
 

Generative AI in the Creative Industries: 
A Five-Year Outlook1 

Introduction 

Generative AI (GenAI) has rapidly emerged as a game-changer in creative fields once 

thought exclusively human. From writing movie scripts to composing symphonies and painting 

portraits, AI systems are now co-creating and even autonomously generating artistic works. The 

release of powerful tools like OpenAI’s ChatGPT – which reached 100 million users in just 60 

days commerce.nc.gov– and image models like DALL·E and Midjourney have made advanced 

creative capabilities widely accessible. This report explores how GenAI is enhancing artistic 

expression, democratizing creative tools, and reshaping the creative landscape in film, music, 

writing, and visual arts. We examine current applications and case studies, look ahead to the next 

five years of innovation, consider new modes of human-AI co-creation, and tackle the ethical 

and societal questions around authorship, bias, and the future of creative work. The goal is an 
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engaging, forward-looking analysis of GenAI’s transformative potential – supported by expert 

insights, data, and real-world examples – that forecasts bold changes on the horizon for the 

creative industries. 

Current Applications of GenAI in Creative Fields 

Film and Video 

AI has begun to influence filmmaking from screenplay to screen. In late 2022, a 

filmmaker used ChatGPT to write and direct an entire short film – The Safe Zone – reportedly 

the first movie scripted and guided by an AI ChatGPT not only generated the script but even 

provided detailed camera directions and lighting cues, while DALL·E was used to create 

storyboards. The resulting film was visually polished (credit to ChatGPT’s surprisingly 

competent direction), though the dialogue felt “clunky,” underscoring current limitations in AI-

written drama spyscape.com. This experiment hints at how quickly AI has advanced into roles 

like screenwriter and director.  

Another example, The Frost, used a human-written script but relied on AI-generated 

visuals for a dystopian sci-fi story, producing an eerie, deepfake-like film entirely via text-to-

image synthesis While character movements and lip-sync in The Frost were unnervingly off-

kilter, its creators embraced “the weirdness” of AI imagery to achieve an avant-garde style

spyscape.com.  

Major studios are taking note – AI tools are now used for pre-visualization, editing, and 

even creating trailers (as when IBM’s Watson cut a trailer for the film Morgan in 2016). 

Beyond experimental shorts, GenAI is starting to support big-budget productions. Visual 

effects artists use generative models to de-age actors or generate CGI characters, tasks 

https://spyscape.com/article/ai-film-roundup#:~:text=ChatGPT%20didn%E2%80%99t%20just%20provide%20the,On%20this%20showing%2C%20it%E2%80%99s
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traditionally labor-intensive. In 2023, Marvel sparked controversy by employing AI-generated 

opening credits imagery for its Secret Invasion series, suggesting that even Hollywood is testing 

AI for creative design. Looking ahead five years, text-to-video GenAI (already in early 

development) could mature to let creators generate entire scenes from simple prompts. By the 

late 2020s, we may even see an AI co-director credit in a feature film – with AI systems 

assisting in everything from script drafting to virtual cinematography. For independent 

filmmakers, these tools promise to democratize filmmaking, allowing small teams (or even one 

creator) to achieve shots and effects that once required large crews and budgets. Case in point: 

the short documentary Check Point (2023) deliberately blurred the lines between human and AI 

creators, using multiple image generators and GPT-4 for assets, yet delivering a thought-

provoking and inspirational story where one cannot easily tell which elements are AI-made 

spyscape.com.  

Such projects illustrate how human directors can leverage GenAI for content while 

focusing on storytelling – a template that could become commonplace. In sum, AI is already 

writing scripts, visualizing scenes, and editing footage; in five years it will be a standard part of 

the filmmaker’s toolkit, augmenting human creativity to produce films faster and perhaps 

enabling entirely new genres of AI-driven cinema. 

Music and Audio 

Music is another creative realm being reinvented by generative AI. Advanced AI 

composition tools can produce original melodies, harmonies, and even full songs after learning 

from vast music libraries artefact.com. Several pioneering musicians have embraced AI to push 

musical boundaries. Electronic artist Holly Herndon created an “AI-powered vocal clone” of 

herself (a project called Holly+) that allows anyone to generate music with her voice wired.com. 

https://spyscape.com/article/ai-film-roundup#:~:text=CHECK%20POINT
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Rather than fear the technology, Herndon views it as an opportunity for creative exploration and 

even invites fans to co-create, reframing AI not as a threat but as a new instrument to be played 

wired.com. Likewise, artists like Arca and Ash Koosha have used AI algorithms to spawn novel 

sounds and compositions, integrating them into albums and live performances wired.com. These 

early adopters show how AI can enrich human music: for example, generating otherwise 

“impossible” sonic ideas that inspire the artist’s own composition process time.com. 

AI’s capabilities in music range from assistance to autonomy. On one end, tools help 

human composers overcome creative blocks – an AI might suggest dozens of chord progressions 

or rhythms, giving a songwriter fresh material to build on smythos.com. On the other end, AI can 

autonomously create complete pieces in various styles. OpenAI’s Jukebox and 

Google’s Magenta project have demonstrated AI-generated songs that mimic the style of 

famous artists or past eras, composing everything from classical pieces to rock solos.  

In a striking classical example, a team used AI to complete Beethoven’s unfinished 

10th Symphony; the AI studied Beethoven’s works and then filled in the gaps, and the resulting 

symphony was performed by a live orchestra in 2021 – a collaboration across centuries between 

human and machine creativity.  

Pop music is feeling the impact too: in 2023 an AI-generated “Drake” song mimicking 

the vocals of Drake and The Weeknd went viral, racking up millions of plays before being taken 

down musicbusinessworldwide.com. The track, “heart on my sleeve,” was a “seemingly original 

composition” except that an AI trained on those artists’ voices performed it 

musicbusinessworldwide.com. Its popularity and the ensuing copyright backlash (Universal 

Music Group swiftly condemned it as a “deep fake” infringing on artist rights 

https://www.wired.com/story/generative-ai-music/#:~:text=professor%20Lejaren%20Hiller%20Jr,%E2%80%9D
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musicbusinessworldwide.com) signal how convincingly – and controversially – AI can now 

recreate persona in music. 

Over the next five years, generative AI is poised to redefine music production and 

consumption. We can expect AI to be a common collaborator in studios, helping producers 

generate instrumental backing tracks or vocal harmonies on the fly. Mainstream artists might 

routinely use AI to spawn ideas for beats or melodies, much as they use synthesizers or drum 

machines – integrating AI-generated riffs into their songs. Entirely AI-created musicians (virtual 

avatars with AI-composed music) could rise in popularity; we’ve already seen “virtual idols” in 

Asia, and AI could give them original music and even responsive interaction with fans.  

Importantly, GenAI is lowering barriers for entry: non-musicians can use tools like 

Amper Music or Boomy to create songs just by describing the mood or genre, instantly yielding 

a track. This democratization means a small game developer can score their project without 

hiring a composer, or an indie filmmaker can generate a custom soundtrack.  

By 2030, personalized AI music playlists that adapt to one’s activities or feelings might 

be common – essentially a soundtrack to life generated in real-time. Human musicians will 

continue to distinguish themselves with authenticity and emotional depth, but they’ll also be 

empowered by AI “co-producers” that handle tedious work (like tweaking audio mixes or 

mastering tracks).  

In summary, GenAI is composing symphonies, pop tunes, and ambient soundscapes 

today, and its role in music creation will only expand, opening up new sonic possibilities while 

challenging us to rethink originality and artistry in music. 

https://www.musicbusinessworldwide.com/universal-music-group-responds-to-fake-drake-ai-track-streaming-platforms-have-a-fundamental-responsibility/#:~:text=already


Writing and Literature 

Text generation has arguably been GenAI’s breakout success, and writers are beginning 

to harness these tools for creative writing, journalism, and more. Today’s AI language models 

can produce remarkably human-like prose, enabling a range of applications in writing. Authors 

have started treating AI as a collaborative writing partner – for example, feeding story 

prompts or unfinished drafts to AI to get suggestions on how to continue. A notable early 

experiment came from Japan: in 2016, a short novel co-written by an AI program (with human 

guidance) passed the first round of a national literary competition, surprising judges with its 

quality smithsonianmag.com. The AI-authored novella, titled “The Day a Computer Writes a 

Novel,” didn’t win the prize but demonstrated that algorithms can craft imaginative narratives 

that engage readers.  

In the film world, the 2016 sci-fi short Sunspring went viral because its screenplay 

was 100% written by an AI – a neural network trained on screenplays. The result was surreal 

and at times incoherent, but it had an internal logic and unique dialogues that a human might 

never concoct, proving that even creative writing can be approached by AI in unorthodox ways. 

In more practical settings, tools like GPT-3 and ChatGPT are being used by novelists 

and scriptwriters to beat writer’s block and brainstorm ideas. An AI can generate multiple 

possible endings for a story or help flesh out a side character’s backstory on request. Writers 

maintain control over the narrative but use the AI as a tireless “idea generator” or a source of 

unexpected metaphors and descriptions smythos.com.  

Some content platforms have also experimented with AI-generated fiction and poetry. 

For instance, literary magazines have published poems that were AI-crafted or co-created, 

inviting readers to guess the author – blurring lines between human and machine creativity. In 

https://www.smithsonianmag.com/smart-news/ai-written-novella-almost-won-literary-prize-180958577/#:~:text=Smithsonian%20www,for%20a%20Japanese%20literary%20prize
https://smythos.com/ai-industry-solutions/entertainment/human-ai-collaboration-in-creative-industries/#:~:text=AI,to%20maintain%20their%20unique%20voice


journalism and nonfiction, news agencies have utilized AI to produce routine reports (financial 

earnings summaries, sports recaps) for years, but now more sophisticated narrative tasks are 

possible. We are already seeing AI-written blog posts and articles; over the next five years this 

could extend to fully AI-generated novels in genre fiction or personalized interactive stories 

generated on-demand for readers. 

Critically, GenAI is democratizing writing much like other arts: not everyone has the 

training to write a polished short story or screenplay, but with AI assistance, a hobbyist can 

outline a plot and let the AI draft prose which they can then refine. A glimpse of the future is the 

recent proliferation of AI-assisted novels on self-publishing platforms – some writers are using 

AI to produce book series at a previously impossible pace.  

By 2028, it’s conceivable that AI-authored books will become a recognized category, 

and perhaps an AI-written work could even hit bestseller lists or win a literary prize (with 

appropriate human oversight or editing). Traditional authorship will be challenged: if a human 

provides a concept and the AI writes the bulk of the text, who is the “author”? (We will delve 

into that question later in the report.)  

Nonetheless, many writers believe these tools enhance rather than replace their creativity. 

As one writer put it, using AI is like brainstorming with a peculiar collaborator – it may produce 

a lot of “average” text, but hidden in that output can be a brilliant idea or phrase that the human 

author then polishes and integrates. In the coming years, expect hybrid human-AI writing 

teams to become common, as creatives leverage GenAI to explore new storytelling techniques, 

genres, and interactive narrative forms (like AI-driven role-playing experiences or personalized 

novels). The written word, augmented by AI, is poised for a renaissance of experimentation – 



with human imagination still firmly in the driver’s seat, but now accompanied by an infinitely 

knowledgeable sidekick. 

Visual Arts and Design 

Perhaps the most visually striking impact of GenAI has been in the visual arts and design. 

In 2018, the art world got a jolt when an AI-generated portrait, “Edmond de Belamy,” sold at 

Christie’s auction for an astounding $432,500 news.artnet.com– exponentially higher than its 

estimate. The artwork was created by a generative adversarial network (GAN) trained on 

historical portraits, and its sale announced that AI art had arrived as a legitimate new genre of 

fine art.  

Since then, AI-generated images have exploded in popularity and quality. Today, anyone 

with an internet connection can create intricate artwork by simply typing a descriptive prompt, 

using tools like Midjourney, DALL·E 2, or Stable Diffusion. These systems have been used to 

design album covers, illustrate books, make concept art for films and video games, and produce 

gallery-worthy abstract art.  

Professional visual artists are incorporating AI into their workflow as a creative 

assistant – for instance, generating dozens of concept sketches in seconds, which they then 

refine by hand, dramatically speeding up ideation. Fashion designers have used AI to generate 

novel print patterns and even entire clothing designs. Architects and product designers employ 

generative models to visualize forms and structures that would be hard to imagine alone. In 

graphic design, AI image generators are creating everything from logos to website illustrations 

on the fly.  

The accessibility of these tools is unprecedented: someone with no painting skills can 

conjure a vivid digital artwork by describing it, effectively opening the gates of visual expression 

https://news.artnet.com/market/first-ever-artificial-intelligence-portrait-painting-sells-at-christies-1379902#:~:text=,432500%2C%20shattering%20the%20%2410000%20estimate


to non-artists. As one analytics report noted, “Generative AI…makes new creative skills 

accessible to those without the time or money to invest in learning them from the ground up” 

smythos.com. In other words, a person who cannot draw or code can still bring their creative 

vision to life via GenAI – an enormous democratizing leap in art creation. 

Of course, human artists are also experimenting hand-in-hand with these algorithms. 

Pioneering AI artists like Refik Anadol create large-scale installations where AI translates data 

into mesmerizing visuals, and artists like Sougwen Chung work with robotic arms (powered by 

AI vision) that paint alongside them, literally co-creating physical paintings. This blending of 

human and machine inputs yields art that neither could make alone. We’re also seeing entirely 

new aesthetics emerge: bizarre, otherworldly imagery from GANs or the hyper-realistic-yet-

fantastical scenes from diffusion models have inspired a wave of “AI aesthetics.”  

Online communities have formed around prompt engineering – the new skill of crafting 

text prompts to get the desired artistic output. In the next five years, expect GenAI to be deeply 

integrated into standard creative software. Adobe’s latest Photoshop release already features an 

“AI Generative Fill” that can extend images or remove objects seamlessly using GenAI.  

By 2025–2030, such generative features will be as common as filters and brush 

tools. Visual content creation will become a dialog between the creator and the AI: artists will 

describe or sketch ideas, the AI will generate options, and the artist will curate and edit the 

results to their liking. This could boost productivity in industries like advertising, where agencies 

can generate numerous ad mockups and iterate rapidly with AI, or interior design, where clients 

can visualize AI-generated room designs tailored to their preferences. 

One area of visual GenAI to watch is animation and video. Though still rudimentary, AI 

video generators (text-to-video models) are improving. In a few years, an illustrator might 

https://smythos.com/ai-industry-solutions/entertainment/human-ai-collaboration-in-creative-industries/#:~:text=,Analytics%20Vidhya


generate short animated sequences from storyboards automatically. Special effects in movies 

might be produced by AI filling in backgrounds or textures based on a director’s instructions. 

Even the concept of a “virtual influencer” – a completely AI-generated persona on Instagram or 

TikTok – has become reality, and such characters will become more lifelike and creative as AI 

evolves.  

With these innovations, however, come debates: when anyone can produce polished art, 

how do human artists stand out? The likely answer is in the idea and intent behind the art – 

humans will focus more on conceptual and high-level creative decisions, using AI as a powerful 

tool to execute their vision. The visual landscape by 2030 will be flooded with AI-generated 

imagery, from personal avatars to corporate graphics, making creativity more accessible than 

ever. It will also spur a greater premium on authenticity and human touch in art that explicitly 

wants to distance itself from the machine-made look.  

Nonetheless, the genie is out of the bottle – GenAI is now a fundamental part of visual 

arts, driving both an abundance of new art and a re-examination of what it means to create an 

image in the digital age. 

Collaboration and Co-Creation: Humans with AI as Creative Partners 

AI as a Creative Collaborator 

Rather than replacing artists, generative AI in many cases is becoming a creative 

collaborator – a kind of intelligent assistant or “co-pilot” that works alongside humans. This 

dynamic is giving rise to novel forms of co-creation. Filmmaker Áron Filkey’s approach 

in Check Point (mentioned earlier) is emblematic: the documentary short intentionally credits 

the AI tools as co-creators, treating GPT-4 and image generators as part of the production team 



spyscape.com. The result was lauded as perhaps “the most successful AI film to date,” in part 

because it’s impossible to parse which elements came from the human or the machine – exactly 

the blend the creators were aiming for spyscape.com.  

In music, artists are jamming with AI systems: consider Google’s AI Duet, an interactive 

experiment where a human plays piano and the AI responds in kind, improvising a 

complementary melody. This kind of real-time collaboration illustrates how AI can engage in a 

creative conversation with a person. Musicians have also used AI to generate a plethora of 

ideas and then cherry-pick the best parts – one research survey found that while AI can outpace 

humans in sheer quantity of ideas, human–AI teams produced the strongest creative outcomes, 

marrying the abundance of AI suggestions with human taste and refinement uxtigers.com. In 

other words, co-creation often yields better results than AI or human alone, leveraging the 

strengths of each. 

Writers echo this sentiment: AI is like an “infinite idea generator” that never tires, 

making it great for brainstorming. A novelist facing a plot dilemma can ask the AI for ten 

different ways a scene could unfold. Many of the suggestions might be mediocre or clichéd, but 

one might spark a truly original direction that the author develops in their own style.  

Overcoming creative blocks is thus a major benefit of AI collaboration. As one analysis 

put it, these tools act as “digital brainstorming partners” for artists, helping them see perspectives 

they might not have considered smythos.com. For example, an AI might propose an 

unconventional chord progression in a song or a surreal image concept, injecting surprise into 

the creative process. According to Analytics Vidhya, “Generative AI…makes new creative skills 

accessible”and provides “variations and combinations that human creators might not have 

considered,” serving as a catalyst for innovation rather than a replacement smythos.com. Many 

https://spyscape.com/article/ai-film-roundup#:~:text=CHECK%20POINT
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creators describe the AI as a partner that can augment their creativity – handling the grunt 

work of generation or offering endless drafts, while the human focuses on curation, direction, 

and adding the emotional or contextual touches that machines still lack. 

Augmenting, Not Overshadowing, Human Creativity 

A central question arises: will AI remain a co-pilot for creatives, or could it eventually 

overshadow human originality? Right now, the balance is largely in favor of augmentation. AI 

excels at certain tasks – generating lots of content quickly, analyzing patterns, mimicking styles 

– but it lacks true intent, emotional experience, and the cultural context that human artists bring. 

For instance, an AI image model can render a painting in Van Gogh’s style, but it 

doesn’t know why Van Gogh painted or what the work meant to him and his audience.  

Human artists are finding that by using AI, they can explore a much broader creative 

search space. It’s akin to working with a superhumanly prolific apprentice: the AI can churn out 

dozens of prototypes, and the artist then selects and refines the most resonant one. Far from 

feeling diminished, many creatives feel empowered by this. “Creativity is not a unified 

thing…there is no reason why computers cannot be involved in a way that is helpful,” notes 

Professor Oded Ben-Tal, who works with AI in music wired.com. This reflects a philosophy that 

art-making has many components – inspiration, iteration, technique, editing – and AI can assist 

in some of these while the human guides the overall vision. 

That said, AI’s rapid improvement does challenge the role of the human creator in certain 

areas. If an AI can compose stock background music or generate a realistic illustration in 

seconds, some routine creative jobs (like entry-level graphic design, basic video editing, or 

production music composition) might become automated. This raises concerns about whether AI 

will overshadow human creativity, particularly for those who rely on producing high-volume, 

https://www.wired.com/story/generative-ai-music/#:~:text=%E2%80%9CCreativity%20is%20not%20a%20unified,%E2%80%9D


low-complexity creative content. The current trajectory suggests a redefinition of creative 

roles rather than a wholesale displacement. Creatives may increasingly act as editors, curators, 

or directors of AI output. In design, for example, instead of drawing every icon from scratch, a 

graphic designer might prompt an AI to generate a set of icons, then pick the best and tweak 

them. The designer’s job shifts more into steering the AI and making judgment calls – 

essentially, high-level creativity and taste become more important. This dynamic is already 

playing out in fields like architecture, where AI can produce scores of design options and the 

architect’s value is in selecting and refining the concept that best meets human needs. 

There’s also a philosophical dimension: art is often valued as an expression of human 

experience. If AI starts churning out thousands of songs or paintings, will audiences value them 

the same way? Many argue that human creativity won’t be overshadowed because authenticity 

and personal narrative can’t be faked by a machine. A heartfelt song written from someone’s 

life experience carries an inherent authenticity that an AI imitation would lack – at least for now. 

Moreover, humans continuously adapt; as AI generates more by-the-numbers content, human 

artists may purposefully go in more personal, idiosyncratic directions to differentiate their work.  

In an optimistic view, AI will handle the formulaic parts of creation (like rendering a 

background or writing boilerplate filler text), freeing humans to focus on the truly innovative or 

soulful aspects. Indeed, some artists liken AI to the advent of photography: when cameras 

appeared, painters shifted toward styles that a camera couldn’t do (impressionism, abstract art) 

and photography became an art form of its own. Similarly, AI might take over certain forms of 

production art, but new artistic movements could emerge that emphasize the uniquely human, 

the unpredictable, and the deeply emotional – qualities difficult for AI to emulate. 



Redefining Originality and Authorship 

The rise of AI-generated art is forcing a re-examination of what originality and 

authorship mean in art. Traditionally, we consider an artwork “original” if it is novel and springs 

from the creator’s own mind. But AI works by learning from existing data – millions of images 

or texts – and remixing them into new combinations. Critics argue that AI art is therefore not 

truly original, but rather a mosaic of its training examples. Proponents counter that human artists 

also learn by remixing influences; the difference is that AI does it at a vast scale and without 

conscious inspiration. Authorship becomes a thorny issue: if an AI creates a painting or a poem, 

can we assign credit to a machine? Or is the author the person who operated the AI or provided 

the prompts? One perspective, articulated in a legal analysis, is that “The author of AI artwork is 

the end user who sets the AI art’s existence into motion,” analogous to how a photographer is the 

author of a photo taken with a camera  houstonlawreview.org. In this view, the AI is a tool, and 

the human who guided it (through prompts, parameter tuning, or selecting the output) is the 

creative mind deserving credit. Indeed, many AI-collaborative artists describe their process as 

using the AI like a paintbrush or a musical instrument – the creativity lies in how they wield the 

tool. The personality, intent, and choices of the human are infused in the final work, even if 

much of the content is generated by the algorithm houstonlawreview.org.  

On the other hand, the more autonomous and sophisticated AI becomes, the more it blurs 

the line of authorship itsartlaw.org. If an AI is left running and it churns out thousands of 

images based on a simple prompt, can the prompter really claim to have “authored” each image 

in a meaningful way? Some have proposed the idea of AI as a new category of author or a 

collaborator that might even share credit. In collaborative projects, we already see 

https://houstonlawreview.org/article/92132-what-is-an-author-copyright-authorship-of-ai-art-through-a-philosophical-lens#:~:text=the%20copyright,This%20legal
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acknowledgments of AI: for example, a music album might credit an AI system for “additional 

composition,” or a visual artwork might list the algorithm as a collaborator.  

The philosophical debate extends to originality: AI can generate content that 

is surprising and not found in its training data, meeting a basic definition of creativity. Yet, 

there’s an unease – if an AI model was trained on thousands of oil paintings by human artists, 

and it produces a new “oil painting,” is that truly an original creation or a derivative pastiche? 

Legally, as we will discuss in the next section, many jurisdictions currently say that without a 

human author, a work isn’t eligible for copyright as an original work. But artists are testing these 

boundaries every day. Some intentionally use AI in a way that the output is a direct extension of 

their own style or idea, reinforcing their authorship. Others embrace the alien nature of AI-

generated content – they want the AI to surprise them with something they’d never think of, 

ceding a bit of control in exchange for novel creativity. This raises a fascinating question: does 

the “soul” of art require a human hand, or can a machine-produced work have its own 

artistic merit independent of its creator’s identity? 

As AI-generated art gains acceptance, our definition of originality may shift to focus 

more on concept and context rather than the manual act of creation. We might value an 

artist’s conceptual originality – i.e. coming up with the idea and setup for an AI-generated piece 

– even if the execution is largely done by the machine. For instance, if an artist devises a clever 

prompt or a unique training dataset that leads an AI to produce a stunning image, the artistic 

originality could be attributed to that conceptual stage. In the next five years, expect ongoing 

philosophical and legal debates on this topic.  

We may see new norms emerge, such as explicitly labeling AI-assisted works, or new 

categories like “AI-generated, human-curated” art. Art galleries and competitions are already 



grappling with whether and how to include AI pieces. The concept of authorship might become 

more fluid, recognizing the interplay of human and algorithm.  

Ultimately, society’s view of AI art’s value will influence how we answer these 

questions. If people find meaning and emotion in AI-generated works, they may start to treat the 

AI as just another medium or collaborator and place the emphasis back on the human’s role in 

bringing that work into being (even if that role is initiating or guiding rather than executing). In 

any case, the next few years will be a formative period in redefining creativity for the AI era, as 

we navigate what it means for art to be “original” and who (or what) gets to be called an artist. 

Ethical and Societal Implications 

The integration of generative AI into creative industries brings not only exciting 

possibilities but also a host of ethical and societal challenges. Key among these are questions of 

authorship and copyright, biases and representation in AI-generated content, and the impact on 

employment for creative professionals. Different regions (the U.S., Europe, Asia) are 

approaching these issues in varying ways, but all are wrestling with how to adapt existing 

frameworks to this new creative paradigm. 

Authorship and Copyright in the Age of AI 

Who owns an AI-generated work? This question has rapidly moved from hypothetical 

to urgent as AI-created content proliferates. Traditional copyright law is built on the notion of 

human authorship – protection is granted to “original works of authorship” created by a human 

and fixed in a tangible medium itsartlaw.org. Purely AI-generated works, lacking a human 

creator, fall into a gray area. In the United States, the stance has been clarified through recent 

cases: if there is no human with a creative contribution, the work is not eligible for copyright.  

https://itsartlaw.org/2024/04/16/artificial-intelligence-versus-human-artists-ai-as-a-creative-collaborator-in-art/#:~:text=Under%20traditional%20copyright%20law%2C%20creative,concepts%2C%20guidance%2C%20and%20input%2C%20AI


A landmark example is Thaler v. U.S. Copyright Office (2023). AI researcher Stephen 

Thaler attempted to register a copyright for an image titled “A Recent Entrance to 

Paradise” that was generated autonomously by his AI system (with no human editing). The U.S. 

Copyright Office rejected it, and a federal judge upheld the rejection, stating that the absence of 

a “guiding human hand” means the work can’t be copyrighted theartnewspaper.com. In other 

words, without human creativity, there is no author in the eyes of the law. This echoes earlier 

instances like the famous “monkey selfie” case, where a photo taken by a monkey was deemed 

uncopyrightable since a non-human took it theartnewspaper.com. 

However, many creative works involve AI assistance rather than total autonomy. In those 

cases, how much human input is enough to claim authorship? The U.S. Copyright Office has 

issued guidance that if a human selects or arranges AI-generated material in a creative way, that 

human-authored part can be protected, but the purely machine-generated portions cannot.  

This was seen in 2022 with a graphic novel (Zarya of the Dawn) that featured AI-

generated artwork; the Office granted copyright to the author for the text and the 

selection/coordinating of the images, but not for the images themselves since they were produced 

by Midjourney without human creativity in their expressive elements. So we are entering a 

scenario of partial copyrights, where a work might have both protected and unprotected 

elements intermingled. 

Different jurisdictions are responding in their own ways. China has taken a notably more 

AI-friendly stance. In a headline-making 2020 case, a Shenzhen court ruled that an article 

written by Tencent’s AI news generator “Dreamwriter” did qualify for copyright because the 

article’s expression had a “certain originality” and met the requirements of a written work. The 

court fined a website for reposting the AI-written piece without permission, effectively 

https://www.theartnewspaper.com/2023/09/02/artificial-intelligence-lawsuit-decision-us-copyright-law#:~:text=The%20United%20States%20Copyright%20Office,generated%20artwork%E2%80%99s%20creation
https://www.theartnewspaper.com/2023/09/02/artificial-intelligence-lawsuit-decision-us-copyright-law#:~:text=The%20United%20States%20Copyright%20Office,generated%20artwork%E2%80%99s%20creation


recognizing Tencent’s rights in the AI-generated content venturebeat.com. This suggests that in 

China, as long as there is a modicum of originality and presumably some human input or intent 

in deploying the AI, the result can be protected – a contrast to the stricter U.S. view.  

Europe is still deliberating; the EU has not definitively settled copyright for AI works. 

The UK, interestingly, has a unique provision in its Copyright, Designs and Patents Act 1988 for 

“computer-generated works” with no human author, saying the owner of the machine that 

produced the work can be considered the author for copyright purposes 

herbertsmithfreehills.com. This UK law, ahead of its time, effectively grants copyright to AI-

generated works (with the AI’s user or developer as the proxy author) for a duration of 50 years. 

However, the UK is re-examining this in light of modern GenAI – there’s debate whether this 

provision should be narrowed or expanded. 

The unsettled nature of AI authorship is already leading to legal battles and policy 

proposals. We have artists suing AI companies for training on their copyrighted works without 

consent (a notable ongoing case involves artists suing Stability AI and others for scraping online 

art wired.com). At the same time, media companies are drafting policies on AI usage – for 

instance, the Writers Guild of America (WGA) in the U.S. during the 2023 Hollywood writers’ 

strike demanded regulations on AI, ultimately winning an agreement that writers can choose to 

use AI but will still be credited as authors, and studios can’t force writers to adapt AI-written 

scripts spyscape.com. This was to ensure human writers aren’t rendered authorship-less by AI 

involvement.  

We can expect evolving regulations: possibly new copyright categories (some have 

floated the idea of a sui generis right for AI outputs), mandatory disclosure when something is 

AI-generated, or collective licensing schemes to compensate original creators whose works feed 

https://venturebeat.com/ai/chinese-court-rules-ai-written-article-is-protected-by-copyright/#:~:text=disclaimer%20that%20said%20it%20was,it%20qualified%20for%20copyright%20protection
https://www.herbertsmithfreehills.com/insights/2023-05/the-ip-in-ai/does-copyright-protect-ai-generated-works#:~:text=Unlike%20many%20countries%2C%20the%20UK%27s,generated%20works
https://www.wired.com/story/generative-ai-music/#:~:text=have%20heard%20that%20AI%20is,%E2%80%9D
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the AI. Policymakers face a tough balancing act – protect human creators so they continue to be 

incentivized, without stifling innovation and the creative use of AI.  

As of now, the safe legal ground is to have meaningful human contribution if one wants 

IP protection. The next five years will likely see clearer frameworks emerge: perhaps 

international consensus via organizations like WIPO, or divergent regimes where some countries 

allow AI works to be owned, and other countries put them in the public domain absent human 

creators. Artists and companies will be closely watching these developments, as they determine 

who gets to own and monetize the burgeoning output of generative AI in the arts. 

Bias and Representation in AI-Generated Content 

As with any AI system, generative models can inadvertently reproduce and 

amplify biases present in their training data. In creative content, this raises concerns about fair 

representation and harmful stereotypes. Early experiences with AI art and writing have revealed 

numerous examples.  

For instance, the popular app Lensa, which generates stylized avatars from user photos, 

came under fire for the way it depicted men versus women. Users found that female avatars were 

often hyper-sexualized – the AI would sometimes produce cartoonishly exaggerated body 

features or even nudity for women – while male avatars appeared in professional attire like suits 

pcmag.com. One review noted Lensa was even “anglicizing” facial features and lightening skin 

tones, essentially applying a Western beauty standard by default pcmag.com. This disparity 

reflects biases in the training imagery and possibly the user feedback loops: if the data (or the 

AI’s interpretation of gender cues) skews toward sexualized portrayals of women, the output will 

too.  

https://www.pcmag.com/opinions/lensa-ai-is-carrying-gender-bias-into-the-future#:~:text=divide%20in%20how%20it%20portrays,sexualized%20way%20it%20depicts%20women
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Midjourney, another image generator, was observed to have similar issues: prompts for 

certain professions (like “flight attendant” or “nurse”) would default to attractive women, 

whereas other prompts might default to white males, revealing ingrained gender and racial 

stereotypes in the model’s visual knowledge tandfonline.com. Academic researchers have 

documented these tendencies, noting that generative AIs often reinforce societal biases around 

race, gender, and other characteristics if those biases are present in their training sets 

tandfonline.com.  

In text generation, models like Chat GPT have been caught outputting biased 

assumptions or offensive stereotypes when asked to write stories or descriptions involving 

certain groups, again due to learned biases from the internet text they were trained on. 

The implications of biased AI-generated content in creative fields are significant. Media 

has power to shape perceptions; if AI systems disproportionately generate images of leaders as 

male or portray certain ethnic groups in stereotypical roles, they could perpetuate skewed 

representations at scale. There’s also the risk of erasure or underrepresentation – e.g., AI story 

generators might rarely center on minority characters if the training literature had mostly 

majority protagonists. Already, creative workers from underrepresented communities have 

voiced concerns that AI could marginalize them further by defaulting to “majority” perspectives. 

The case of the “AI rapper” FN Meka is a cautionary tale: this was a virtual character voiced 

and powered by AI that was signed to a record label. FN Meka was criticized for being a mix of 

Black stereotypes – using slang and imagery insensitive to the Black experience – despite no 

Black creators being involved. After public backlash about cultural appropriation, the project 

was dropped by the label wired.com. It highlighted that an AI (or any creation) can do harm by 

https://www.tandfonline.com/doi/full/10.1080/00043125.2024.2330340#:~:text=,Citation2022
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appropriating styles or identities in a caricatured way without the lived experience or 

participation of the represented group. 

Addressing bias in GenAI is now a priority for developers and the creative 

industry. Mitigation strategies are being pursued on multiple fronts. One approach is improving 

training data: ensuring the datasets feeding these models are diverse, balanced, and carefully 

curated to reduce harmful bias. OpenAI, for example, made an effort with DALL·E 2 to increase 

the diversity of outputs (if a user didn’t specify gender or ethnicity in a prompt like “a portrait of 

a doctor,” the model would generate a mix of genders and ethnicities in the results by design, to 

avoid defaulting to a white male every time). Technical methods like de-biasing algorithms or 

fine-tuning on special data can also help. Another strategy is giving users more control or 

awareness – for instance, tools could allow a user to explicitly request diversity or check for bias 

in the output.  

In the education of AI practitioners and creators, there’s a push for bias awareness 

training ekuonline.eku.edu. People using these tools are encouraged to critically review AI 

outputs and not accept them unthinkingly. In fields like journalism or marketing, teams now 

discuss ethical AI guidelines, such as having a diverse review board for AI-generated content to 

catch problematic representations. Collaboration with people from various backgrounds during 

the creative process can identify biases that a homogenous group might miss ekuonline.eku.edu. 

For example, if an AI is used to generate illustrations for a children’s book, involving sensitivity 

readers or consultants could ensure the images don’t inadvertently contain stereotypes. 

There’s also an opportunity to use AI to counter bias by deliberately generating inclusive 

content. Some artists and writers are doing just that – prompting AI to depict underrepresented 

https://ekuonline.eku.edu/blog/instructional-design/bias-with-generative-ai/#:~:text=Solutions%20for%20Learning%20Design%20Professionals
https://ekuonline.eku.edu/blog/instructional-design/bias-with-generative-ai/#:~:text=Learning%20design%20professionals%20can%20implement,output%20generated%20by%20generative%20AI


cultures, non-traditional gender roles, or futures that break stereotypes, thereby creating new 

narratives that broaden representation.  

Over the next five years, we can expect not only better AI training practices but 

possibly regulations or standards to ensure ethical content generation. The EU’s draft AI Act, 

for instance, includes provisions about preventing AI from producing illegal or hateful content, 

which would cover some extreme forms of bias. Industry coalitions might develop voluntary 

standards for responsible generative AI in media.  

Ultimately, while AI can inadvertently echo our society’s prejudices, it can also be 

steered to imagine a more equitable representation of the world. The key will be vigilance and 

intentionality: biases in AI are a mirror of biases in humanity, so correcting them in outputs 

involves both technical fixes and ongoing human oversight. Creative industries will need to 

include these checks as part of their workflows – essentially adding an ethical review layer to 

AI-assisted creative projects. By doing so, we can aim for AI-generated art, music, and stories 

that are not only innovative, but also inclusive and respectful of the rich diversity of human 

experience. 

Impact on the Creative Workforce 

Perhaps the most anxiety-inducing aspect of generative AI’s rise is its impact on jobs in 

the creative sector. These are industries that until recently were considered relatively safe from 

automation, due to the belief that human creativity couldn’t be replicated by machines. That 

assumption has been upended. GenAI has shown it can handle tasks like writing copy, designing 

graphics, editing video, composing music – at least at a passable level – which means roles built 

on those tasks might be disrupted. A 2023 analysis by Goldman Sachs estimated that generative 

AI could automate 26% of work tasks in arts, design, entertainment, media, and 



sports occupations weforum.org. These fields, often high-skill and well-paid, are now seen 

as more exposed to AI impact than many manual labor jobs commerce.nc.gov.  

Another global study commissioned by the International Confederation of Societies of 

Authors and Composers (CISAC) forecasts that by 2028, the proliferation of GenAI content 

could put 21–24% of creatives’ income at risk in sectors like music and audiovisual (film/TV) 

cisac.org. In raw numbers, they predict billions of euros that might shift away from human 

creators if AI-produced music and videos flood the market (often drawing on human creators’ 

past works without direct compensation) cisac.org.  

These statistics underline a real concern: will AI take work (and money) away from 

artists, writers, musicians, filmmakers, designers, and others who make their living in creative 

pursuits? 

The fear is not unfounded – we are already seeing early signs of disruption. For example, 

some publishers have used AI to generate articles or illustrations instead of hiring freelancers. 

Advertising agencies might reduce entry-level designer hires because one expert with an AI tool 

can do the work of several juniors in creating social media graphics or draft layouts. Stock 

photography websites have been flooded with AI-generated images, which could reduce 

royalties for photographers. In Hollywood, the 2023 writers’ and actors’ strikes highlighted these 

workforce fears: writers demanded limits on AI-written scripts so that studios can’t just replace 

them, and actors sought protections against digital replicas of their likeness being used without 

pay spyscape.com. Those agreements now include clauses about AI, showing how central the 

issue has become to labor in creative fields. 

Yet, the outlook is not necessarily a zero-sum game of humans vs. AI. Many experts and 

creatives see new opportunities and transformed roles emerging. Historically, technology has 
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often automated certain jobs but also created new ones – think of how desktop publishing tools 

displaced typesetters but enabled a boom in graphic design jobs, or how photography didn’t 

eliminate art but created new professions and art forms. With AI, while some routine production 

tasks might be taken over by machines, people can shift to tasks that play to uniquely human 

strengths. These include creative strategy, complex project leadership, emotional intelligence in 

content, and of course the hand-crafted aspects of art that become more valued as they become 

rarer. For example, if AI handles churning out dozens of advertisement slogans, a copywriter’s 

role might evolve into choosing the best slogan and tailoring it to the client’s authentic voice – 

essentially a curator/editor role. New hybrid jobs are already appearing: “prompt 

engineers” who are skilled at getting the best output from AI models, AI ethicists who guide 

content generation to be responsible, or AI tool specialists embedded in creative teams to 

integrate the technology effectively. A Forbes report noted that artists and designers will likely 

see about a quarter of their tasks automated but also predicted that entirely new creative roles 

will be born, and productivity in creative industries could significantly increaseforbes.com.  

Surveys suggest a mix of optimism and concern among creative professionals. In one 

2023 survey of U.S. marketing and creative workers, 34% believed GenAI would positively 

impact their career, while 21% feared it could make their skills obsolete roberthalf.com. By 

2024, a follow-up found 40% said AI tools have already made them more efficient, with many 

using AI to automate time-consuming tasks like image editing or initial copy drafts 

roberthalf.com.  

This indicates that a good segment of creatives are finding ways to work alongside AI to 

their benefit. Indeed, those who learn to “partner” with AI can amplify their output and perhaps 

focus more on the interesting parts of their job. For instance, a graphic designer can let the AI 

https://www.forbes.com/sites/bernardmarr/2024/05/28/how-generative-ai-will-change-the-jobs-of-artists-and-designers/#:~:text=How%20Generative%20AI%20Will%20Change,by%20professional%20artists%20and%20designers
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https://www.roberthalf.com/us/en/insights/career-development/how-generative-ai-is-changing-creative-careers#:~:text=21,effective%20design%20processes%20overall.%20Creative


handle tedious background removal or color variations, then spend more time on the overall art 

direction and polish. A screenwriter might use AI to quickly explore alternate scenes, saving 

time in the drafting process and freeing them to concentrate on nuanced dialogue and character 

development which they then refine. In essence, humans + AI can be more productive than 

humans alone, which could mean more creative content gets produced and potentially more 

demand (imagine indie filmmakers able to produce films more cheaply – we might see more 

films, not fewer).  

The caveat, of course, is whether the economics allow human creators to capture the 

value being created, which is why policies and business practices will be crucial (e.g., ensuring if 

AI uses an artist’s style, that artist is compensated, or if a company uses AI content, it still 

employs people for oversight and improvement). 

Adapting to this new landscape will likely require reskilling and rethinking roles. 

Educational institutions and professional organizations are starting to offer training for creatives 

on how to use AI tools effectively. The coming years might see a push for “creative AI 

literacy” – much like digital literacy became essential – so that using generative AI becomes a 

core skill in art schools, writing workshops, and music conservatories.  

We’ll also see creative professionals carving out what makes them distinct. There may be 

a greater emphasis on developing a personal brand or style, because routine content becomes 

commoditized by AI while the market rewards those creators who offer something deeply 

personal or novel that stands above AI-generated noise. In fields like craft arts or live 

performance, we might see a renaissance as people crave human-made work as a kind of antidote 

to the algorithmically generated flood. Moreover, human creativity could shift more 



into conceptual and managerial domains: creative directors who orchestrate both human and 

AI contributors, or cross-disciplinary roles that blend art with AI technology development. 

In summary, the creative workforce is at an inflection point. The next five years will be a 

test of how quickly and smoothly creative professionals and industries can adapt. There will 

likely be disruption – some jobs will shrink or vanish, and new ones will emerge. Those who 

adapt and harness AI can excel, as they’ll be supercharging their abilities with powerful tools. 

Those who don’t may find it tough to compete with augmented peers or cheap AI-generated 

content. This makes it imperative for the creative community to stay informed, continuously 

learn, and perhaps most importantly, assert the value of human creativity in an AI age. After all, 

creativity isn’t just output; it’s also about connection, meaning, and cultural context – areas 

where humans still have the home advantage. By redefining their roles to emphasize these 

strengths and collaborating with AI where it adds value, creative professionals can help ensure 

that the story of AI in the arts is one of human enhancement and not human replacement. As 

one industry executive put it, “I believe the creative profession will be enhanced by this 

technology”, noting that so far many creatives report AI is helping them work more efficiently 

and achieve better results roberthalf.com. The challenge and opportunity now is to scale those 

positive outcomes across the industry while safeguarding the livelihoods and identities of the 

artists themselves. 

Conclusion: The Creative Landscape Transformed 

Generative AI is set to dramatically reshape creative industries over the next five years, 

driving a paradigm shift comparable to the introduction of photography, film, or digital media in 

earlier eras. The research and cases we’ve explored illustrate a future where human and AI 
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creativity are deeply intertwined. By 2030, we can expect AI to be a ubiquitous presence in 

studios, design labs, writers’ rooms, and production houses – an ever-ready creative partner that 

can conjure images, music, and stories at the speed of thought. This promises a 

more democratized creative landscape: a teenager in a small town with a laptop and AI tools 

could produce a short film or an album that rivals the output of a major studio in quality. Barriers 

of skill and cost will be lower than ever, unleashing a flood of new voices and experimentation. 

We will likely witness the rise of entirely new art forms native to AI – think AI-generated 

interactive films, or music experiences personalized in real-time by an AI reacting to the 

listener’s mood. 

However, this brave new world of AI creativity will also force us to redefine artistic 

norms and rules. The notion of originality will shift as remixing and reimagining via AI 

becomes a standard creative process. Authorship might become more of a shared concept – we 

may see works credited to human–AI teams, and award categories created for AI-assisted 

creations. Legal systems will catch up: by around 2028, we could see international agreements 

on AI training data and copyright, perhaps a registry for AI-generated works or a new licensing 

regime that compensates the human creators whose works trained the models. Ethically, the 

industry will develop best practices to ensure AI’s output reflects diversity and avoids prejudice, 

making the creative output more inclusive. Bias mitigation and transparency (like 

watermarking AI content or disclosing AI involvement) might become standard, so that 

audiences maintain trust in what they consume. 

The creative workforce will undoubtedly go through a transformation, but it can emerge 

stronger if adaptation is embraced. Many routine creative tasks will be offloaded to AI, freeing 

human creators to focus on higher-level creativity, strategy, and the emotional core of their 



work. We predict a boom in “creative AI” specialists – professionals who are equal parts artist 

and technologist, able to orchestrate AI tools to execute a vision. Meanwhile, truly human-made 

art may gain a new aura of value (much as handmade crafts did after industrialization) – a kind 

of “authenticity premium.” Savvy creatives will learn to differentiate when to use the AI for 

efficiency and when to put the AI aside to create something deeply human and not replicable. 

What about the soul of creativity? There will be ongoing philosophical debate about 

whether AI can be genuinely creative or if it’s merely an extension of its human programming. 

But in practice, the lines will blur. Audiences might find themselves moved by a song, only to 

learn it was generated by an AI – and then face the question of whether that makes the song any 

less valid. Our collective definition of art and music may expand to accept AI contributions, just 

as electronic music eventually gained respect alongside acoustic. Co-creation could become the 

norm: the most celebrated works in 2030 might be those where artists leveraged AI in novel 

ways – much like cinematographers mastered the new possibilities of film in the 20th century – 

to produce experiences that were previously unimaginable. A bold prediction: within five years, 

we may see the first AI-assisted film win an Oscar or an AI-co-written novel win a major literary 

prize, not as a curiosity but as a respected work of art. This would mark a true coming-of-age for 

AI in the arts, symbolizing that human society has accepted these tools as part of our cultural 

toolbox. 

Yet, integrating AI will also spur efforts to protect human creativity. We expect stronger 

creator rights movements, perhaps new unions or alliances for artists to negotiate how their 

styles and data are used by AI (and to share in the profits). There will be a tug-of-war between 

tech companies seeking to innovate and creative communities insisting on ethics and equity – but 

ideally, this yields a balance where technology serves creators, not exploits them. Policymakers 



in the U.S., EU, and Asia will likely implement rules requiring consent for training on 

copyrighted material, mechanisms for creators to opt out or be paid, and standards for AI usage 

in media production (similar to how we have standards for special effects safety or fair use in 

traditional media). 

In conclusion, the next five years will be a wildly creative, disruptive, and defining 

chapter in the history of art and media. Generative AI will enhance artistic expression by 

offering infinite new tools and sparking ideas, as we’ve seen in bold experiments from 

Hollywood to the music studio to the writer’s desk. It will democratize creation, as evidenced by 

a growing wave of amateurs turned creators through AI assistancesmythos.com. And it will 

undoubtedly reshape the creative landscape – structurally, legally, and conceptually.  

The narrative that emerges is not one of AI eclipsing human artists, but one 

of augmented artistry: humans and intelligent machines collaborating to push the boundaries of 

imagination. As one industry study concluded, generative models “act as collaborators, 

providing new tools and techniques” that enhance rather than eliminate human creativity 

medium.com wired.com.  

The true mark of this transformation will be when we no longer talk about “AI art” as 

something separate, because it will just be a natural part of art itself. By 2030, we will likely 

drop the prefix and simply enjoy a richer, more varied artistic world – one where the timeless 

human drive to create is amplified by our most advanced technologies, and where creativity 

knows no bounds, human or artificial. 

 

https://smythos.com/ai-industry-solutions/entertainment/human-ai-collaboration-in-creative-industries/#:~:text=,Analytics%20Vidhya
https://medium.com/@rickspair/the-rise-of-generative-ai-exploring-the-future-of-creative-careers-fa16632f1556#:~:text=Careers%20medium,tools%20and%20techniques%20for
https://www.wired.com/story/generative-ai-music/#:~:text=These%20anxieties%20slot%20neatly%20among,might%20collaborate%20rather%20than%20compete

