DINING DIVAS
DESTINATIONS

TV - REALITY (Semi-Scripted) | LIVE PRODUCTION | MULTI DISTRIBUTION

PROJECT SUMMARY

Post-covid, there's no hotter topic than food, unless... its food and travel. The Dining Divas are taking their love for delicious cuisine and
crafty cocktails on the road as they explore unique hotel and resort destinations around the World. Each episode the Divas will immerse
themselves into the culture, the attire and the gastronomy of what that unique location has to offer. Following a similar feel to their hit
show in South Florida, Dining Divas TV, the Divas will learn unique cocktail recipes with the mixologist, get a sneak peak of the chefs
favorite recipes in the kitchen and invite entertaining celebrity friends to indulge in the scrumptious foodie experience in the new hit
series, Dining Divas Destinations.
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