in the scrumptious foodie experience.
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FOODYTYV

LET'S GET COOKIN’

JOIN FOODYTV

+ GLOBAL MEDIANETWORK
Since its creation in 2009, FoodyTV
has grown to #160 on the Amazon
Best Sellers Nutrition list with
over 9.8 million unique visitors a
month from over a 78 different
countries!

FoodyTV is revolutionizing how

chefs and viewers are connecting

over the food content they love,

championing the movement to

democratize cooking and food For sponsors and advertisers,

media creation. FoodyTV is a unique platform to
build brands through engaging,
unique content. Celebrities, and
chefs that audiences love, fully
aligned and integrated with
brands social ecosystems.

Browse endless on-demand
unique content from tasty
recipes toinnovative culinary
techniques, through the lens of
All Star Chefs, Celebrities and
FoodyTV personalities from CONTACT:

across the United States.
collab@mtacbranding.com

EOODYTYV OVER200MILLIONVIEWS
LET"S GET COOKIN’ WATCH US ON:

amazonfireTv dailymotion You T

201.8 million views 2.7 millionviews 1.7 million views

[
R!]_K“ 1.7 million views ' 1.5 million views * 1.4 million views
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WATCH b
LIVE TV
NOW

GET YOUR JD3TV APP!

Download the JD3TV APP to watch exclusive content, your favourite shows,
live interviews, the latest series all from the palm of your hand. Run your

social media channels from your APP and register to attend our amazing
events, win prizes, shop and more

Coming soon
Welcome To

DOWNLOAD APP

GETITON # Download on the
{’ Google Play ‘ @& App Store

J

COMING SOON THIS SUMMER

SEE ALL YOUR FAVORITE
JD3TV SHOWS AND MORE ON
ONE SCREEN

Whatever you're into, you'll find it here. Exclusive originals and shows

from your favorite channels, all in one place.




Demographies

CW South Florida
Median Age, 48

52% Men
48% Women
61% White
35% Hispanic
33% Black/African American

40% Employed full-time
53% College educated
40% White collar workers

49% HHLD income of $50,000+

30% HHLD income of $75,000+

19% HHLD income $100,000+
52% Own home

cause everybody

S1ZZLING DIvA SWEET Diva SPlCY Diva

Social Media

Top Age Group 25-34
2nd Age Group 35-44
3rd Age Group 18-24

Top Locations
1st Miami
2nd Ft Lauderdale

60% Men
40% Women

Top Peak Hours
12 noon
3pm
9am

wants to dme like one

Ana C%mw/w Denide /(/ Kavila




Social Media

We use Social Media strategically to be one of the most powerful tools
to market and distribute Dining Divas to our South Florida following!

Posts per Segment

*6 posts minimum on 1G & FB
*blog on our restaurant shoots
*segment listed on YT

*10+ story posts

Dining Divas on
YouTube
6.8k Subscribers 3.8 Million Views

Facebook
21k+ Likes 35k+ followers

Instagram
204k+ followers

Email
5k+ blast

2019-2020 Segments Guests and Chefs

CHEF ADRIANNE - A Dining Destination and Author.
CHEF BRET « Hell's Kitchen on FOX

CIRO DAPACIO ¢ The Mob King

SUCCULENT BITE * Foodie/Content Creator

DJ IRIE « Celebrity DJ, Creator of Irie Weekend

BRYAN ABASOLO ¢ Dr Abs. The Bachelorette season 13
NAUGHTY NATALIA - 93.5 Revolution Morning Show
ANA QOOKS -« Bravo's Housewives/ Food Network
ROBERT IRVINE ¢ Celebrity Chef Food Network
PRINCE « VHI Love and Hip Hop Miami

DANA ROSANSKY ¢ Miami Food Porn

BONN E MAIY + Recording Artist

VINNIE VINSANE- The Bachelorette * Bachelor in Paradise
YANNI GEORGOULAKIS « Foody Fetish

CHRIS CRUZ * Y-100 Radio



https://www.youtube.com/channel/UC4om0yh_W-RkB9kcZ_GsYsg?view_as=subscriber
https://www.facebook.com/DiningDivasTV
https://www.instagram.com/diningdivastv

Past Segments
Dining Divas
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THE HUMMUS FACTORY

HUMMUS
FACTORY

Vegetarian = Organic « Healthy

YACHT LIFE APP

YACHTLIFE®

EATHAI DELRAY BEACH

CLUTCH BURGER

CLUTCH BURGER

Never Basic, Always Clutch
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Christine Curran embodies her
Spicy Diva personality to a Tee.
She's the boss and if you cross her
she might bite... or at least nibble.
Her attitude is a lot like her love for
her favorite kind of food, Spicy! Her
cocktail of choice is a "Dirty Martini
extra Dirty".

FB @therealchristinecurran +
@christinecurrantv = 10.4k
|G @christinecurran 40k
CH @christinecurran

Denise Casale is one sassy broad.
She sucks down her favorite cocktails
in the sexiest way which afforded her
the name, Succulent Diva. She has a
real love for meatballs, she orders
them everywhere she goes. If you
asked her fav wine she would
definitely choose a Pinot Grigio.

FB @denisecasale 5k 1G
@denisecasale_ 10k

Ana is an original OG of the Dining
Divas team. Ana is known for having
an exceptionally big appetite, and no
amount of food, sweet or savory, is
usually enough for her...she literally
cleans her plate sometimes with her

tongue! Ana's favorite cocktail is a

Cosmo because it's sweet like her.

FB @anamariareyes 5.7k
|G @anareyestv 33k



Chef Karma joined the Dining Divas squad as
the Saucy Diva in 2019. She brings an island
flair of personality and looks, plus she's the
only chef diva on the show! Her cooking
expertise brings a unique viewpoint to
"Dining like a Diva". Her personality is as wild
and colorful as her nails. She's always down
for a shot of whatever liquor you're serving.
Fun fact pre covid she was filming for Food
Network's "Chopped".

FB @missvibaby 5.7k
IG @prettychefsinternational 10k

Kavita Channe is back, at the Diva
Dynasty where her Savory Diva skills
really come into play. She's a master

Rosé Connoisseur. Her diverse palette
and background gives her a foodie
advantage over most. She prefers caviar
with her rosé especially in the
Hamptons.

FB @kchanne 6.7k
|G @kavitachanne 41.1k

Lacey Mimms joined the DDtv squad
in 2021 as the "Sizzling Diva". She's
definitely a firecracker personality on
and off camera. She's wild and funny
and will keep you laughing. Don't
leave your drink unattended she
might accidentally walk away with it.
Lacey loves a good sizzling piece of
meat!

CH @Hospitality and More 20k




% GIVBUX

Restaurants this is a game changer!
Monetize your patrons while giving back to charity.

"IT PAYS TO GIVE

Download for FREE now!

e\ SeSend and Receive
W Rewards Instantly

- Hassle-Free Gifting

GIVBUX
* Support Your
wmﬁ/ Favorite Charity

- Get REW&]FdS Code: DiningDivas

Every patron that downloads and pays with the GivBux app from your establishment is monetized for life!
Imagine earning rewards that are equal to cash from every day purchases made by your guests? Joe Smo
buys a new pair of shoes from footlocker.. you get rewards. It's completely FREE to sign up for the app
and use it. Your rewards actually trickle down 7 tiers! So you will earn rewards from your patrons that sign
up their friends and family and so on 7 times down the line. The great thing is you get to choose what
charity benefits with you. If your charity isn't on the app we can easily on board them.

To sign up, download the app and use our code: DiningDivas or use the smart QR code above to get
directly linked to the app. To onboard your venue or business please email me to get you set up and
upload your business icon on GivBux for FREE! Christinecurrantv@gmail.com for more info



