
������� � ����� � � ���

� �����������������������

• Our listings are marketed on over 900 real
estate search websites

��

“�e share of home buyers who used the
internet to search for a home increased

to an all-time high of  97% in 2021.”
� National Association of Realtors®

• Our company websites generate over 11k 
viewers each month 

• We pay for upgraded property ads on KSL®, 
Zillow®, and Trulia®, to give your property 
the maximum amount of exposure

• We post your property on over 26 social 
network sites
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��FOR  SALE  SIGN�with 24-hr recorded 

information hotline and phone number
call capture system

��TEXT  SHORT  CODE�with phone
number call capture system

��LEAD  TRACKING  SYSTEM 

��ELECTRONIC  PROPERTY  FLYERS

��TEAM  DATABASE�of over 50,000 
contacts

��SALT  LAKE  BOARD  OF  REALTORS®
agent database of over 9,000 contacts

��PRINTED  PROPERTY  FLYERS

�e average real estate agent spends less than 
$5,000 annually on marketing.
- Realtyna.com

Pearson & Associates Real Estate Team 
spends over $15,000 monthly on marketing.
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OUR IN-HOUSE MARKETING DEPARTMENT BUILDS CUSTOM 
LISTING VIDEOS TO SHOWCASE YOUR PROPERTY, IN ADDITION 
TO THE STANDARD PHOTO TOURS USED FOR THE MULTIPLE 
LISTING���������

WE USE THE LATEST SOCIAL MEDIA ADVERTISING AND PROMOTIONAL 
TECHNIQUES TO CAPTURE BUYERS ON ALL  PLATFORMS

Social media posts 
with video have 
48% more views.

 - Hubspot
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Visual content is 4000%
more likely to be shared

on social media, compared
to any other type of media.

 - Realty411
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PERSONAL PROPERTY WEBSITE
ADVERTISEMENT

P&A WEBSITE(S) ADVERTISEMENT
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89% of buyers who use the internet to aid in their home search, found the photos to be one of the most important aspects of 
viewing a listing, and homes with high-quality, professional photos sold 35% faster (National Association of Realtors®). 

�e �rst impression of your home is essential. Once your home �ts a buyers’ basic search criteria, they want to explore their 
“lifestyle” in your home. I will ensure your home is presented professionally, and with the quality you should expect when 
selling a home in this new tech-savvy world we live in.
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“Everything has beauty, but  not  everyone sees it.
- ���������

“
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At no additional cost, our Pre-Listing 
Market in g  Camp aig n , starts building 
momentum behind your home’s listing 
right now.

But, we don't show your home until YOU 
are ready (typically 1-2 weeks).

• We build a list of people who want to see 
your home.

•   “Coming    Soon”   Neighborhood 
Announcement sent.

• We stack your showings - one right  a�er
another - and create the perception that
your home is what everyone is looking for. 



ASKING PRICE % OF POTENTIAL
BUYERS WHO WILL

LOOK AT PROPERTY

15% ABOVE

10% ABOVE

MARKET VALUE

10% BELOW

15% BELOW

10% 

30% 

60% 

75% 

90% 
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OVER MARKET VALUE

AT MARKET VALUE

UNDER MARKET VALUE

• Very few lookers (if any)
• Won’t appraise for a buyer’s lender
• Will sit on the Market
• Use if speci�c $ amount needed

• Buyer’s recognize a well-priced home
• No appraisal issues
• Found easier in home searches
• Brings in buyer(s)
• May produce multiple o�ers

• Quick sale
• May produce multiple o�ers
• Should generate lots of interest
• May produce higher-than-asking o�ers
• Risk having to sell at lower price if market

is not robust enough
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