October 27, 2021

WESTERN ORGANIC DAIRY PRODUCERS
ALLIANTCE

ORGANIC CERTIFICATION COST SHARE PROGRAM

APPLY BY NOVEMBER 1, 2021

OCCSP provides cost share
assistance to producers and handlers
of agricultural products who are
obtaining or renewing their
certification under the National
Organic Program (NOP). Certified
operations may receive up to 50
percent of their certification costs
paid during the program year, not to
exceed $500 per certification scope.

CLICK HERE TO APPLY TODAY

NORTHEAST HOUSE MEMBERS TO DANONE:
REINSTATE ORGANIC DAIRY CONTRACTS

Reps. Chellie Pingree and Jared Golden, .
both Maine Democrats, and Reps. Peter @“"g"‘%&fbfng,f ﬂgtot:lg States

Welch, D-Vt, and Annie Kuster, D-N.H., Oatober 25,2021

on Monday sent a letter to chief e remmes o e ChietExeeuive Offer
Danone Danone North America
executives of Danone regarding the s e
. . . . France United States of America
company'’s decision to terminate its e Aot .

contracts with 89 organic dairy farms in e L e our il el by oron O
Maine and across the Northeast.

devastating blow to these farm families and our rural economy; it must be reversed.

Since 1999, when it purchased The Organic Cow in Tunbridge, V., Horizon Organic had
supported the vision of small, organic farms in our region. These organic dairy farms have been

“ ..
By a [l accounts, your decision to sever relisble parnersinbuilding the reputtion and valus of the rganie dairy market and have
contributed substantially to the bottom line and brand of both Horizon and Danone. Each of
these farms and farm families have as respected serving as
the contracts of these 89 farms was one ot stron emisommrtal senards ad he backbome of oo el sconomis
. R . By all accounts, your decision to sever the contracts of these 89 farms was one based solely on
based solely on maximizing profits, inisng peo gl o e dovasating consetoonce o e Tl ond Smmmates
. you cast aside and despite the reputational benefits and profit you gleaned from their work.
Clearly, your 2020 corporate revenue of $27 billion was not enough. Further. it is especially
rega rd I €ss Of t h € d evastatin g disappointing that this decision came as you are pursuing status as a B Corp, given your actions
.. against these Northeast farmers are in direct conflict with the B Corp commitment of “balancing
consequences for the families and ot withpirposs and “using busines - o for good
oy . . . We ask that you choose to live the values of the B Corp commitment and reinstate the contracts
communities you cast asi de and des pite of these 89 farms, who have been a force for aood in theis communities and a source of profit for

the reputational benefits and profit you gleaned from their work,” the letter read.
“Clearly, your 2020 corporate revenue of $27 billion was not enough.”

The House members added, “Your actions against these Northeast farmers are in

direct conflict with the B Corp commitment of ‘balancing profit with purpose’ and
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https://www.fsa.usda.gov/programs-and-services/occsp/index
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https://www.facebook.com/watch/live/?ref=watch_permalink&v=1175936412934704
https://wodpa.com/
https://img1.wsimg.com/blobby/go/d6e7743d-4021-4408-afec-cae13f50a049/downloads/Agenda as of 10.26.2021 (1).pdf?ver=1635288388197
https://www.ams.usda.gov/mnreports/dybdairyorganic.pdf

‘using business as a force for good.””

“We ask that you choose to live the values of the B Corp commitment and reinstate
the contracts of these 89 farms, who have been a force for good in their communities

and a source of profit for you.”

Click to view full letter here

'SAVING SMALL ORGANIC FAMILY FARMS': ORGANIC
VALLEY REBUILDING MCMINNVILLE CREAMERY

Six months after McMinnville’s Organic
Valley milk processing plant went down
in flames, plans to rebuild a bigger and
better facility at the same site have been
announced.

Read article here

ORGANIC ORGANIZATIONS AND CONSUMERS CALL ON
DANONE NORTH AMERICA TO STAND BY NORTHEAST
ORGANIC DAIRY FARM FAMILIES

October 26, 2021 Nine organic
organizations representing organic
farmers and consumers delivered two
petitions with 15,234 signatures asking
Danone North America, owner of Horizon
Organic, not to leave the northeast and
leave 89 dairy farm families without a
market (a national petition includes
13,020 signatures and a state-focused
Maine petition includes 2,214
signatures).

CLICK HERE TO SEE PETITION

October 26,2021

Gireg Wolf, Director Producer Relation Management
Shane Grant, Executive Vice President & CEO
Danone North America

1 Maple Ave

White Plains. NY 10605

Dear Mr. Wolf and Mr. Grant,

milies
15,234 farmers,

ORGANIC CONSUMERS ASSOCIATION FOR WORLD
FOOD DAY, OCTOBER 16th, 2021

Titled: “People’s Food Summit LIVE
from North America — Part 1”

WODPA representatives, Board President
Jennifer Beretta, and Executive Director
Jill Smith, were part of a video panel
discussing the impacts of lost contracts
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and issues impacting the organic dairy People’s Food
industry. The video aired on World Food FOOD SUNMIT
Day, October 16th, 2021. ' 5% haur Clabal Eveitl

WATCH HERE
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FEATURING:

- DAVE PRATT, RMC

- NOP UPDATES

- NRCS, FSA & CALCAN

- INDUSTRY TRADE SHOW

- EDUCATIONAL SESSIONS LUl el e AL

- NETWORKING & MORE! Dave Pratt is one of the most sought-after

CHICO STATE UNIVERISTY FARM spea!<ers on sust:’:un.'ilble agriculture and
CHICO, CALIFORNIA profitable ranching in the world today.

NOVEMBER 16TH AND 17TH -

2021

311 Nicholas C. Schouten Lane, PLEASE REG|STER BEFORE I] I] /5/2 02]

Chico, California

CONFERENCE & TRADE SHOW AGENDA ANNOUNCED

VIEW CONFERENCE AGENDA
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WESTERN ORGANIC DAIRY PRODUCERS ALLIANCE
2021 CONFERENCE AND TRADE SHOW
NOVEMBER 16th.17t 2021 - CHICO STATE UNTVERSITY FARM CHICO, CALIFORNTA

- AGENDA -
Tuesday, November 16th:
4:00pm: Trade Show opens
5:00pm: Happy Hour sponsored by Hunt and Behrens with Chico State Sausage & Sierra Nevada
Cheese sponsared by Organic West
6:30pm: Dinner spensored by Alltech. Attendees, sponsors and vendors all invited. Dessert

sponsored by Ag Exchange
Wednesday, November 17th:
8:30am Welcome, WODPA President Jennifer Beretta

8:30am — 8:00am: Meeting Jennifer Beretta and Jill Smith (Elections, WODPA Update)

9:00am — 9:30am: Program Update, Dr. Jennifer Tucker, Notional Organic Progrom

tor

9:30am — 8:50am:

9:50am — 10:45am:  FSA/NRCS/CalCan panel on progr
10:45am - 11:30am: Trade Show and Coffee Break sponsored by Alexandre

11:30am — 12:45pm: Ranching for Profit, “Hard Work & Harmony: Effective Relationships in Family
Business, Mr. Dave Pratt, Ranch Management Consulting

12:45pm —2:00pm:  Lunch and Trade Show

2:00pm-2:30pm:  How to build a carbon farm plan, Dr. Cindy Daley, Director of Chico State Organic Dairy
and Center for Regenerative Agriculture & Resilient Systems

2:30pm—3:00pm:  Reducing Dairy Risks through Support & Nutrition, Coley Heiman and Sal Costila,
sponsored by Alltech

3:00pm —3:30pm:  Genomics and the latest on Dairy Wellness Traits, striving for healthier, more
productive cows, Dr. Ralph Brung, DVM, MPVM, PhD sponsored by Zoetis

3:30pm—4:45pm:  Ranching for Profit, “Hard Work & Harmony: Effective Relationships in Family
Business, Part 2 of 2, Mr. Dove Pratt, Ranch Management Consulting

4:45pm: Trade Show

5:30pm: Adjourn Conference

HELPFUL LINKS FOR THE 2021 CONFERNECE
AND TRADE SHOW

VIEW ALL CONFERENCE & TRADE SHOW INFORMATION
REGISTER FOR THE CONFERENCE & TRADE SHOW

RESERVE YOUR ROOM BEFORE 11/5 - CLICK HERE
VIEW ALL 2021 SPONSORS & TRADE SHOW VENDORS

ORGANIC DAIRY MARKET NEWS
October 11 - 22, 2021

Organic Dairy Market News reports are
released bi-weekly. They provide market
condition information and analysis. The
reports include unbiased data
concerning market prices and volumes
for organic milk and organic dairy
products.

CLICK HERE TO VIEW REPORT
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ORGANIC DAIRY FLUID OVERVIEW

New Esgland Orpunlc MLk Sales ami Sourcing. Feiem Milk
Market Order 1. in New England,

VOLUME 88, REPORT 42

'ORGANIC DAIRY RETAIL OVERVIEW
Dairy Retail Ads Summary. This week, total organic diry retil
y co

milk by pool plants. During September Ex urg:nlc Aore i
zation totaled 14.1 million pounds, up fro pounds the ¥t
previous . Buerat contont, 330 percen, mww from the 3.29
percent the previous year. The September 2021 utilization of organic
reduced fat milk, 16.2 million pounds, declined from the 17.3 million

mmodity,

mmlus posted few l':wzr ad milk, -39 percent, and organic
21 percent. By pack size, 32 oz. organic yogurt ads declined

1 perent, 16 ounce onganic bt ads dipped 50 percent nd organic
half gallon milk ads withdre The Hawaii
were the only regions to increase oxganlc sy advzmscmcms, 25 per-

pounds a year carlier. The butterfat content for organic reduced fat
milk, 1.40 percent, declined from 1.55 percent the previous year.

cent and 100 percent, respectively.

e between the half gallon conventional milk_price,

Organic Milk Product Sales. The Agricultural Marketing Service S| ss and mz it gallon organic milk ik price. 15, is an organic pre-
(AMS) reports estimated U.S. sales of total organic milk products for mium of $2.57. The price spread nic and conventional
¢ milk, half from the

August 2021 were 228 million pounds, down 1.7 percent from Au;
2020 and down 2.0 percent year-to-date. Organic whole milk sales for
2021, 103 million pounds, were unchanged compared to a year carlier,
but down 1.1 percent year-to-date 2020. Reduced fat milk (2%) sales
were 78 million pounds, down 4.5 percent from the previous year and
down 1.3 percent year-to-date.

The advertised organic_dairy products and ad percentages from the
Dairy Market News retail survey are provided in the pic chart below:

Percantage of TotalOrgankc Ads by Commosty

[

ESTIMATED TOTAL US. SALES OF ORGANIC FLUID MILK PRODUCTS

‘August 2021, with comparisons

SALES! CHANGE from:
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Total Organic Milk Products 228 1878 -7 e
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ORGANIC GRAIN FEEDSTUFF OVERVIEW

Product pricing information of selected organic dairy commoditics,
National Organic Grain Feedstuff. Compared to last period, or- from the current weekly retail survey, is presented in the following
with some forward  table:

s

ns trade activity is light to moderate
on very good demand for spot market transactions, as trades emerge 50
cents higher delivered clevator. The market is sceing very good de-

NATIONAL RETAIL ORGANIC DAIRY
WEIGHTED AVERAGE ADVERTISED PRICE

‘mand for forward contracts with the bulk of agreements delivering Q4 This Last Last
2021 through Q1 2022. Trading is light on very good demand for or- COMMODITY Week Week Year
ganic soybean mesl, with no comparable trdes from the prior period.
Al other organic grvin markets ar siuggish. Buer sse s s
Cream Cheese
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SUPPORT WODPA AND IT'S MISSION

WODPA is funded by volunteer
Producer Payments & Associate Member dues.
Click here to learn how you can support WODPA and it's mission.
WODPA would like to send a huge thank you to the
Producers & Businesses that have provided support over the years.

The mission for the Western Organic Dairy Producers Alliance is
to preserve, protect, and ensure the sustainability and integrity of
organic dairy farming across the west.

Don't forget to "Like Us" and "Follow Us"

000
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