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AI+ Marketing™ (1 Day)
Program Detailed Curriculum

Executive Summary
The AI+ Marketing Certification Programme is designed for for marketing professionals and business
leaders eager to harness the power of artificial intelligence to revolutionize their marketing strategies.
Through this program, participants will delve into the core of AI's impact on marketing, from automating
customer segmentation to personalizing campaigns and analyzing big data for actionable insights. The
curriculum covers a broad spectrum of AI applications in marketing, including real-world use cases that
demonstrate how AI can significantly enhance customer engagement, campaign effectiveness, and ROI.
Ethical considerations are also a cornerstone of the program, ensuring candidates understand how to
employ AI responsibly within the marketing domain. By the end of the certification, participants will be
well-equipped to lead their marketing teams and strategies with confidence in an AI-driven era, making
informed decisions that propel their organizations forward.

Course Prerequisites

Introduction to Artificial Intelligence (AI) in Marketing

1.1 Understanding AI and Its Core Components

Profound understanding of marketing principles like segmentation, branding, and marketing mix and how
businesses leverage marketing strategies.

Familiarity with digital marketing tools and concepts. Participants should be comfortable using  CRM software,
analytics platforms, and other AI digital marketing tools. 

Basic understanding of strategic decision-making processes within marketing contexts and how marketing strategies
are developed, implemented, and measured for effectiveness.

Participants should have proactive interest in exploring the potential of artificial intelligence to transform marketing
practices and overall marketing efficiency.

Fundamentals of AI: Explore AI's essence and its impact on today's world in this concise course, delving into its
significance and applications.

Machine Learning and Deep Learning: Learn fundamentals of Machine Learning & Deep Learning in simplified
concepts and its significance for advancing AI technologies.

Types of AI: Explore narrow AI's specialized tasks versus general AI's broader capabilities, with marketing examples
illustrating their distinct applications and impact.

1.2 Historical Context and Evolution of AI in Marketing

Evolution of AI: Discover AI's historical journey, from its origins to cutting-edge advancements, highlighting pivotal
moments and technological breakthrough.



Evolution of AI in Marketing: Uncover AI's journey in marketing, from rudimentary automation to sophisticated
personalized strategies, revealing pivotal advancements shaping its integration over time.

1.3 AI Technologies Transforming Marketing

Data Analytics: Unlock the power of AI in data analytics, mastering techniques to derive actionable insights from
massive datasets. 

Chatbots and Digital Assistants: Explore AI-driven chatbots and digital assistants, mastering their implementation
and effectiveness in enhancing customer service experiences. Real-world examples emphasized.

Personalization Engines: Learn how AI-powered personalization engines revolutionize customer interactions,
driving engagement and loyalty through tailored experiences and predictive analytics.

Predictive Analytics: Master predictive analytics tools to forecast consumer behavior, optimize marketing strategies,
and drive business growth in a data-driven world.

1.4 Applications of AI in Marketing

Content Creation: Employ GPT-3 and tools for efficient marketing content generation, enhancing creativity and
effectiveness in messaging strategies.

SEO and Content Strategy: Optimize content strategies with AI, maximizing visibility and engagement through
advanced search engine optimization techniques.

Customer Journey Mapping: Enhance customer experiences with AI tools, refining strategies for personalized and
seamless interactions along the journey.

Campaign Optimization: Utilize AI-driven approaches to refine marketing campaigns, leveraging data insights for
enhanced return on investment and effectiveness.

Module 2

AI-Driven Content Strategy and Personalization

2.1 Introduction to AI in Content Marketing

The Role of AI in Content Creation: Discover AI's influence on content creation, from automated writing to
personalized content generation, revolutionizing creativity and efficiency.

Content Optimization with AI: Learn how AI tools enhance content for better SEO and engagement, covering
optimization techniques and strategies. 

Benefits of AI-Driven Content Strategy: Explore AI's transformative role in content strategy, unlocking efficiency,
scalability, and personalized experiences for enhanced marketing effectiveness and growth.

2.2 Personalization Through AI

Understanding Customer Data: Understand the power of AI-driven customer data analysis for precise audience
segmentation and customized marketing communication strategies.

Dynamic Content Personalization: Learn AI-driven techniques for real-time content personalization across web,
email, and social media channels. 

Case Studies: Discover successful AI-driven personalization strategies with real-world case studies from industry-
leading brands, offering practical insights for implementation success.



2.3 Implementing AI in Your Content Strategy

Tools and Platforms: Explore AI tools for content creation, optimization, and personalization to enhance digital
strategies and engage audiences effectively.

Best Practices: Learn optimal AI integration into content marketing workflows: strategies, tools, and ethical
considerations for efficient and impactful campaigns.

Challenges and Considerations: Address potential hurdles in adopting AI for content marketing, including data
privacy concerns and ensuring brand voice consistency.

Module 3

AI in Social Media and Email Marketing

3.1 AI Integration in Social Media Marketing

Automation and Scheduling: Learn to leverage AI tools for efficient post scheduling and maximize engagement by
analyzing optimal publication times. Enhance social media strategies.

Content Analysis: Explore AI's impact on analyzing social media user engagement & feedback for enhancing
content strategy.

Personalized Ad Targeting: Discuss how AI algorithms can enhance targeting and retargeting strategies to
improve ad performance on social media platforms.

Influencer Marketing: Master the art of influencer marketing by leveraging AI to connect with influencers tailored to
your brand's target demographic. 

3.2 Leveraging AI for Email Marketing Success

Segmentation and Personalization: Learn different techniques for using AI to segment email lists and personalize
email content dynamically based on user behavior and preferences.

Optimizing Email Campaigns: Understand how to utilize AI for A/B testing and analyzing the effectiveness of
different email elements (subject lines, content, call-to-action) to optimize open and click-through rates.

Predictive Analytics: Master how AI can predict the optimal timing and frequency of emails to maximize
engagement and prevent subscriber fatigue.

Module 4

Leveraging AI for Marketing Analytics

4.1 Introduction to AI-powered Analytics

Overview of AI in Data Analysis: Explore AI's role in transforming raw data into actionable insights, covering key
techniques and applications in data analysis.

Tools and Technologies: Learn AI tools for automating data collection, analysis, and reporting, enhancing efficiency
and accuracy in decision-making across industries.

Real-time Analytics: Discover how AI powers real-time analytics for swift marketing adaptability, optimizing
strategies to capitalize on evolving consumer behavior effectively.

4.2 Predictive Analytics and Consumer Behavior

Predictive Modeling: Learn predictive modeling techniques with AI to forecast market trends, customer behaviors,
and sales volumes for strategic business decisions.



Segmentation and Targeting: Explore AI-driven methods for precise customer segmentation and targeting,
leveraging behavioral data and predictive analytics for effective marketing strategies.

Customer Journey Mapping: Unlock the power of AI in mapping and optimizing customer journeys for superior
engagement and long-term brand loyalty strategies.

4.3 Measuring and Optimizing Campaign Effectiveness

Campaign Analysis: Learn to leverage AI for comprehensive marketing campaign analysis, evaluating performance
across diverse channels for data-driven optimization strategies.

ROI Optimization: Discover how AI transforms marketing ROI by analyzing data, refining strategies, and maximizing
the impact of your marketing budget.

Case Studies: Explore successful AI analytics implementations in marketing through case studies, analyzing their
impact on enhancing marketing strategies and outcomes.

Module 5

Ethical Considerations in AI Marketing

5.1 Ethical AI Use in Marketing

Introduction to Ethical AI: Understand the importance of ethics in AI applications, especially in sensitive areas like
marketing.

Data Privacy and Security: Discuss the implications of data collection and analysis for marketing purposes and how
to safeguard consumer information.

Avoiding Bias: Learn techniques to prevent bias in AI algorithms, ensuring fairness in decisions. Mitigate bias
effectively for equitable AI systems.

5.2 Regulatory Compliance and Standards

Global Data Protection Regulations: Explore GDPR, CCPA, and key regulations shaping AI in marketing.
Understand compliance requirements and implications for data protection and privacy.

Compliance Strategies: Learn to navigate legal and ethical complexities in AI marketing, crafting compliant
strategies for ethical and legal adherence.

Transparency and Accountability: Master techniques for fostering trust by maintaining transparency in AI
operations and taking responsibility for decision-making in business.

5.3 Implementing Ethical AI Marketing Practices

Ethical Frameworks and Guidelines:  Explore ethical frameworks for AI in marketing, promoting responsible
practices and guiding ethical decision-making in campaign development and execution.

Case Studies: Delve into AI marketing ethics via real cases: learn from successes and failures to make informed
ethical decisions in practice.

Developing an Ethical AI Policy: Learn to craft and implement ethical AI policies for marketing, ensuring
responsible and fair use of technology within organizations.



Module 6

Crafting an AI-Driven Marketing Strategy

6.1 Strategic Planning with AI

Identifying Business Objectives: Discover how to harmonize AI marketing tactics with business goals to propel
strategic alignment and drive sustainable growth.

Audience Insights and Market Analysis: Explore audience behavior and market trends using AI tools for profound
insights into consumer preferences and strategic decision-making.

Selecting AI Tools and Technologies: Master the art of selecting AI tools tailored to marketing strategies and
organizational capacity for seamless integration and impactful outcomes.

6.2 Implementation of AI in Marketing Strategies

Integration Across Channels: Learn how to seamlessly integrate AI into digital, social media, and email marketing
channels for a unified and effective campaign.

Personalization and Automation: Discover AI's role in tailoring customer experiences and automating marketing
tasks effectively through practical insights and hands-on exercises.

Measurement and Adjustment: Craft AI marketing strategies with precision by measuring impact and refining
tactics in real-time using insightful data analysis techniques.

6.3 Creating a Scalable AI Marketing Plan

Scalability and Flexibility: Learn to craft adaptable AI marketing strategies, scaling seamlessly with business growth
and adeptly responding to evolving market dynamics.

Future-proofing Marketing Strategies: Master strategic foresight to leverage AI advancements, ensuring marketing
plans evolve with technological innovations for long-term success and relevance.

Workshop: Craft AI-powered marketing plans for products, merging module insights with practical application,
either hypothetical or real-world scenarios.

Module 7

AI Integration in Multichannel Marketing Campaigns

7.1 Integrating AI in Multichannel Strategies 

Understanding Multichannel Marketing: Brief overview of what multichannel marketing entails and its importance
in today's fragmented media landscape.

The Role of AI in Multichannel Marketing: Explore how AI can help unify brand messaging across channels,
automate content delivery, and personalize interactions at scale.

Best Practices for AI Integration: Discuss strategies for embedding AI into various channels such as social media,
email, online platforms, and even traditional media to enhance reach and engagement.

7.2 Measuring the Effectiveness of AI-Enhanced Campaigns

Key Performance Indicators (KPIs): Learn to select pertinent metrics for evaluating AI-driven multichannel
campaigns, optimizing performance through Key Performance Indicators (KPIs).

AI Tools for Analytics: Explore advanced AI tools for tracking and analyzing performance across channels, offering
insights into customer behavior and campaign effectiveness.
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Optimizing Campaigns with AI Insights: Unlock the power of AI-generated data to fine-tune campaigns,
maximizing impact and ROI with strategic adjustments and informed decision-making.

7.3 Future Trends in AI and Multichannel Marketing 

Emerging Technologies: Explore cutting-edge AI advancements and their potential integration into future
multichannel marketing strategies.

Predictions for the Evolution of Multichannel Marketing: Speculate on how AI will continue to transform
multichannel marketing, from enhancing customer experience to enabling more sophisticated targeting and
personalization strategies.

Preparing for the Future: Equip yourself with AI marketing strategies for future success: embrace continuous
learning and innovation to thrive in evolving landscapes.


