Graphic Design - Web Design - eCommerce - Video and Animation - Photography - Fine Art

rah.S

Multi-Media Graphic Designer

4$ an established and innovative Graphic Designer, my passion for visual
communication has led me to explore and broaden my skillset, both during my
tenure as an in-house Multi-Media Graphic Designer, and in my personal projects.

My work spans multiple brands and formats, and while my first love is design for print, | am
equally comfortable in website work — having designed, built and maintained numerous sites
over the years. I've also had a great deal of fun in creating both graphical animations and
promotional videos. Experimentation in formats and outputs, and the versatility to adapt to
the requirements of each brief and client’s needs are part of the joy of my profession.

Here’s a small insight into the scope of my work to date. More will be available soon via my
upcoming website, including photography and fine art.
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Catriona Archibald

Logo, stationery and website
(Wordpress) for local ceramic
artist: Catriona Archibald.

Together, we developed a bold
visual identity for Catriona
with versatility and lengevity
as key features of the styling.

Further work included the box
inserts and their associated
collection logos.
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ENESCO LIMITED I5 DELIVERING ON A DDP (DELIVERY DUTY PAID) BASIS TO
ALL EUROPEAN UNION STATES CUSTOMERS EXCLUDING DISTRIBUTORS.
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Enesco Ltd.

e Complete re-design of the Enesco website (Aspin’s Intersell CMS).

| project managed this, working with the Aspin team and internal
stakeholders — including working through problem spots before launch.
| re-designed all of the main graphics and set the style for everything
to follow. The site design sits with the overall corporate identity.

e At the same time as this, | also overhauled the ‘Pixsell’ presentation
used by the Sales team on their iPads. | unfortunately don’t have

an old visual, but it was clunky, not user friendly and very outdated.
All collections were shown on one long line. | re-set it to be easy to
navigate, minimal scrolling and fewer clicks to reach the destination.
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Brand 45 a Multi media Graphic Designer at Enesco, | have had
. ownership of the design for many brands over the years.
Ownershlp This means | have personally developed everything from
catalogues — for print and digital — to packaging, point of sale
and websites. Here’s a selection brands I've worked on with
examples of both B2B and B2C customer engagement material.

PETE‘LKABBT\' .

Beatrix Potter Peter Rabbit

This brand has been mine to nurture for the best part of six
years, so it seems wise to share a selection of the work I've

produced for it here. Below is the latest catalogue | created,
actually showing the items | have designed as well.
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There’s no better time to celebrate the
timeless stories of Beatrix Potter that have
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Peter Rabbit Soft Toy:
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reading sdventures.

Money Bank

A elossic keopsake to keep their

penmnies safie,

Explore more

\WORLD BOOK DAY!

I's
Dou't wait—these favourites are jumping off the shelves!

It's a hap, skip, and a jump to checkout.

A . S0t 10wy E

f LS
Bunny-tastic Things t thi
¥ o do ;
9‘_l po this Easter Holiday!

| I Beatrix Potter Peter Rabbit Online Presence
The latest version of the Shopify B2C website and an example

of one of the recent email campaigns and its associalted social

media post. The eCommerce team were responsible for actually

posting these, and adding any extra copy as they did so.

Reatrix Potter Rewards

Earn one point for every £1 spent
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Editorial

&ditorial design remains one of my favourite design jobs to undertake.

| love the creativity of it — from the trypography, to the imagery and
requirements for illustrative elements. I've had the great pleasure to work
on multiple collectors’ magazines during my time at Enesco. Each had its
own feel, depending on the audience and ‘voice’ of the brand. These were
brands | ‘owned’ as well, so | created the catalogues, point of sale and
advertisments as required.
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Report

Collectors’ Club Magazines
Country Letters: Country Artists
The Borderer: Border Fine Arts
Tuskers Times: Tuskers

The

Orderer
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PI'OdUCt 2y most recent product development work has been for the
Beatrix Potter collection, and the following are just two of the
Development items that are now in production. These are a great example of
the brand ownership, as | created not only the product, but all of
its packaging and supporting advertising collateral as well. gDD?sinngv::;ii;i;emé'gfec)’dabl;}pm':mmdP
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Beatrix Potter Peter Rabbit
5-Piece Dinner set

Product design — this is the
e , . chosen one, applied to the
4 oo S S— : — o factory templates. The final
' product (and the rest | designed
at the same time) are shown, as
well as a printed trade advert

for ‘Progressive Preschool’
magazine and the artwork for the
packaging. Stock has not yet been
delivered, so | have no image yet
of the set in its box.

Left to right:
Egg cup and spoon set, sippy cup, 5-piece dinner set, snack box.



Beatrix Potter Peter Rabbit
Light-Up Bauble

Concepts, artwork applied to
the template and the finished
item — along with a printable
POS created for retailers to
download from the company ‘ L

DAM. There wer plans to get ' 34 Agevi‘GI

this printed as a double-sided : Time] ow for 5
A-Board as well. P oy

Y I\I'ﬂde from glass
G In'h“E, decors

1000312026 17,1 I

QR Code link above:
https://www.
youtube.com/
watch?v=rUhHSBAg1MY
The format of the video
is following a template

| set up. It adheres to
text formatting and
transitions | establised.

not fo be printed. Bauble base colour stated.
on fo be used for both
Do not resize arwork  please use as supplied

Blue Bauble  paNTONE® METALLICS Coatod
Buse CO|OUFZ Motadic-gtfect Ink on Coatod Paper

PMS 8783C
Metallic -

arac

104.0 mm
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Animation L@?we skill I have developed over the years is
animation — namely, the creation of fun gifs for

use in email campaigns, socials and on websites...

» wenescocuk RAEY®
- o+ .

GUND Dinos gif

Created for an email and social media
gampaign — no logo required as it was
on the email header and social page.
Moving dinos, scenery and text.

c..FREE
DINO

CHATTER 4§

= ~— | §

Baby GUND gif
‘Flappy the Elephant’
simple gif used

to promote the
product on a trade
publication’s website.

Disney Traditions
Event gif

Created for an
email and social
media gampaign
—no logo required
as it was on the
email header and

social page. Moving |
characters, flowers

and text, and fade
transitions.

Note: the email

=3
S
shown was for one a‘»

of the sites

| personally built
and maintained —
including the
design of the
logo itself.
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artist @
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Website
Development

FinENRARTS

e to Border Fine Arts

mnumﬂmam«mm

 have led the way with web site development for Enesco for many years. | have not only
designed and built several using html and css, but also created template files for the rest of the

team to work with. Examples of the sites | built in coding:
Border Fine Arts and Tuskers Collectors’ sites,
and BFA Moulding & Casting.
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wasite \‘“];V}]en we made the move to Shopify, | led in building all of our B2C sites — including all theme
D I # and app sourcing and installation — often involving custom coding. | handed the general image
eve opmen creation over to other designers, while maintaining one site fully myself (‘Gift Giving...” at the

time). Whilst the others did the general imagery updates, | contuinued the development of all
of the sites in the background. We had six sites to run in tandem at one point, and two Shopify
themes for me to understand the coding for. [« = e
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[~ the perfect finishing purchase, and we'll send

special gift — simply ou a littie '
it the checkout ; wrikerh e
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1.) The original site.

2.) The revamp including
bright colours.

3.) the ‘Gift Shop’ — HTML emails / MailChimp

redesigned to follow the US Along with the website, my work also required the manual

and France division B2C sites. build of email campaigns and then MailChimp (including
template and automations creation and maintenence). J






