KLRB Radio . . Defiant And Successful

By GREG BEEBE
Sentinel Staff Writer

CARMEL — The Barnyard in Carmel is an
unlikely place for a rock and roll radio station.
Amidst the earthy wooden shops hocking Mon-
terey Peninsula chic napkin rings, place mats

and teriyaki-on-a-stick sits KLRB, Monterey

Bay’s only official ‘‘rock’’ station and one of the
most off-beat businesses of its kind on the West
Coast. .
One listen to KLRB (FM-102 on the dial)
quickly proves that this is not your average
- radio station. In these days of ultra-gloss
polyurethane disco commercialism, KLRB
stands out like a pimple on Cheryl Tieg’s cheek.
‘Going against the grain is almost a matter of
policy at KLRB, a station which often defies the
traditional rules of radio and comes out a
winner. : ' :
It is arelatively quiet Wednesday afternoon
at Klerb. Chuck Gardiner, KLRB’s jester-

~ station manager, talked about the business’

growing pains during the Vietnam war, the
inherent: problems of broadcasting and about
KLRB's unique philosophy. i

The station began in the more polarized days
of the past when the Hippies hated, the Red-
necks and vice versa. Advertisers thought of
KLRB listeners as ‘‘those people,” as in “Oh,
we don’t want to advertise to ‘those people’”’
(rock ‘n’ roll addicts), Gardiner said.

Still, Gardiner and the other KLRB fore-
fathers were able lay a solid foundation in the
Monterey Bay community, selling good respect-
able ads to good respectable businesses (‘‘and
no head shops,” Gardiner said).

As a station gets better, its ads get worse.
Palatable advertisements used to be one of the
major appeals of FM radio, as it always seemed
much easier letting a mellow DJ try to sell you
tires than a shrill, fast-talking hustler.

Now, most FM commercials are taped
assaults no different from AM radio, which
spawned FM'’s popularity in the first place with
slickness and decreased music allotments.

FM radio is the latest broadcasting bonanza,
and most FM stations now sound peculiarily

like their AM AM counterparts — except

KLRB.

1f one single item makes KLRB stand out

from the rest it’s the station’s policy of letting
the disc jockeys choose what they play.

After the AM radio payolla scandals of the
‘60s, most stations tooi;: the responsibility of
music selection out of the hands of the disc
jockeys. To this day, few stations operate
without a playlist of tunes which must be
regularly played at certain intervals.

Through staff elections and an nifty little
system of musical sets, KLRB deejays still can

- choose what they think the listening audience

wants. : v
KLRB'’s programming is a' mixture of new

‘tunes, familiar songs,” current hits and the

jockey'’s own choices. It is possible at KLRB to
hear the Rolling!Stones sandwhiched between
Emmylou Harris and Count Basie. The pro-
gramming policy makes KLRB a never-a-dull-

‘moment station which often ‘‘breaks’’ new acts. -

‘The staff does not operate without occasion-
al disagreements about what should be played, .
but those once again are handled via vote. Said
Gardiner of his voting power, “It’s really no
different than most Latin American elections.”
SEE PAGE 33 -
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Gardiner. speaks in a buttery tone and wears a Howdy Doody
haircut. Besides being the station’s resident yuk-yuk man, he is
a master of promotional gimmicks.:

“We’ll do almost anything for promotion,”” Gardiner said.

“In fact, low budget promotions are our specialty.”

Gardiner has even gone so far as to race Vicki McGinnis, the
KLRB program director, on two giant elephants. When he’s not
drag racing pacheyderms, Gardiner is busy dreaming up new
promotions and working on local concerts with Bill Graham
. Production’s local representative Hector Lizardi.

KLRB has prepared for the upcoming DEVO concert at the
Civic Auditorium by giving away an authentic DEVO yellow
plastic DEVO jumpsuit (“‘for wet chemicals and messy job
protection,” Gardiner said).

The station also gives away 15-20 record albums a week
through mutual agreements with the music labels — a real treat
for listeners now that discs sell for $6.98.

The life of a rock disc jockey is not quite as glamorous as it’s
cut out to be. The station has eight full-time deejays, all of whom
make about as much as your average Safeway bagger.

“The money keeps me here,” said evening jockey Robert
Stock, casting a sarcastic glance at Gardiner.

Stock has been at KLRB for quite some time and is one of
the station’s more colorful personalities. Sitting barefooted on a
short revolving chair in a black t-shirt and blue jeans, Stock
handles records as if they were a mere extension of his hands.

Besides protesting nuclear

[0 FAGE 21 and promoting solar energy,

Stock’s in-person voice does not seem particularly unusual
during an informal conversation. As the music plays, Stock talks
about the state of the radio art, demoaning *‘oatmeal over the
airwaves.”

When it’s time to go back on the air, though, he furiously
rushes back to the microphone, throws on the headphones and
assumes his best mellow FM deejay voice.

He talks softly because he’s not competing to be heard. His
slightly smokey radio persona seems like the prototype voice of
FM radio. Stock said he’s ‘‘centered’’ by the radio. ‘‘Turning the
mike on really brings me around,”’ he said before yanking out
some of the more obscure releases for Sentinel inspection.

The KLRB music library is a music maniac’s dream come
true. Any record worth its weight in vinyl can be found in the
station’s massive collection.

But, you can only play em one at a time, which is what
KLRB does 24 hours a day.

KLRB is known throughout the Umted States and England
for its ahead-of-the-crowd programming. Many of today’s hits
were broken yesterday by KLRB disc-spinners.

When the superstar Dire Straights band recently received
their first gold record — they did not keep it — instead the group
gave it to KLRB morning jock DJ Donna, who was the first
American radio person to play the band’s smash debut album.,

Evening deejay Nigel Brandwell (formerly of the BBC) was
also the first person to play Elvis Costello’s latest album
“Armed Forces,” proof to the notion KLRB does not wait to
follow others — they lead.
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