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Editor’s Page : Elections Ahead !!!

Some things that you should know before the 

Lok Sabha Elections coming up in April 2024. 

IMPORTANT : YOU MUST VOTE !!! & KEEP READING DRYCOTEC DIARIES

E.D.: If you are a regular importer of polymers or services or buying foreign currency for dealer 
meetings or buying imported components, assemblies, mixers etc., then you should know about ED. 
They are a government body that is responsible for keeping a check on Money which is coming from & 
going nowhere, especially Foreign Currency. Something to worry about if you are in the wrong chair. 

LIST OF DEFINITIONS: ELECTION 2024

E.C.I.: It is that organization that manages the entire event of elections. The Constitution of India has 
vested in the Election Commission of India the entire process for conduct of elections. Don't worry, they 
will not touch your current position in the organization, which depends on performance. 

E.V.M. : Electronic Voting Machine was developed in the 1990s. Paper ballots method had fraudulent 
voting, booth capturing was also expensive. The EVM does not need wireless or wired internet 
components and interface. The M3 version of the EVMs includes the VVPAT system.

V.H.A. : It is an APP on which you can le complaints. You can use the app to search your name in the 
electoral roll and check if you are eligible to vote. Also get election-related news and updates. You can 
use the app to search your name in the electoral roll and check if you are eligible to vote.

K.Y.C. : The Know Your Candidate (KYC) app is a mobile application developed by (ECI) to help citizens 
know about the criminal antecedents of candidates contesting elections. Still they are out there asking 
for votes. Hopefully your name will not be there. 

M.S.P. : Minimum Support Price is promised by the government for any agricultural crop. In case you 
want this concept for Mortars, I suggest that you sit on a Dharna at New Delhi Highway and hope to get it 
soon. 

P.S. : In company law, perpetual succession is the continuation of a company's existence despite the 
death, retirement, bankruptcy, insolvency, insanity, change in membership or an exit from the business 
of any owner etc. Please do not plan to get a group of employees & leave the company to form another 
unit & hope that the ECI will grant you the same name & symbol. It is unfortunately not possible in 
Companies, but is possible in Political Parties.

K.R.A. & K.P.I. : Key Result Area & Key Performer Indicators have nothing to do with Politicians or 
any political party or any form to measure the performance of the leader you have voted for. These 
fundas are only there to kick you & keep your salary in control.  







My Brand Diaries :  

The Business of Mascots : Baton Consultants Review 

““

Type One : Animals – Interesting, Indicative, Relevant

Type Two : Cartoon Characters – Meaningful Fun, Creative, Motivating

Type Three : Others – Theme based, Representative, Differentiator 



What is a Mascot ?
An avatar / person / character etc. that will be the soul of the your brand, display its values, interest, ethos 
(the distinguishing character, sentiment, moral nature, or guiding beliefs of a person, group, or 
institution) etc. 

What does a Mascot do ? 
It creates an emotional bond. It connects your customers to your products. Generates loyalty & 
acceptance. It is a communicator, It speaks about your brand & image of your company. 

How do I create a Mascot ? 
First understand your brand personality. What is the USP of your products, core values of your company 
& a combination of them all. Also check what your competition is doing. You need to be a differentiator, 
something innovative. Important – It should appeal to your buyers. 

What you should avoid in a Mascot ? 

1. Religion, Caste, Race 

2. Good Looking but irrelevant 

3. Too Complex, cannot be understood

4. Copied, similar to competitor

5. Failing to integrate Mascot in your brand strategy  

Type Four : Brand Ambassadors – Expensive, Effective, Powerful

In our industry, the mascots are visual representations of a brand. Our customers associate it with the 
company or product. Companies stand out in a competitive market. For example, Roff’s Crocodile logo 
is instantly recognizable.

Mascots often embody specic brand values like strength, reliability, durability, and innovation. The 
choice of a mascot reects the company’s commitment to these values. Mascots evoke emotions and 
create a connection with consumers. They humanize the brand and make it relatable. In the building 
industry, mascots can evoke feelings of trust, dependability, and quality. Ambuja Cement’s committed 
man represents dedication.



Drycotec Drymortar Association : Affiliate Certificate Program:

•  Are you keen to make a impressive career in Drymortar segment of Building Materials?

•  Is your aspirational drive to be a - Researcher? Manufacturer? Trader? Contractor? Marketer? 

    Supplier?

ONE
Civil Engineering 

Fundamentals

““

DRYMORTAR ASSOCIATION

“This afliate course is designed to give all such aspirants a comprehensive understanding on the entire 

gamut. Every participant will get a clear idea from cradle to grave on the materials, processes and 

strategies which makes this segment run and grow. Professionals from the industry, as faculty, shall 

share their valuable insights earned through several years of task & toil, along with live case stories. All 

we request each participant to come with is - Zeal, Focus and Passion.” 

                                      – Anupam Shil, Vice President (Training), Drycotec Drymortar Association. 

Course Curriculum:

The course curriculum should follow from here…

Session Detailing (Each Session : 90 Minutes)

TWO
Products &
Applications 

(Part 1)

THREE
Products &
Applications

 (Part 2)

FOUR
Products & 
Applications 

(Part 3)

FIVE
Products & 
Applications 

(Part 4)

SIX
Exam One

SEVEN
Marketing 

Fundamentals

EIGHT
Branding & 
Advertising

NINE
Channel Partners 

& Agreements

TEN
Market 

Overview

ELEVEN
Expert 

Interaction One

TWELVE
Expert 

Interaction Two

THIRTEEN
Case 

Studies

FOURTEEN
Summary plus 
Q & A Session

FIFTEEN
Final
Exam



TARGET AUDIENCE : WHO SHOULD ATTEND ?

- Who are new to this business (Sales & Marketing)

- Who are from support functions (HR / Finance / Logistics) who want a better understanding

Employees of DM Companies

FACULTY & TRAINERS 

Coarse Convener : Anupam Shill (STP Berger)

Trainer : Dr. Satyanarayana D (HIL)

Trainer : Dr. Mandar Chitre (Baton)

Sp. Session : Dr. Arjunan P (MYK Laticrete)

Sp. Session : Dr. Prem Sherin (Adani Cement)

•  Program will Commence on 12th Mar & Detail Timetable will be given

•  We can have a special program for your organization if you have more than 10 participants

•  15 Sessions will be conducted on weekdays between 20.00 hrs to 21.30 hrs

•  Certicate shall be issued to those who pass the exam & have full attendance 

•  Fees shall be Rs.5000/person for Member Organization & Rs.7,500/person for others

•  If interested, please contact us on 9823158583 or write to us on

    mandar.chitre@batonconsultants.com

DRYMORTAR ASSOCIATION

JOIN DRYCOTEC DRYMORTAR ASSOCIATION. BECOME OUR MEMBER. 





My Cement Diaries : Several factors contribute 

to the robust cement demand in India for the scal 

year 2023-2024

““

Our author, Dr. Jai Shankar Kumar - Head ( Sales & Marketing ) Shyam Steel India, is a passionate 
leader who keep keen interest in the cement industry and has two decades of experience in top cement 
brands of the country. He writes about the several factors that contribute to the robust cement demand. 

1. INFRASTRUCTURE PROJECTS: The government's focus on infrastructure development, including 
roads, bridges, airports, and ports, drives signicant demand for cement. Large-scale projects like 
Bharatmala, Sagarmala, and Smart Cities Mission contribute to this demand.

TOP TEN FACTORS

2. Housing Sector Growth : The growing urban population and increasing disposable incomes lead to a 
rise in demand for residential properties. Affordable housing initiatives, such as Pradhan Mantri Awas 
Yojana (PMAY), boost construction activities, thereby increasing the consumption of cement.

3. Rural Development :  Rural infrastructure development programs like Pradhan Mantri Gram Sadak 
Yojana (PMGSY) and rural electrication projects create demand for cement in rural areas, where there's 
also a growing need for housing and basic amenities.

4. Government Initiatives : Various government policies and incentives to promote construction 
activities, such as tax benets and subsidies for housing loans, stimulate demand for cement.

5. Industrial and Commercial Construction :  Growth in industrial and commercial sectors leads to the 
construction of factories, warehouses, ofce spaces, and retail outlets, thereby increasing cement 
consumption.

6. Real Estate Investment Trusts (REITs) : The introduction and growth of REITs in India attract 
investments in the real estate sector, leading to the development of commercial properties and 
infrastructure, consequently boosting cement demand.

7. Population Growth and Urbanization :  India's population continues to grow, and urbanization rates 
are increasing. This demographic trend drives the demand for residential and commercial infrastructure 
in urban areas, fueling cement consumption.

8.Infrastructure Development : in Tier II and Tier III Cities: Beyond major metropolitan areas, there's 
signicant infrastructure development in smaller cities and towns, driven by urbanization and 
government focus on equitable development. This expansion contributes to cement demand.

9. Recovery from the Pandemic :  Following the slowdown caused by the COVID-19 pandemic, there's 
a resurgence in construction activities as economies recover, resulting in increased demand for cement.

10. Monsoon and Weather Conditions : Favourable weather conditions, particularly during the 
monsoon season, can accelerate construction activities, leading to higher cement demand.

These factors collectively contribute to the robust demand for cement in India during the scal year 
2023-2024.





My Tech Diaries : 

Javed Mansuri Plant Head & Technical Manager, 

Bimbe Trading (Zambia)

““

Javed Mansuri, Plant Head & Technical Manager is an expert with 13yrs experience in Building material 
products, Readymix plaster, tile adhesive, dry mix mortar, block joining mortar, wall putty, AAC blocks, 
Bentonite grinding. He is currently working in Zambia and has given us this simple but effective article. 

POINTS TO MAINTAIN THE DESIRED TEMPERATURE IN THE SAND DRYER

Build a temperature control system that uses 

temperature sensors and controllers to 

precisely maintain a specied temperature 

range.

þ Feed in the proper quantity of coal or any 

other burning fuel.
þ

Make over the fuel and air supply to the 

burner to control the heat output.
þ Ensure the burner system is properly 

maintained and has enough capacity.
þ

Properly insulate the dryer to minimize heat 

loss, which helps in maintaining temperature 

efciently.

þ Control the airow within the dryer. 

Adequate airow is essential for even 

drying.

þ

Adjust the airow to help regulate the 

temperature.
þ Continuously monitor temperature and 

adjust the settings as needed to stay within 

the desired range.

þ

As per the moisture and capacity monitoring 

the speed of the dryer.
þ Regular monitoring of sand coming out 

from the Sand dryer.
þ

Monitoring safety systems to prevent 

overheating and ensure the safety of the 

equipment and personnel.

þ The specic temperature range and control 

methods can vary depending on the type of 

sand, the design of the dryer, and the 

intended application.

þ





My Sand Diaries : 

Gujarat Government Initiative : 

Always Ahead !!! (Baton Consultants Review)

““

I recently visited the Stonemart 
exh ib i t ion  in  Ja ipur  &  was 
pleasantly surprised to see a great 
initiative by Gujarat Government. 
They had booked a large stall and 
were promoting the minerals of the 
state. 

LARGE STALL 

Mr Meet Parmar, Commissioner spoke to me at 
length about the potential in the state and the 
focus to promote M-Sand. They expressed 
concern on more than 1 lakh ton of river sand 
been dredged from the rivers of Gujarat and been 
supplied to neighbouring states like Maharashtra, 
MP, Rajasthan etc. The government has 
acknowledged the concern & is planning 
stringent actions to curtail this activity. 

AGAINST RIVER SAND

Gujarat offers two types of Sands, 
Basalt & Quar tzite. Basalt is 
available in South Gujarat, it is 
mostly used in concrete and now 
some suppliers are pushing hard 
to get it into plasters. Quartzite 
sand is used in glass making & the 
impure version does excellent 
performance in all mortars. 

SANDS OF GUJARAT

THE MESSAGE OF GUJARAT GOVERNMENT IS ON THE NEXT PAGE. 







My News Diaries 





My News Diaries 





www.parkashgroup.com

http://www.parkashgroup.com/




CONSULTANTS

REVIEW

HIGHLIGHTS

Tech Articles01

Practical Approach02

Send us your needs03

We will research & publish04

DETAILED PROGRAM OF 
DRYCOTEC DRYMORTAR ASSOCIATION IN 2024

COMING SOON
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