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1. For "Auld Lang Syne," Franchise vs. Non-Franchise Restaurant Attrition: Summary 
Statistics from Year-Five of a Yellow Pages Longitudinal Analysis: A Research Note  

Wilke English, University of Mary Hardin-Baylor  

Jo Willems, University of Texas-El Paso  

For the previous four years, statistics have been presented to the Society of Franchising regarding attrition 
data from El Paso, Texas. Although the attempt to gather additional data on new restaurants now being 
placed into operation has been discontinued, it was desired to provide at least summary data regarding the 
establishments that this research has been tracking for the past several years. 

2. Policies and Predispositions of Franchise Food Service Operators Toward the Use of 
Genetically Altered Foods  

Ali A. Poorani, University of Delaware  

Robert R. Nelson, University of Delaware  
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3. An Empirical Examination of the Strategic Issue Interpretations and Responses of 
Franchise and Non-Franchise Firms  

Scott D. Julian, Southern University  

Robert T. Justis, Louisiana State University  

J. Kay Keels, Louisiana State University  

Peng S. Chan, California State University-Fullerton  

4. Are Franchisees Actually Entrepreneurs? Some Exploratory Survey Findings  

Wilke English, University of Mary Hardin-Baylor  

Frank Hoy, University of Texas-El Paso  
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5. A European Perspective on the Success of the Franchise Relationship  

John Stanworth, University of Westminster  

The growth rate of franchising in Europe since the late 1980's has been disappointing (Stanworth, 1994; 
Amoroso & Gandolfo, 1991: 66). After a period of fairly rapid expansion in the early 1980s, expectations for 
continued strong growth were high and franchising was widely regarded as virtually recession-proof. 
However, the reality of slow growth, or even shrinkage in recent years of recession, has had a somewhat 
sobering effect. This paper argues that the pessimism currently surrounding the field of franchising in 
Europe is misplaced and, as we come to understand more about franchising, will be replaced by a greater 
degree of optimism, albeit based on a more modest and sound basis than has been the case in recent 
years. The paper presents two main arguments. First that earlier unrealistic growth expectations of 
franchising in Europe were strongly influenced by misleading perceptions of franchise growth emerging from 
America. These were inflated largely by the American franchise industry and its trade association, the 
International Franchise Association (IFA). The industry in America has long recognized that it has a vested 
interest in generating a dynamic and buoyant image, both as an aid to persuading individuals to invest in the 
industry as franchisees, and also as a weapon for the IFA in its lobbying of politicians. A key interest here is 
that of combating pressures for franchise legislation by coaxing politicians away from possible 'interference' 
in an industry seen to be displaying substantial powers of wealth and employment generation. The second 
reason for the European franchise industry being taken unawares by the lack of growth in the late 1980s and 
early 1990s was a gross under-estimation of the risks associated with the development of new and 
developing franchise systems, particularly in times of recession. Failure rates amongst relatively young 
franchise systems are much higher than is commonly realized. This acts as a brake on growth rates for the 
industry as a whole, particularly in times of economic recession when the likelihood of success is likely to 
drop substantially. Empirical data based on a sample of 74 United Kingdom (Britain plus Northern Ireland) 
franchise systems are presented here. 
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6. An Exploration of Franchise Advisory Councils: Expectations and Relationships  

Colin F. McCosker, University of Southern Queensland  

Lorelle Frazer, University of Southern Queensland  

Dominic Pensiero, University of Southern Queensland  
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7. A Comparison Between African-American Franchise and Non-Franchise Entrepreneurs in 
Terms of Enhancement and Support Strategies  

Charles J. Murphy, Howard University  

 

8. Women in Franchising: Some Preliminary Estimates  

Rajiv P. Dant, Boston University  

Candida G. Brush, Boston University  

Francisco P. Iniesta, Boston University  
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9. Franchising in Brazil  

Allen Josias, University of Mississippi  

Faye S. McIntyre, University of Mississippi  

10. Franchising in India: An Introduction  

Audhesh K. Paswan, University of South Dakota  

Rajiv P. Dant, Boston University 

 

11. Franchising in Indonesia  

Peng S. Chan, California State University-Fullerton  

Robert T. Justis, Louisiana State University  

 

12. Retail Franchising in Denmark - Strategic Overview  

Nitin Sanghavi, Manchester Business School  

13. Total Quality Management: The Deming-Franchising Connection  

Steven A. Schulz, Fort Hays State University  
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Robert J. Masters, Fort Hays State University 

 

14. Internal Environment, Organizational Form, and Their Impact on Financial Performance 
of Hotel Chains  

Yang H. Huo, Roosevelt University 
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15. Organizational Effectiveness and Communicator Style in First-Stage Franchises  

Robert L. Perry, University of Maryland 

 

16. Sequential or Global Site Selection: A Simulation and Comparison  

Patrick J. Kaufmann, Georgia State University  

Naveen Donthu, Georgia State University  

Charles Brooks, Georgia State University 

 

17. Within Market Price Dispersion in Franchised Chains  

Francine Lafontaine, University of Michigan  
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18. Scale Economies, Experience, and Demand Potential in the Valuation and Performance 
of a Franchise  

Robert D. Winsor, Loyola Marymount University Chris Manolis, Loyola Marymount University  

19. Ownership Structure in Franchising: The Effects of Transaction Costs, Production Costs, 
and Strategic Considerations  

Shirish P. Dant, St. Louis University 

 

20. Comparison of Business Discontinuations in States With and Without Franchise 
Termination Laws  

Darrell Williams, University of California-Los Angeles  

 


