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2022  MARKETING SPEND TO DATE

PUBLIC RELATIONS AND MEDIA COVERAGE

Van Insurance
Operations
S/M Travel , Meals & Events / Entertainment
Marketing Expenses

PR, Agency Fees, Advertising, Dr Rebate
Program, Graphics, Media Partnerships, Website
Design and Managment, Printing, Uniforms,
Events & Misc. 

Trade Shows / Media Events

TOTAL

$3965
$23,692.56
$62,500.45

$907,073.00

$255,114.72

$1,252,345.73

2022 YTD

MARKETING EXPENSES
$907,073.00

TRADESHOWS
$255,114.72

S/M TRAVEL / EXPENSES
$62,500.45

OPERATIONS
$23,692.56



2022
ACTIVATIONS 



2022  ACTIVATIONS 
EON Media & Influencer Experience at The Baccarat Hotel in NYC.

Ongoing media treatments scheduled with brand partners.

Skinney Med Spa Houston TX - SAKS Launch.

Austin Plastic Surgeons Meeting with Dr. Franco.

Orange County Plastic Surgery Meeting with Dr Buford.

Upcoming: Media Day LA with Dr Ourian or Dr Brian Kinney. 

Testimonial Video Tour: Houston, Miami, Austin, NYC, Denver and LA.

PUBLIC RELATIONS AND MEDIA COVERAGE



2022  ACTIVATIONS 

Ongoing influencer treatments (all  influencer partnerships were unpaid coverage).

PUBLIC RELATIONS AND MEDIA COVERAGE

1 Million Followers
Skincare by Amy

Miami, FL

1.7 Million Followers
Skinney Med Spa

NYC, NY

43.9 Thousand Followers
Beauty Bungalow

Orange County, CA



PAID 2022 MEDIA
FEATURES

$183,000 PAID PARTNERSHIPS
WITH A MEDIA VALUE OF $285,000.



PAID 2022  MEDIA FEATURES

PUBLIC RELATIONS AND MEDIA COVERAGE

GOOP

UNIQUE VISITORS MONTHLY: 2.5M

MEDIA VALUE: $100,000

A  T O P  C O S M E T I C  S U R G E O N  O N
A  N E W  B O D Y  L A S E R

C R E A T E D  W I T H  E O N

M A N Y  O F  O U R  P A T I E N T S  S I M P L Y  D O N ’ T  W A N T  T O
U N D E R G O  A N E S T H E S I A — E I T H E R  O U T  O F  F E A R  O F  T H E
S U R G E R Y  I T S E L F  O R  B E C A U S E  T H E Y  L I V E  S U C H  B U S Y

L I F E S T Y L E S  T H A T  T H E Y  R E A L L Y  D O N ’ T  W A N T  T H E
D O W N T I M E .  W I T H  T H E  E O N  P R O C E D U R E ,  Y O U ’ R E  T R U L Y

I N  A N D  O U T — I T  T A K E S  A B O U T  2 0  M I N U T E S  T O  T R E A T
A N  A R E A  A B O U T  H A L F  T H E  S I Z E  O F  A  S T A N D A R D

S H E E T  O F  P A P E R .  T H E  T R E A T M E N T  D O E S N ’ T  R E Q U I R E
A N Y  S E D A T I O N  W H A T S O E V E R .  

W E ’ R E  H E A T I N G  F A T  T O  A N  U N P R E C E D E N T E D  5 1
D E G R E E S  C E L S I U S — S O  T H A T  I T  C A N ’ T  S U R V I V E —
W H I L E  L E A V I N G  T H E  S U R R O U N D I N G  T I S S U E  A N D

M U S C L E  H E A L T H Y .  T H E  S K I N  R E M A I N S  A  C O O L  3 9
D E G R E E S  C E L S I U S ,  S O  T H E R E  A R E  N O  B U R N S  A N D
V E R Y  L I T T L E  I R R I T A T I O N ,  M A Y B E  J U S T  S O M E  M I L D
R E D N E S S .  T H E  H I G H E S T  T E M P E R A T U R E  I ’ V E  S E E N

O T H E R  D E V I C E S  R E A C H  I S  4 3  D E G R E E S ;  E O N ’ S
H I G H E R  T E M P E R A T U R E  I S  W H A T ’ S  A M A Z I N G .



PAID 2022  MEDIA FEATURES

PUBLIC RELATIONS AND MEDIA COVERAGE

$100,000 GOOP PARTNERSHIP ELEMENTS
EDITORIAL SPONSORSHIP WITH PRODUCT INTEGRATION -  3 ,450 ,000 IMPRESSIONS

Q&A WITH EON-PROVIDED EXPERT
FEATURES 1X  PRODUCT/BRAND INTEGRATION
INCLUDES < IN  PARTNERSHIP WITH. . . =  MESSAGING
PROMOTION AND AMPLIFICATION

INCLUSION WITHIN 1X  EDITORIAL NEWSLETTER
1X  IGS  T ILE  DRIVING TO EDITORIAL ON GOOP.COM
1X FB POST DRIVING TO EDITORIAL ON GOOP.COM

PROMOTION OF EDITORIAL ON GOOP'S  HOMEPAGE AND RELEVANT CHANNEL LANDING PAGE 

GOOP SOCIAL TAKE OVER -  1 ,000 ,000 IMPRESSIONS
DARK SOCIAL 1X  MONTH DURATION
1X PAID DARK POST ON @GOOP
POST TO TAG EON’S  BRAND HANDLE

DIGITAL MEDIA -500 ,000 IMPRESSIONS
HIGH IMPACT WEBSITE TAKEOVERS

WELLNESS 3 /28/22  –  3 /30/22 ;  4 / 1 1 /22  –  4 / 13 /22
HEALTH 3/28/22  –  3 /30/22 ;  4 / 18 /22  –  4 /20/22
FITNESS 3 /3 1 /22  –  4 /3 /22 ;  4 /25/22  –  4 /27/22
RUN OF L IFESTYLE 3 / 15 /22  –  5 / 1 /22



PAID 2022  MEDIA FEATURES

PUBLIC RELATIONS AND MEDIA COVERAGE

HARPER'S BAZAAR

UNIQUE VISITORS MONTHLY: 12.5M

MEDIA VALUE: $100,000

E O N  I S  A  N E W  B O D Y  C O N T O U R I N G
T R E A T M E N T  T H A T  N E V E R  T O U C H E S

Y O U R  S K I N

O N C E  T H E  E O N  T R E A T M E N T  I S  O V E R ,  T H A T ' S  I T .
T H E R E  I S  N O  A D D I T I O N A L  U N C O M F O R T A B L E

M A S S A G E ,  T I M E - C O N S U M I N G  G E L S ,  O R  S T R A N G E
N U M B I N G  S E N S A T I O N S  T H A T  H A V E  B E E N  R E P O R T E D

W I T H  O T H E R  B O D Y  C O N T O U R I N G  D E V I C E S .  " P L U S ,
T H E R E ' S  Z E R O  D O W N T I M E  T I M E  W I T H  E O N , "  A D D S

D R .  B U F O R D .  " I  S A Y  Y O U  C A N  G O  F R O M  T R E A T M E N T
T O  T H E  B E A C H .  Y O U  C A N  W O R K  O U T ,  Y O U  C A N  D O

A N Y T H I N G  Y O U  W A N T  T O  D O . "

T H E  T R E A T M E N T S  A N D  T E C H N O L O G I E S  A R E  C O N T I N U O U S L Y
I N N O V A T I N G  T O  B E  M O R E  C U S T O M I Z A B L E  A N D  C O M F O R T A B L E ,  T O

P R O M I S E  M O R E  C O N V E N I E N T  R E S U L T S .  E O N ,  A  R O B O T I C
T O U C H L E S S  L A S E R  D E V I C E ,  I S  A  N E W C O M E R  O N  T H E  S C E N E

T H A T ' S  R A I S I N G  T H E  B A R .  " I ' V E  B E E N  U S I N G  T H I S  D E V I C E  F O R
T H E  B E T T E R  P A R T  O F  T H E  Y E A R  A N D  H A V E  S E E N  R E A L L Y

P H E N O M E N A L  R E S U L T S , "  S A Y S  D R .  G R E G O R Y  A .  B U F O R D ,  M D ,
F A C S ,  A  P L A S T I C  S U R G E O N  I N  D E N V E R ,  C O L O R A D O .  T H E  D E V I C E ,
W H I C H  H E A T S  A N D  D E S T R O Y S  F A T  C E L L S ,  P R O M I S E S  E F F I C I E N T ,

P E R S O N A L I Z E D  T R E A T M E N T S  T O  R E D U C E  S T U B B O R N  F A T ,  A L L
W I T H O U T  T O U C H I N G  A  P A T I E N T ' S  S K I N .

https://www.eonlaser.com/
https://www.beautybybuford.com/


PAID 2022  MEDIA FEATURES

PUBLIC RELATIONS AND MEDIA COVERAGE

TOWN & COUNTY

UNIQUE VISITORS MONTHLY: 11 .3M

MEDIA VALUE: $50,000

B E A U T Y  B E H I N D  C L O S E D  D O O R S  D O
B O D Y  C O N T O U R I N G  T R E A T M E N T S

W O R K ?

A N D  T H E  R E S U L T S  A R E  I M P R E S S I V E :  C L I N I C A L  T R I A L S
S H O W E D  T H A T  M O R E  T H A N  7 0  P E R C E N T  O F  P E O P L E  W H O
T R I E D  I T  S A W  A  F A T  R E D U C T I O N  O F  2 1  P E R C E N T  A F T E R
J U S T  O N E  S E S S I O N  ( T H E  C O M P A N Y  R E C O M M E N D S  T W O ) ,

A N D  T H E R E  W E R E  Z E R O  N O N - R E S P O N D E R S ,  M E A N I N G
T H A T  E V E R Y O N E  W H O  T R I E D  I T  L O S T  S O M E  F A T .

C U R R E N T L Y  F D A - A P P R O V E D  T O  T R E A T  T H E  A B D O M E N  A N D
F L A N K S ,  E O N  I S  A L S O  E N T I R E L Y  S I D E - E F F E C T - F R E E —
W I T H  R E S U L T S  A P P A R E N T  I N  A B O U T  T H R E E  M O N T H S .

C O S T :  $ 2 , 5 0 0  T O  $ 3 , 5 0 0  P E R  T R E A T M E N T .

A N  I N G E N I O U S  N E W C O M E R  T O  T H E  H I G H - T E C H  B O D Y
C O N T O U R I N G  L I N E U P ,  E O N  I S  A  R O B O T I C  D E V I C E  T H A T

P R E - S C A N S  T H E  T R E A T M E N T  A R E A  T O  D E T E R M I N E
P A R A M E T E R S ,  T H E N  D E L I V E R S  A  F O C U S E D  1 0 6 4 M M

L A S E R  O V E R  T H E  C O U R S E  O F  A  4 0 - 6 0 - M I N U T E  S E S S I O N .
I T ’ S  A B L E  T O  D E L I V E R  I N T E N S E ,  F A T - M E L T I N G  H E A T
W I T H O U T  C A U S I N G  D I S C O M F O R T  O R  A F F E C T I N G  T H E

S K I N  T H A N K S  T O  A  N A S A - I N S P I R E D  T A R G E T E D  C O O L I N G
S Y S T E M ,  



PAID 2022  MEDIA FEATURES

PUBLIC RELATIONS AND MEDIA COVERAGE

$60,000 -HARPER'S BAZAAR / TOWN & COUNTRY - 2,274,060 IMPRESSIONS



PAID 2022  MEDIA FEATURES

PUBLIC RELATIONS AND MEDIA COVERAGE

NEW BEAUTY

UNIQUE VISITORS MONTHLY: 1 .7M

MEDIA VALUE: $25,000

PAID DIGITAL AD - $15,000.00

EDITORIAL - $0.00

T H E  3 0 - M I N U T E  F A T - R E D U C I N G
T R E A T M E N T  C O M I N G  T O  A  D E P A R T M E N T

S T O R E  N E A R  Y O U  T H I S  F A L L

M A R I S A  M A R T I N O ,  C O - F O U N D E R  A T  S K I N N E Y  M E D S P A ,
S A Y S ,  E O N  I S  T H E  V E R Y  F I R S T  T O U C H L E S S - P E R M A N E N T
F A T  R E D U C T I O N  T E C H N O L O G Y  F D A - C L E A R E D  T O  T R E A T

T H E  A B D O M E N  A N D  F L A N K S , =  S H E  E X P L A I N S .  < W E
A N T I C I P A T E  T H A T  I T  W I L L  S O O N  B E  C L E A R E D  F O R

M U L T I P L E  O T H E R  B O D Y  P A R T S ,  W H I C H  I S  G A M E -
C H A N G I N G .  I  T H I N K  I T  W I L L  B R I N G  I N  C L I E N T S  T H A T

A R E  N E R V O U S  A B O U T  P A I N  O R  D O W N T I M E  A S S O C I A T E D
W I T H  O T H E R  N O N - I N V A S I V E  T E C H N O L O G Y .

C O O P E R  C O L L I N S ,  C E O  F O R  E O N  C A L L S  O U T ,  < W E  L O V E
W O R K I N G  W I T H  S K I N N Y  M E D  S P A  B E C A U S E  T H E Y

U N D E R S T A N D  W H A T  I T  T A K E S  T O  M A K E  A  M E D S P A
S U C C E S S F U L  I N  T O D A Y ’ S  E N V I R O N M E N T  -  I N  A D D I T I O N  T O

A L L  O F  T H I S ,  S K I N N E Y  H A S  F O R G E D  A  P A R T N E R S H I P
W I T H  S A K S  F I F T H  A V E N U E ,  I N  D O I N G  S O ,  E X P A N D I N G

T H E I R  B R A N D  A N D  T H E I R  P A R T N E R S H I P S  F O R  D E V I C E S
L I K E  E O N  T O  B E  A V A I L A B L E  I N  M A J O R  D E P A R T M E N T

S T O R E  L O C A T I O N S  I N  N E W  Y O R K ,  M I A M I  A N D  H O U S T O N .

https://www.skinneymedspa.com/


PAID 2022  MEDIA FEATURES

PUBLIC RELATIONS AND MEDIA COVERAGE

THE AESTHETIC GUIDE

UNIQUE VISITORS MONTHLY:29,400

MEDIA VALUE: $10,000

FULL PAGE AD JUNE 2022 :  $8,000.00 

FULL PAGE CUSTOM EDITORIAL $0.00

T O U C H L E S S  R O B O T I C  B O D Y
C O N T O U R I N G  S Y S T E M  A C H I E V E S

C L E A R A N C E  F O R  F L A N K S

T H E  L A C K  O F  C O N S U M A B L E S  I S  A  B I G  P L U S  A S  W E L L .  I T
M A K E S  E C O N O M I C  S E N S E  F O R  T H E  P R A C T I T I O N E R ,

E S P E C I A L L Y  W H E N  C O M P A R I N G  E O N  T O  S O M E T H I N G  L I K E
C O O L S C U L P T I N G , ”  S A I D  D R .  F I A L A .  Y O U  D O N ’ T  H A V E  T O

W O R R Y  A B O U T  R U N N I N G  O U T  O F  S U P P L I E S  O R  R E -
O R D E R I N G  W I T H  E N O U G H  L E A D  T I M E ,  A N D  T H E R E  A R E  N O

A D D I T I O N A L  S U P P L Y  C O S T S .  A L S O ,  S E T  U P  F O R
T R E A T M E N T  I S  V E R Y  S T R A I G H T F O R W A R D ,  H E  A D D E D .  “ Y O U

S I M P L Y  P O S I T I O N  T H E  T R E A T M E N T  H E A D  C L O S E  T O  T H E
S K I N  S O  T H E  C O O L I N G  S Y S T E M  C A N  D O  I T S  J O B .

A C C O R D I N G  T O  T H O M A S  F I A L A ,  M D ,  A  P L A S T I C  S U R G E O N  F R O M
A L T A M O N T E  S P R I N G S ,  F L A . ,  A N D  L E A D  A U T H O R  O F  A  S T U D Y  O F

E O N  F O R  T H E  F L A N K S ,  T H E  D E V I C E  U S E S  T H E  W E L L -
U N D E R S T O O D  A N D  R E L I A B L E  1 0 6 4  N M  D I O D E  L A S E R ,  W H I C H  I S

S A F E  F O R  A L L  S K I N  T Y P E S  A N D  K N O W N  F O R  I T S  A B I L I T Y  T O
H E A T  F A T  D E E P L Y  A N D  E V E N L Y .  I N  A  C L I N I C A L  S E T T I N G ,  O N E
W O U L D  T R E A T  T W I C E  A T  S I X - W E E K  I N T E R V A L S  A N D  S E E  T H E

R E S U L T S  D E V E L O P  A S  T H E  B O D Y  C L E A R S  A W A Y  T H E  F A T  O V E R
T H E  C O U R S E  O F  A B O U T  T H R E E  M O N T H S , ”  D R .  F I A L A
R E P O R T E D .  E A C H  A R E A  T A K E S  A B O U T  2 0  M I N U T E S .



EARNED 2022 MEDIA
FEATURES

OVER $750,000 IN EARNED 
MEDIA VALUE



EARNED 2022  MEDIA FEATURES

PUBLIC RELATIONS AND MEDIA COVERAGE

BEAUTY INDEPENDENT

UNIQUE VISITORS MONTHLY: 75,000

MEDIA VALUE: $25,000

E O N  A I M S  T O  B E  A  S A F E ,
E F F E C T I V E  A L T E R N A T I V E  T O

C O O L S C U L P T I N G

C H A D  D E A L ,  A  P L A S T I C  S U R G E O N  A N D  F O U N D E R  O F
S O U T H E R N  S U R G I C A L  A R T S  I N  C H A T T A N O O G A ,  T E N N . ,

A S  A  W E L L - K N O W N  B O D Y  C O N T O U R I N G  C O S M E T I C
S U R G E O N  W I T H  P A T I E N T S  A L L  O V E R  T H E  W O R L D  I T  H A S

A L W A Y S  B E E N  C H A L L E N G I N G  F O R  M E  T O  E V E R
R E C O M M E N D  A  N O N I N V A S I V E  D E V I C E  T O  R E M O V E  F A T

B E C A U S E  I T  P A L E D  I N  C O M P A R I S O N  T O  W H A T  I  C O U L D  D O
I N  T H E  O P E R A T I N G  R O O M ,  B U T  F I N A L L Y  T H E R E ’ S

R E S U L T S  T H A T  I  C A N  S T A N D  B E H I N D  A N D  F E E L  P R O U D  T O
O F F E R  T O  M Y  P A T I E N T S . ”  

E O N  H A S  A L S O  P A R T N E R E D  W I T H  S K I N N E Y  M E D  S P A ,  A  M E D
S P A  C H A I N  W I T H  A  T O T A L  O F  F I V E  L O C A T I O N S  A C R O S S  N E W

Y O R K  C I T Y ,  M I A M I  A N D  H O U S T O N .  S K I N N E Y  G O T  I T S  E O N
M A C H I N E  I N  F E B R U A R Y  A N D  Q U I C K L Y  S A W  I N T E R E S T .  T H E
N U M B E R  O F  T R E A T M E N T S  I T ’ S  P E R F O R M E D  W I T H  T H E  E O N

D E V I C E  H A S  I N C R E A S E D  2 5 %  M O N T H - O V E R - M O N T H .  C O O
L I N D S A Y  M A L A C H O W S K I  E S T I M A T E S  E O N  W I L L  M A K E  U P  A T

L E A S T  5 0 %  O F  T H E  C O M P A N Y ’ S  N O N - I N V A S I V E  F A T
R E D U C T I O N  T R E A T M E N T S  B Y  T H E  E N D  O F  T H E  Y E A R .  



EARNED 2022  MEDIA FEATURES

PUBLIC RELATIONS AND MEDIA COVERAGE

FORBES

UNIQUE VISITORS MONTHLY: 150M

MEDIA VALUE: $150,000

T H I S  F U T U R I S T I C ,  N O N - I N V A S I V E
F A T  R E M O V A L  T R E A T M E N T  I S

P E R F O R M E D  B Y  A  R O B O T

I  A S K E D  W A P N E R  W H Y  H E  C H O S E  T H I S  O N E  V E R S U S  O N E
O F  T H E  M A N Y  O T H E R S  I N  T H E  S P A C E .  < I  W A S  S E A R C H I N G

F O R  S O M E T H I N G  N E W  I N  T H E  C O N T O U R I N G  S P A C E .  I  L O V E D
T H E  R O B O T I C  T O U C H L E S S  T E C H N O L O G Y , =  H E  R E S P O N D S .
< N O  D O W N T I M E ,  E A S Y  A N D  F A S T  T R E A T M E N T  T I M E  O F  2 0
M I N U T E S  P E R  A R E A .  N O  G E L S  O R  A P P L I C A T O R S  T O  M A K E

T H I N G S  M E S S I N G .  B E S T  O F  A L L  W A S  T H E  R E S U L T S .  U P  T O
2  I N C H E S  I N  O N E  T R E A T M E N T .  I  F E L T  W E  C O U L D  S T A N D
B Y  T H I S  T E C H N O L O G Y  W I T H O U T  M A K I N G  F A L S E  C L A I M S
W I T H  G I V I N G  R E A L I S T I C  E X P E C T A T I O N S  T O  P A T I E N T S .

W H I L E  I  D O N ’ T  H A V E  M U C H  F A T  O N  M Y  B O D Y ,  A T  M Y  A G E  W I T H
H O R M O N E  C H A N G E S  A N D  G R A V I T Y ,  T H E R E  A R E  S O M E

I N E V I T A B L E  T R O U B L E  S P O T S — N O  M A T T E R  H O W  M U C H  Y O U
W O R K  O U T  A N D  E A T  H E A L T H I L Y .  F O R  M E ,  O N E  O F  M Y  A R E A S
O F  D I S L I K E  I S  T H E  L I T T L E  P O U C H  T H A T  H A S  D E V E L O P E D  I N

T H E  L O W E R  A B S  T H A T  W O R K S  A R O U N D  T O  T H E  F L A N K S .  I  H A D
M Y  E O N  T R E A T M E N T  A T  N U L I F E  I N S T I T U T E  I N  M I A M I ,  W H E R E
P R I O R  T O  M Y  T R E A T M E N T  I  H A D  A  S C A N  O F  M Y  B O D Y ,  W H I C H

I  H A D  N E V E R  H A D  D O N E  B E F O R E .  T H E  R E S U L T S  W E R E
F A S C I N A T I N G .  

https://www.nulifeinstitute.com/


EARNED 2022  MEDIA FEATURES

PUBLIC RELATIONS AND MEDIA COVERAGE

FORBES

UNIQUE VISITORS MONTHLY: 150M

MEDIA VALUE: $150,000

S K I N N E Y  M E D S P A  I S  T H E  I D E A L
O N E - S T O P - S H O P  F O R  A E S T H E T I C

8 T W E A K M E N T S 9

W H A T  M A K E S  S K I N N E Y  M E D S P A  T H E  P E R F E C T  O N E - S T O P -
S H O P  F O R  H I G H L Y  S P E C I A L I Z E D  S K I N  A N D  B O D Y

T R E A T M E N T S  I S  T H E  V A S T  A R R A Y  O F  T E C H N O L O G I E S  T H E Y
O F F E R  T H E I R  C L I E N T S .  W E  A R E  A L S O  E X C I T E D  T O  H A V E
R E C E N T L Y  L A U N C H E D  E O N ,  T H E  W O R L D ' S  F I R S T  F U L L Y

R O B O T I C ,  H E A T - B A S E D  T R E A T M E N T  T H A T  R E D U C E S
A R E A S  O F  S T U B B O R N  F A T  W I T H O U T  E V E R  T O U C H I N G  T H E
S K I N .  I T  U S E S  S M A R T  T E C H N O L O G Y  T O  S C A N  T H E  B O D Y
A N D  C R E A T E  A  T R E A T M E N T  P L A N  T H A T  I S  C U S T O M I Z E D

F O R  T H E  C L I E N T .

W E  W E R E  E X C I T E D  T O  B E  A S K E D  T O  J O I N  S A K S  P E R M A N E N T L Y
O N  T H E I R  N E W  B E A U T Y  2 . 0  F L O O R  I N  2 0 1 8 .  T H E  P A R T N E R S H I P
H A S  B E E N  S Y N E R G I S T I C  A S  S A K S  F I F T H  A V E N U E  I S  T H E  O N E -

S T O P  S H O P  F O R  E V E R Y T H I N G  L U X U R Y  A N D  S K I N N E Y  I S  A  O N E -
S T O P  D E S T I N A T I O N  F O R  B E A U T Y  A N D  W E L L N E S S , =  R E S P O N D S

M A R I S A .  < W E ’ V E  R E C E N T L Y  G R O W N  O U R  P A R T N E R S H I P  B Y
A D D I N G  T H E  F R E N C H  C U L T  F A V O R I T E  S K I N  C A R E  B I O L O G I Q U E

R E C H E R C H E  S K I N C A R E ,  A S  W E L L  A S  T H E  N E W E S T  L A S E R -
B A S E D  B O D Y  C O N T O U R I N G  T E C H N O L O G Y  E O N  A N D  R E C E N T L Y

L A U N C H E D  I N J E C T A B L E S  S U C H  A S  B O T O X  A N D  J U V E D E R M
I N S I D E  O F  S A K S .



EARNED 2022  MEDIA FEATURES

PUBLIC RELATIONS AND MEDIA COVERAGE

TOWN & COUNTRY

UNIQUE VISITORS MONTHLY: 11 .3M

MEDIA VALUE: $50,000

E O N :  T H E  L I P O  A L T E R N A T I V E



EARNED 2022  MEDIA FEATURES

PUBLIC RELATIONS AND MEDIA COVERAGE

MEDESTHETICS MAG

UNIQUE VISITORS MONTHLY: 34,931

MEDIA VALUE: $10,000

T H E  1 , 0 6 4  N M  E O N  L A S E R  R E D U C E S
F A T  I N  T H E  F L A N K S



EARNED 2022  MEDIA FEATURES

PUBLIC RELATIONS AND MEDIA COVERAGE

BLOOMBERG

UNIQUE VISITORS MONTHLY: 17.4MM

MEDIA VALUE: $78,900

E I G H T  N O N - G Y M ,  N O N - D I E T  W A Y S
T O  S T A R T  Y O U R  S U M M E R  B O D Y

R I G H T  N O W



EARNED 2022  MEDIA FEATURES

PUBLIC RELATIONS AND MEDIA COVERAGE

GOOD DAY NEW YORK

GOOD DAY NEW YORK AVERAGED

131,800 ADULTS 25-54 (1 .6 RATING)

VERSUS THE TODAY SHOW ’S 125,600

(1.5 RATING). 

MEDIA VALUE - $250,000

E O N  T H E  N E W E S T  T E C H N O L O G Y  I N
B O D Y  C O N T O U R I N G  A T  9 . 3 0  A M



EARNED 2022  MEDIA FEATURES

PUBLIC RELATIONS AND MEDIA COVERAGE

NEW BEAUTY

UNIQUE VISITORS MONTHLY: 1 .7M

MEDIA VALUE: $25,000

B E S T  B O D Y  C O N T O U R I N G  L A S E R  O F
2 0 2 2



EARNED 2022  MEDIA FEATURES

PUBLIC RELATIONS AND MEDIA COVERAGE

UPCOMING EARNED MEDIA / PARTNERSHIPS

MEN'S  HEALTH (UPCOMING -  JANUARY 2023)
EON WILL  BE FEATURED IN A  STORY ON BODY CONTOURING FOR MEN.

EDITOR- IN-CHIEF IS  CURRENTLY SCHEDULED FOR EON IN OCTOBER.

MEDIA OUTLETS THAT HAVE EXPRESSED INTEREST IN  COMPANY
PROFILES INCLUDE ALLURE,  CNBC,  ELLE ,  FAST  COMPANY,  INC ,

INSTYLE .COM,  PEOPLE,  THE NEW YORK T IMES ,  THE WALL STREET
JOURNAL,  VOGUE,  WOMENS WEAR DAILY .

2023  MEDIA POSIT IONING
-  LAUNCH OF THE NEW DEVICE

-  FEATURES ON COMPANY EXPANSION S INCE LAUNCH 
-  CONTINUED COMPREHENSIVE COMPANY STORIES 



2021  VS  2022  NATIONAL AWARENESS CAMPAIGN

PUBLIC RELATIONS AND MEDIA COVERAGE

NEW BEAUTY
425,000

THE AESTHETIC GUIDE
164,000

LASER FOCUS MAG
81,000

MODERN AESTHETICS
75,000

AESTHETIC AUTHORITY
75,000

DERMATOLOGY TIMES
75,000

AESTHETIC INSIGHTS
35,000

MEDIA
PUBLICATION
IMPRESSIONS

1,427,382

FORBES 1
150,000,000

FORBES 2
150,000,000

BLOOMBERG
17,400,000

TOWN & COUNTRY 1
11,300,000

MEDIA
PUBLICATION
IMPRESSIONS

358,614,731



PRESS RELEASES



2022  PRESS RELEASES

PUBLIC RELATIONS AND MEDIA COVERAGE

DOMINION AESTHETIC TECHNOLOGIES

DOMINION AESTHETIC  TECHNOLOGIES RECEIVES NEW FDA CLEARANCE FOR
EON SMARTER BODY CONTOURING

"WE ARE DELIGHTED THAT THE FDA HAS REVIEWED OUR SCIENTIF IC  DATA,  AND GRANTED A NEW CLEARANCE FOR THIS
INDUSTRY-LEADING TECHNOLOGY.  IT  WILL  GIVE PATIENTS ANOTHER GREAT OPTION TO TREAT FLANK CONTOURS, "  STATED

THOMAS FIALA,  MD,  MBA,  FACS ,  FRCSC.   

EON WINS NEWBEAUTY AWARD FOR BEST BODY CONTOURING LASER 
FOR 2022

"TOUCHLESS ,  FAST ,  AND EASY TO UNDERGO,  THE EON FAT REDUCTION TREATMENT IS  INNOVATIVE ,  SAFE ,  AND FEELS
FUTURISTIC ,  BUT IT 'S  DEFINITELY HERE NOW AS A  BODY-SLIMMING SOLUTION, "  SAID TATIANA BIDO,  FEATURES EDITOR FOR

NEWBEAUTY MAGAZINE.

COSMETIC LASERS COMPANIES UTIL IZE ROBOTICS TO STRENGTHEN THEIR MARKET POSIT ION AS
PER THE BUSINESS RESEARCH COMPANY'S  COSMETIC LASERS GLOBAL MARKET REPORT 2021

ACCORDING TO THE BUSINESS RESEARCH COMPANY’S  RESEARCH REPORT ON THE COSMETIC LASERS MARKET ,  COMPANIES OPERATING IN THE COSMETIC LASER
MARKET ARE FOCUSING ON USING ROBOTICS TECHNOLOGY IN ORDER TO GAIN A  COMPETIT IVE EDGE IN THE MARKET .  ROBOTICS IS  A  F IELD OF TECHNOLOGY AND

DESIGN THAT USES ROBOTS TO PERFORM PARTICULAR TASKS INSTEAD OF HUMANS.  THE AESTHETIC-COSMETIC LASERS MARKET UTIL IZES ROBOTIC TREATMENT FOR
BODY CONTOURING.  FOR INSTANCE,  IN  2020 ,  A  ROBOTIC-CONTROLLED 1064-NM LASER OFFERED IMPROVED EFFICIENCY AND PRECIS ION TO BODY CONTOURING.

THE CLINICAL TRIAL  OF THE DEVICE SHOWED ITS  EFFECTIVENESS BASED ON,  ULTRASOUND MEASUREMENTS AND CIRCUMFERENTIAL  ASSESSMENTS BECAUSE OF ITS
REPEATABLE,  ACCURATE MOTION,  THE TREATMENT HEAD IS  MAINTAINED AT  A  UNIFORM DISTANCE FROM THE SKIN AND TRAVERSES THE ABDOMEN AT A  CONSTANT

SPEED.



EON PROVIDER -  2022  PRESS RELEASES

PUBLIC RELATIONS AND MEDIA COVERAGE

RENEW ND INTRODUCES EON:  A  SMARTER BODY CONTOURING EXPERIENCE
"HERE AT  MY PRACTICE ,  RENEW ND IN EVERETT ,  WA,  MY CUSTOMERS ARE ALWAYS LOOKING FOR ONE-AND-DONE TREATMENT

WITH INSTANT RESULTS , "  SAID DR.  LUBA EVMESHKINA ,  THE OWNER AND PROVIDER OF RENEW ND.  " I 'M HAPPY TO OFFER
EON,  WHICH IS  TOUCHLESS ,  ROBOTIC FAT REDUCTION FIRST  IN  THE PACIFIC  NORTHWEST SEATTLE AREA. "  

FLAWLESS SKIN BOUTIQUE INTRODUCES EON,  A  REVOLUTIONARY ROBOTIC
BODY CONTOURING TREATMENT

"WHAT MAKES THIS  DEVICE UNIQUE IS  THAT THE LASER ENERGY,  S IMULTANEOUS COOLING,  AND TOUCHLESS TECHNOLOGY
COMBINE TO PROVIDE AN UNSURPASSED PATIENT EXPERIENCE AND RESULTS .  CLINICAL STUDY PARTICIPANTS EXPERIENCED

AN AVERAGE OF 21 .6  TO 25 .3% ABDOMINAL FAT LOSS WITH A  1 .6 - INCH WAIST  REDUCTION, "  SAID CINDY COLLINS OF FLAWLESS
SKINCARE BOUTIQUE .  " I  AM UNFAMILIAR WITH ANY COMFORTABLE PROCEDURE THAT CAN ACHIEVE THE SAME RESULTS .  WE

ARE SO EXCITED FOR OUR CLIENTS! "

EON FOR THE WIN:  A  TECHNOLOGY ADVANCEMENT IN PLASTIC  SURGERIES
<THIS  PROCEDURE IS  FANTASTIC  FOR THOSE WITH SMALL ,  DISCRETE AREAS THEY WANT TO TARGET THAT IS  ST ILL  HANGING

AROUND EVEN THOUGH THEY MAINTAIN A  GOOD DIET  AND EXERCISE .  WHAT’S  IMPORTANT TO UNDERSTAND IS  THAT THIS
ISN’T  A  WEIGHT-LOSS PROCEDURE IN THE TRADIT IONAL SENSE,  IT ’S  BODY CONTOURING, =  SAID DR.  FRANCO .  

SMARTER BODY CONTOURING AT  VIDAFUL MEDICINE
<V IDAFUL MEDICINE IS  THE ONLY OFFICE IN  SOUTHWEST FLORIDA THAT PROVIDES EON BODY CONTOURING.  NAPLES ’

VIDAFUL OFFICE IS  EXCITED TO INTRODUCE THIS  NON-INVASIVE REVOLUTIONARY NEW WAY TO LOSE FAT .  FDA CLEARED THIS
DEVICE AS SAFE AND EFFECTIVE TO REDUCE ABDOMINAL FAT ,  BY  VALERIE  SORGE,  NMD,  PHD .  



2023
ACTIVATIONS &

MEDIA
PARTNERSHIPS



2023  ACTIVATIONS &  MEDIA PARTNERSHIPS

PUBLIC RELATIONS AND MEDIA COVERAGE

DIGITAL MEDIA PARTNERSHIPS WITH TARGET OUTLETS THAT INCLUDE 
ALLURE,  ELLE ,  VOGUE,  ETC .  

MEDIA EVENTS
IN NEW YORK AND LOS ANGELES
MEDIA AND INFLUENCER EVENT WITH DR.  OURIAN TO AMPLIFY  LOS ANGELES BRAND
PRESENCE 

EXPANDED OUTREACH TO BROADCAST MEDIA 
EXPAND PARTNERSHIPS WITH NEW MEDIA PARTNERS

ALLURE AND VOGUE (UNDER CONDE NAST ADVERTIS ING TEAM)  SENT A  DETAILED PROPOSAL
FOR A PARTNERSHIP
ESQUIRE HAS EXPRESSED INTEREST IN  A  MEDIA PARTNERSHIP TO FOCUS ON MEN'S
ENGAGEMENT
VIOLET GREY EXPRESSED INTEREST FOR AN ACTIVATION FOR Q2 2023

LARGER-SCALE,  PAID INFLUENCER PARTNERSHIPS TO GUARANTEE SOCIAL MEDIA MESSAGING
(FOCUS OF THE PROGRAMMING WOULD SUPPORT BRAND PARTNERS TO DRIVE TRAFFIC  TO EON)

PART OF 2023  BUDGET WOULD BE ALLOCATED FOR CONTINUED "EON EXPERIENCES"
SCALE OF ACTIVATIONS DEPENDENT ON THE 2023  BUDGET

EXPAND PARTNERSHIPS WITH CURRENT MEDIA PARTNERS ( I .E  -  UPDATED AND EXPANDED
ADVERTIS ING BUYS ,  EVENTS ,  ETC)

GOOP EXPRESSED INTEREST IN  CONTINUING THE PARTNERSHIP WITH EXPANDED
ACTIVATIONS FOR THEIR AUDIENCE AND TOP-CONSUMERS



MARKETING
INITIATIVES



Q3 /  4  MARKETING INIT IVES

GLOBAL AESTHETIC  CONFERNECE
DR CHAD DEAL PRESENTION

UPDATED PROVIDER TRAINING MATERIAL
COMPREHENSIVE BOOK CONSISTING OF 

PROVIDER DOCUMENTS
TRAINING SLIDES
TRAINING CERTIF ICATES
MARKETING BEST PRACTICES
STAFF TRAINING DOCS
QUICK START GUIDES
F .A .Q ON DEVICE

CREATION OF ALL  NEW COMPREHENSIVE SALES MATERIALS
SALES TRAINING COMPLETED FOR CURRENT AND NEW SALES REPS
PHOTOSHOOT SCHEDULED FOR DEC 1

IMAGES TO BE USED IN T IER 1  MEDIA PARTNERSHIPS AND SOCIAL MEDIA POSTS
EON VAN COMPLETION

DEMOS
EON EVENTS
SALES OPS

ON-GOING CREATIVE SUPPORT OF NEW EON DEVICE DESIGN
FULL MARKETING RE-BRAND COMPLETED INCLUDING FDA CLEARANCE OF FLANKS 



COMPLETION OF PROVIDER WEBSITE AUDITS
FLANK CLEARANCE UPDATES
BRANDING GUIDELINES APPROVED

MARKETING TRAINING AND RE-ENGAGMENTS OF CURRENT
PROVIDERS

SOCIAL MEDIA AUDITS
RE-TRAINING AND RE-ENGAG

BRANDING GUIDELINES
FDA DO'S  AND DONT'S
HOW TO SELL  EON TO YOUR PATIENT DATABASE

HOSTING AN EON EVENT
SETTING UP RE-TRAINING ON DEVICE IF  NEEDED
SETTING UP MARKETING REBATE PROGRAM WHEN NEEDED

ALLOWANCE FOR GOOGLE AND FACEBOOK ADS
FULL RE-TRAIN OF CURRENT SALES TEAM ON MARKETING INIT IVES
AND BRANDING
FULL UPDATE OF TEACHABLE PORTAL

NEW BRANDING INCLUDING FLANKS AND ON-GOING MONTHLY
SOCIAL MEDIA

NEW MARKETING KIT  LAUNCHED

Q3 /  4  MARKETING INIT IVES



Q4 NEW MARKETING INIT IVES

EON FRANCHISE STORE
WOODLANDS /  HOUSTON LOCATIONS

VASIVE MAGAZINE
EON PODCAST
QUICKCOOL COORDINATORS

ON-SITE  MARKETING TRAINING FOR ALL  NEW PROVIDERS
VIDEO TESTIMONIAL TOUR /  YOUTUBE CONTENT

HOUSTON
DR FRIEDMAN
DR PEET
VINTAGE WELLNESS
ADARA MEDSPA

AUSTIN
DR FRANCO
DR WALDEN

MIAMI
NULIFE 
SKINCARE BY AMY
MYDERMA CLINIC
SHINO BAY

STUDY WITH DR BUFORD ON MENS GYNECOMASTIA



SKINNEY HOUSTON -  SAKS F IFTH AVENUE LAUNCH
EXCEL MEDICINE-  SAN JOSE/  PATIENT EVENT
INTRO WITH EON AT  HOTEL SURF AND SAND -  MALIBOU
RESURGENCE WELLNESS RIBBON CUTTING -  ARLINGTON
HOUSTON VINTAGE WELLNESS &  AESTHETICS -  EVENING WITH EON
AUSTIN SOCIETY OF PLASTIC  SURGEONS DINNER -  DR FRANCO PRESENTATION ON EON
ORANGE COUNTY PLASTIC  SURGERY SOCIETY MEETING -  DR BUFORD PRESENTATION ON EON
EON LAUNCH EVENT AT  SKINCARE BY AMY -  MIAMI
SKINNEY MEDSPA FLATIRON RELAUNCH -  NY
AUSTIN PLASTIC  SURGEON SAN ANTONIO GRAND OPENING
WOODLANDS MEDICAL AESTHETIC  INSTITUTE -  EON OPENHOUSE
NE SOCIETY OF PLASTIC  SURGEONS -  RHODE ISLAND
REVIVE CLINIC  HOLIDAY EVENT -  OKLAHOMA

Q3/4  PARTNER ACTIVATIONS



2023  MARKETING ACTIVATIONS 

PUBLIC RELATIONS AND MEDIA COVERAGE

EON EVOLUTION LAUNCH
BRANDING UPDATES ON ALL  MARKETING &  MATERIALS
CORP BRAND UPDATES
WEBSITE AUDITS
MEDIA TOURS /  MEDIA PITCHING

NEW FDA CLEARANCE 
CORP AND PROVIDER WEBSITES
TRAINING MANUAL /  MARKETING /  SALES MATERIAL  UPDATES 
POSIT ION TRAINING FOR PROVIDERS

DIGITAL MEDIA BUY -  CORPORATE BRAND AWARENESS
GOOGLE /  FACEBOOK MONTHLY 

MEDIA EVENTS
NEW YORK,  MIAMI  AND LOS ANGELES

TRADESHOWS
 AMSPA,  THE AESTHETIC  MEETING,  ASLMS,  MUSIC CITY  SCALE,  THE AESTHETIC  SHOW,  &  GAC

PARTNER ACTIVATION
EVENINGS WITH EON AND LAUNCH EVENTS
KOL ACTIVATIONS /  PRESENATION /  SPEAKER ENGAGMENTS
MONTHY PROVIDER AWARDS
STAFF COMPETIT IONS



2023  MARKETING ACTIVATIONS 

PUBLIC RELATIONS AND MEDIA COVERAGE

EXPANSION OF THE EON STORE FRONTS
PARTNERSHIP WITH (BEAUTY BASED)  MARKETING AGENCY -  NYC BASED

GREATER CONSUMER AWARENESS
MORE STRUCTURED MARKETING ASSETS FOR PROVIDERS
INFLUENCER ENGAGMENT NATIONALLY
KOL ENGAGMENT PARTNERSHIPS

QUICKCOOL COORDINATORS NATIONAL TEAM EXPANSION
VIDEO TESIMONIAL TOUR

NYC,  LA  &  DENVER


