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Director – Marketing 

The Institute for Academic Management (IAM) Ltd. is seeking a Marketing Director. As a Multi-

Minority Christian Organization, the IAM is in the process of establishing Dual Education Private 

Christian Academies across the country, all 50 States and 5 U.S Territories, by Fall 2020, for our 

economically disadvantaged and underrepresented children. As we seek to implement our mission 

to the fullest, we are serious in our efforts to onboard America’s Brightest and Best. Our objective 

is to educate our students both academically and professionally with a structural foundation, which 

equips them for a viable career and academic advancement in this 21st Century.    

Job Description 

As Marketing Director, you will become established as a key member of a PreK-12 education 

Leadership Team, with the aptitude to perform unique academic duties that benefit students and 

faculty as well as communities as a whole. The Director must have the capability to develop and 

improve the company’s vision for branding and engagement strategies. S/he will be a critical 

component of the company’s Leadership Team providing insight as the company continues to 

grow and expand, organically and through acquisition and de novo locations. The Director reports 

to the Chief Marketing Officer.  

Experience: 

As Marketing Director, you will progressively oversee a vast number of staff statewide and be 

responsible for ensuring that educational and professional standards are met. In order to do this, 

you will have acquired strong leadership skills, with the ability to clearly establish goals and 

strategies to achieve those goals. Your experience should demonstrate the following: Management: 

3 years (Preferred). Digital Marketing: 5 years (Preferred). Marketing: 5 years (Required). 

 

Responsibilities include, but are not limited to the following 

 Create a comprehensive Marketing Strategy that allows the Institute fulfill its mission 

 Deploy marketing plan that is measurable and executes the Institute’s strategy 

 Develop and hold to a marketing budget 

 Analyze Return on Investment and other KPI’s then interpret into meaningful information 

and report to Leadership Team 

 Use information from Google Analytics, social media platforms, etc. to determine and 

report effectiveness of initiatives. 

 Create and manage the company’s multiple Brands, both online and offline including all 

social channels and local/regional public relations to all our stakeholders, students, parents, 

institutes and businesses, including anywhere the “Wow! Brand” can be leveraged. 
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 Build a State Marketing Department that can be scaled over time to support a large-scale 

organization 

 Work with the Institute’s Leadership Team to identify areas of opportunity and new 

markets that allow the company to fulfil its mission 

 Leverage our outside partners and vendors to develop the Institute’s creative design, 

promotional strategies, media buying, digital marketing (including social media, SEO, 

website, Google, etc.) and charitable activities (We will provide apprenticeship 

opportunities and experiences to students in our communities who can only dream of the 

occupation they deserve!). 
 Assignment of additional responsibilities will be forthcoming, as the positon develops and 

the organization expands. 

 Qualifications: 

As Marketing Director, we anticipate a minimum of five years of marketing experience, which is 

a requirement, preferably in a fast paced, high growth and performance company with significant 

digital marketing components. Managerial Experience for at least three years. Excellent 

communication skills with the ability to interact effectively with the IAM Leadership Team.  

Qualifications: Master Degree in Marketing Required 

Location: Nationwide – All States and U.S Territories 

Salary: A Competitive Salary and Benefits 

Expected Travel: 25-50% Progressively 

For more insight: Please visit www.iam-usa.com or email us at careers@iam-usa.com  
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