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Curating a Strategy for Developing a Legal Brand

Knowing the basics and data about LinkedIn……



The Basics
950 Million Users & Counting

There are over 1 billion users on LinkedIn – 200 countries and 

regions – 211 + million users in the USA
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The Basics
950 Million Users & Counting

❖ Over 67 million companies are on LinkedIn

❖ Millennials make up 60% of LinkedIn users 

(Between 25 & 34 years old)

❖ Microsoft owns LinkedIn

❖ 16.2% of users are active daily / 48% are active monthly

❖ 43.7% of users are women / 56.3% are male

❖ According to the American Bar Association – over 90% of lawyers 

use LinkedIn in the USA

❖ 1.3 million active lawyers in the USA – 1.17 million using LinkedIn

(511,000 women / 658,710 men ) ….
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The Basics
950 Million Users & Counting

❖ When someone searches using a browser what information 

appears first about a lawyer or law firm?

❖ If someone is looking to appoint a lawyer and they do not know 

your name, how would they find you in LinkedIn?

❖ Create your LinkedIn strategy – what do you want to achieve?

❖ The free or paid for version ?

❖ Do you have a different profile in LinkedIn to you law firm bio?

❖ Importance of the algorithm & hashtags……
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How does LinkedIn work

❖The Algorithm – revised July 2023

❖Key areas of your profile are searched

❖The points system

❖The number of  LinkedIn points you have effect where you appear in a search

❖Has an advanced search tool (in the free version)



LinkedIn Points Scoring

The more points you have the better!
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+15 points video and long form text

+13 points video and short form text

+12 points video (uploaded natively-- no YouTube or Vimeo)

+10 points long form text post (> 3 lines)

+8 points per short form text post (< 3 lines)

+5 points per article

+5 points per comment received

+3 points per like received

+2 point per share received



LinkedIn Points Scoring

For the people who engage:
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+1 point per share

+2 points per like

+3 points per comment

Each time you engage with content, it shares your activity to your first-degree 

network. In other words, if you comment or like a post, it will share the post 

with your entire network to see. Your job is to find the most interesting 

content and ENGAGE WITH IT!!

Points never expire…..



How does LinkedIn work (Continued)

❖Tags

❖Hashtags



Tips for creating a strategy for a digital brand
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❖ Find out if your employer has a media policy and follow it

❖ Think about the people you want to connect with

❖ Include potential clients and referral sources

❖ Connecting is more effective than following

❖ Set aside time each week for LinkedIn



5 Actions to do right now
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❖ Review your LinkedIn profile (or get someone to do it for you)

❖ Update your profile heading

❖ Start posting and responding to posts

❖ Use tags and hashtags

❖ Personalize your LinkedIn url …..



Beyond the digital brand – intersection between 

internal and external
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❖ Identify the people within your own law firm / company to connect 

with

❖ Support their LinkedIn posts by liking, commenting and sharing them

❖ Share your posts with colleagues so they can support you

❖ Look for opportunities to connect with colleagues connections

❖ Promote your colleagues to external contacts

❖ Use LinkedIn to promote yourself within your own law firm / company 

…..



Get Started
❖If you do not have a LinkedIn profile create one

❖If you have one, find out how the algorithm works and adjust your profile to make the most of 
it

❖Regularly review your notifications

❖Create posts, articles and newsletters and add them to LinkedIn

To make the most of LinkedIn, contact George Brandon at LegalXcellence LLC, 323-513 5810
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