
 

 

 

By: George Brandon, President of LegalXcellence LLC 

Creating effective content requires a mix of strategy and creativity. Here are tips to elevate 
your content game: 

a. Craft Engaging Headlines: Your headline is your first opportunity to grab attention. Make 
it clear, compelling, and reflective of the value you’re offering. For example, “Five Tax-Saving 
Strategies Every Business Owner Should Know” promises actionable insights. 

b. Keep It Clear and Concise: Write in an accessible style, avoiding unnecessary jargon. 
This ensures your message resonates with a broader audience, from seasoned investors to 
financial novices. 

c. Incorporate Storytelling: Share real-world examples or client success stories (with 
confidentiality intact) to make your content relatable and memorable. 

d. Enhance Visual Appeal: Infographics, charts, and images can simplify complex ideas 
and make your content more engaging. 

e. Use Strong Calls to Action (CTAs): Encourage your audience to take the next step, 
whether it’s scheduling a consultation, signing up for a newsletter, or exploring additional 
resources on your site. 

 



Blogging for Business: Establishing Thought Leadership in Tax and Wealth Management 

Blogging remains a cornerstone of content marketing. It’s an excellent way to build trust and 
showcase your insights. Here’s how to succeed: 

a. Choose Relevant Topics: Write about issues your clients care about, such as maximizing 
tax efficiency, navigating regulatory changes, or strategies for managing multi-generational 
wealth. 

b. Offer Practical Solutions: Address common financial concerns with actionable advice. 
For instance, a blog on “Smart Charitable Giving Strategies to Reduce Your Tax Burden” can 
position you as both knowledgeable and helpful. 

c. Stay Consistent: Regular posts reinforce your commitment to providing value, 
encouraging your audience to return for more insights. 

d. Engage with Readers: Respond to comments and initiate conversations. Interaction 
fosters a sense of community and strengthens your credibility. 

 

By embracing content marketing, tax and wealth management professionals can connect 
meaningfully with clients, showcase expertise, and stand out in a competitive market. 

 

George Brandon, president of LegalXcellence LLC, brings over three decades of experience 
in management, business development, marketing, and IT within the legal services sector. 
As a seasoned business development coach primarily for partners, George has a proven 
track record of helping professionals achieve their business development goals. If you have 
any questions relating to this article, George can be contacted at 
george@legalxcellence.com or (323) 513-5810 

 


