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Dr. Erika Brodnock MBE
Founder of Kinhub, a leading

AI workplace education
platform. Investor. Inclusivity

stalwart. Lifetime
Achievement award winner.



Erika Brodnock MBE is a multi-award-winning entrepreneur, thought leader, and advocate for
equitable innovation. As Founder and CEO of Kinhub, she leads the development of AI-
powered solutions that put human wellbeing at the centre of workplace productivity.

A serial entrepreneur across tech, finance, and social impact, Erika’s career is defined by
breaking barriers and driving systemic change. She holds a Lifetime Achievement Award, an
Honorary Doctorate in Technology, and was appointed MBE for services to diversity and
technology.

She also co-founded Extend Ventures, acquired by Diversity VC in 2024, and serves as a Board
Member, Governor, and advisor to organisations shaping the future of inclusive business and
AI. Her insights have featured in the World Economic Forum, Bloomberg, and Harvard
Business Review, establishing her as one of the UK’s leading voices on technology, leadership,
and equitable workplaces.

Who is Erika?
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The Brief
Core Aims:

1.Elevate Erika’s public reputation as a thought leader
2.Gain high engagement and followership
3.Drive commercial opportunities for her and Kinhub

The Problem:
Erika’s main obstacle has always been that as a busy entrepreneur, she doesn’t have the time to
invest in content creation. Secondly, LinkedIn had always been a key element of Erika’s marketing
machine, however the platform has changed dramatically in recent times. She needs a team who
can capture her specific TOV, write carefully about sensitive topics, and who know how to
leverage LinkedIn to facilitate growth and commercial return.

Our Solutions:
1.  Daily posting in order to ensure Erika stays top of feed and front of mind
2. A focus on what the algorithm currently craves: value-add content in specific formats
3.  Monitoring industry news for appropriate reactive, ad-hoc content opportunities
4.  Emotive storytelling around issues that are close to Erika’s heart (and her mission)
5.  Community management: engaging with other people’s content to nurture relationships
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Before Ingrained
The content lacked emotional connection and personality
The assets accompanying the posts were AI often generated
There was a lack of reactive, ad-hoc content
Community management was overlooked. Erika was posting and ghosting
There was a lack of strategy behind posting patterns and times

As a result of the above:

Average engagement was extremely low
Follower growth had stagnated at 14,000 for more than a year
Impressions were the lowest they had been on her account
Erika’s LinkedIn account was serving little-to-no purpose as a commercial tool
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After Ingrained
Content strategically mixes personal, network-nurturing shares with posts providing
tangible value and thought leadership
Accompanying assets are designed in line with formats that we know works on LinkedIn (e.g.
carousels)
The tone of voice we’ve adopted is consistent and feels ‘authentically Erika’
We ensure to respond to comments on Erika’s post quickly, whilst also commenting on
relevant posts within her niche

As a result of the above:

Engagement has soared well above the averages for an account of Erika’s size
Multiple PR and speaking opportunities have landed in Erika’s inbox
Erika was awarded with a coveted LinkedIn Top Voice badge just 3 months into our
campaign
Conversations have been stimulated with people within Kinhub’s ICP
Erika’s following has increased to over 18,000 in 4 months, breaking the prior stagnation
Other metrics such as impressions and shares are higher than they’ve ever been on Erika’s
account
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ROI
Below is a list of tangible Returns On Investment that Erika has seen from her
campaign

LinkedIn Top Voice Badge (bi-annual invite only), in
recognition of top class content and thought leadership
Paid speaking opportunities arriving by DM
PR articles and columns published
Podcast invitations
Deals for paid promotional content on LinkedIn
A fast-growing community of advocates
Positive feedback from industry peers
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Personal Branding that
actually delivers results.

freddie@ingrained.digital
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