




Cultural diversity.
Cultural diversity.

Global Brand Experience knowledge.

Customer Service Mania.

where the quality is ahead

From
where we
come 



We are planning to create
a brand to offer the best
shrimp dishes with
recipes from all over the
world

What are we planning?



Deliver a consistently
great product where
customer needs are met
at the highest standard

Being the
International
market leader 

Have a great team of
people, making I
Shrimp a great place
to work.

What We Aim To 

5 0 %



Health-Conscious Consumers

Seafood Lovers

Middle to Upper-Income Urban
Professionals

Fitness Enthusiasts & Gym-Goers



Store Look and Feel

Store Size: Indoor 120 SQM  
Outdoor 60 SQM – 20 Table  
100 Pax 
 







We are looking for ways
to make healthy, nutritious
offerings that are not only
enticing, accessible,
exciting, and unique, but
also sustainable.

Menu Innovation 





Menu SOUP

Mediterranean

Thai

Brazillian



Menu SALAD

Old School

Citrus & Avocado

Blackened 

Summer



Menu MAIN

Honey-Garlic 

Shrimp Pasta

Bang Bang 

Greenish 

Pink 



Menu SANDWICH

Cold

Fried 

Roasted

Patty

Barbecue



Menu SIDES

Fride Rice 

Fries 

Shrimp.Mac

Side Mix



Menu DRINKS

Mango Mule

Shirley Ginger

Irish Coffee

Spicy Agua Fresca



Packaging Innovation  
Creative packaging involves innovative designs and
solutions that not only help products stand out above the
rest, increasing the product's growth and success, but
also provides more sustainable and cost-effective
solutions through the lifespan of the package – from the
warehouse and assembly line to store shelves







Start Date 

January 2026



Marketing Strategy 



Competition analysis 



Expansions Plan 



 ⁠⁠Investment ask 
Investment Cost Overview
Based on the financial breakdown, the total investment required is 8.95 million EGP, allocated as
follows

Human Resources                                

Capex & Non-Controls

Controllable & Marketing

Sales & Cost of Goods Sold

 Total Invest Money

283,422

6,851,711

1,366,600

392,667

8,894,400


