




Why do you work?



FROM STUDENT…

No Name High School
Pennsylvania

BA in Physics
University of Chicago

Ph.D. in Physics
Stanford University

TO SCIENTIST…

Chief Scientist
Science Applications International Corporation

Encapsulated

systems

Display

technology

Stealth

technology



…TO CONSUMER PRODUCTS





Why do you work?



BABY BOOMERS
Born Between 1946-1964

SOURCE: LADDERS.COM

Why do you work?

STABLE PAYCHECK

HEALTHCARE

PAY ADVANCEMENT

401K & RETIREMENT BENEFITS



A salaried worker and, more specifically, a 
Japanese white-collar worker who shows overriding 

loyalty to the corporation where he works.

SALARYMAN |  サラリーマン



“D E ATH  FRO M O V E RWO RK”
K a r ō s h i  |  かろ う し



BABY BOOMERS
Born Between 1946-1964

SOURCE: LADDERS.COM

Why do you work?

STABLE PAYCHECK

HEALTHCARE

PAY ADVANCEMENT

401K & RETIREMENT BENEFITS

MILLENIALS
Born Between 1981-2000

CAREER ADVANCEMENT

IMPACT

WORK/LIFE BALANCE

DYNAMIC WORK ENVIRONMENT



GEN X
Born 1965 – 1980



TODAY’S WORKFORCE ARE SEARCHING FOR…

SOURCE: GALLUP

MEANING IN THEIR WORK

ORGANIZATIONS OF SHARED COMMUNITY, 
CULTURE, AND SENSE OF BELONGING

PURPOSE

CULTURE



SO, HOW DO WE CREATE….

…AS INDIVIDUALS?
…AS ORGANIZATIONS?

…AS A REGION AS A WHOLE?

PURPOSE & CULTURE?

ALL OF THE ABOVE!



REFLECTIONS



BELIEVE
THE

HYPE.



BE ON THE MOVE. 
HAVE A DESTINATION. 

BE ON THE MOVE.
H A V E  A  D E S T I N A T I O N .



AN R&D/LICENSING COMPANY 

WITH A GREAT CONSUMER PRODUCT IDEA…
WE’RE PHYSICISTS,
HOW HARD CAN RETAIL BE?



HOW DO YOU GO FROM THIS… …TO THIS?



SHOOT, AIM, READY

No paralysis by analysis…



21

NO MATTER HOW HARD YOU WORK…

SOMETIMES THE DRAGON STILL WINS.

How right you are… How noble your cause… How much you persevere…



WINNER’S ATTITUDE.
H A V E  A



PITTSBURGH

CITY OF 
CHAMPIONS

WASHINGTON

CAPITAL OF THE 
FREE WORLD

SAN FRANCISCO

GOLDEN CITY

CHICAGO

CITY OF BROAD 
SHOULDERS

DETROIT

MOTOWN

NASHVILLE

MUSIC CITY

MEMPHIS

BIRTHPLACE OF 
ROCK N’ ROLL

LAS VEGAS

SIN CITY



THE MISTAKE BY THE LAKE?
WE HAVE A SELF-IMAGE PROBLEM.



ENOUGH WITH THE



EMBRACE A CULTURE
OF FREE EXPRESSION

DRESS CODES

DEMAND
DIVERSITY

PERSONAL 
WORKSPACE

BRANDING



HAVE COURAGE



MONEY. 
The compensation fallacy.



DON’T GO HUNGRY. Training that goes beyond today’s “hot skills”.





Enlighten him (or her) to think 

like an environmental scientist 

and you feed the world. 

Give a man a fish 

and you feed him for a day.

Teach a man to fish

and you feed him for a lifetime.


