TCPA rules apply to all types of insurance—including:
· Health Insurance (ACA, Medicare, Group, HSA-qualified)
· Life Insurance (Final Expense, Term, Whole)
· Auto, Home, and Property Insurance
· Annuities and Retirement Products if marketed via SMS
📌 Why This Applies:
The Telephone Consumer Protection Act (TCPA) doesn’t regulate what industry you're in—it regulates how you contact people via phone and text. The law primarily targets:
· Automated calls or texts (anything using a system to send or queue messages)
· Unsolicited marketing to mobile numbers without clear, documented consent
So even if you’re promoting Medicare Advantage plans or a tax-free retirement annuity, you must follow TCPA guidelines when sending texts.

📋 Key TCPA Compliance Checklist for Insurance:
	Requirement
	Required for...
	Example

	✅ Prior express written consent
	Marketing messages
	You must collect opt-in through a form or keyword.

	✅ Clear opt-out (STOP to unsubscribe)
	All messages
	Include “Reply STOP to unsubscribe” in every message.

	✅ Message frequency and purpose
	At time of opt-in
	Let them know what type of updates to expect.

	❌ No cold texting random leads
	Always illegal
	Even if they’re “aged leads” or B2B.



Would you like a 1-page printable compliance cheat sheet you can give to agents or use in training?
❌ There are no legal "loopholes" around TCPA consent requirements for marketing texts.
But…
✅ There are compliant strategies to legally build a list and message leads without breaking TCPA rules:

1. Use “Express Written Consent” Upfront
The gold standard. You can:
· Collect it via web forms
· Use a texting keyword (e.g., "Text INSURE to 888-528-5814")
· Embed it in quotes or appointment requests
Once you have that consent, you're covered.

2. Warm Lead Nurturing with Implied Consent
You can text people for non-marketing purposes (like appointment reminders, or quote follow-up) if:
· They initiated contact (e.g., requested a quote)
· There’s a “reasonable expectation” of follow-up
But you still must not overstep into promotional messages without opt-in.

3. B2B Exemption (Narrow Use)
If you're contacting someone in a business capacity—say, texting licensed insurance agents about an opportunity—you may have a bit more flexibility. Even so:
· Don’t use auto-dialing without permission
· Still include opt-out ("Reply STOP")
This is often used for recruiting, not consumer sales.

4. Manual Texting (1:1 outreach)
TCPA only applies to automated systems. If you:
· Manually text prospects using your own phone
· Type each message individually
That’s outside TCPA scope, but it’s not scalable—and still must honor opt-outs.

5. Leads from Trusted Vendors
If you buy leads, only use vendors that:
· Collect TCPA-compliant consent
· Let you view the consent record
Never trust “opt-in” unless it’s provable and recent.

🚫 What Not to Do
· ❌ Don't text leads from an old Excel list
· ❌ Don’t scrape or buy random numbers
· ❌ Don’t assume B2B always means it’s exempt

❗️If you send one of these messages without prior consent, even if it includes a keyword like "Text INSURE to 888-528-5814," it still violates TCPA.
✅ These messages are TCPA-compliant in structure—but only when:
· The recipient has opted in (e.g., signed up on a form, texted you first, or given clear permission)
· OR you have express written consent already on file

✅ Message contains legal disclaimers
🚫 But you still broke the law by initiating contact without consent

Summary:
	Scenario
	Legal?
	Why

	Texting a random lead with a promo
	❌ Illegal
	No prior consent

	Texting someone who filled a form with opt-in
	✅ Legal
	You have express written consent

	They text you first (keyword opt-in)
	✅ Legal
	They've initiated the opt-in

	You text a warm lead for a non-marketing purpose
	✅/⚠️
	Depends on content and intent




