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Not sure if you have seen this yet but this is the new monthly 

coffee subscription from Pret. 

There is a huge trend in coffee brands offering monthly 

subscriptions, so it was inevitable that Pret would launch their 

own monthly version.
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There a really bright piece of POS on their main wood 

boards throughout the Pret store. 

The turquoise colour really created standout against 

the wood panels. 

The white headline text really did make you read it 

twice.headline  
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Visual  
Analysis 

This is the visual analysis for the Pret marketing activation. 

The report is in three parts, firstly the visual heat map, this shows the probability that each part of your image is seen 

within the initial 3-5 second first glance time period that is critical to bringing attention to your content. Secondly, this 

is a simplified version of the Heatmap results.. Each region shown has a numeric score which predicts the probability 

that a person will look somewhere in that region within the first glance time period. Finally, these are the 4 most likely 

gaze locations, in their most probable viewing order (1 is the most likely).



In the middle of the floor as you walked into Pret 

was a free standing, printed cardboard pop-up 

display. 

White text on the turquoise background created 

real standout. 

There was a QR code for you to scan & sign up!
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Let’s  
Talk….
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