
EMOTIONAL INTELLIGENCE 360 
SURVEY FEEDBACK AND WORKSHOP  

Called “a master facilitator” by his 
clients, Dan is skilled at building strong 
teams, developing innovative solutions, 

and insightful analysis. As a motivational 
speaker, he uses enthusiasm and humor 
to drive home key concepts and affect 
change in his audience. As a coach, he 

brings focus and results to leaders, 
managers, teams and organizations.  

Dan McGraw  Consulting, LLC 
Seattle, Washington 

206.790.1123 
dan@danmcgraw.com 
www.danmcgraw.com 

Not education, experience, knowledge nor intellectual horsepower. None of these serve 
as an adequate predictor as to why one person succeeds and another doesn't. There's 
something else going on that society doesn't seem to account for. We see examples of 
this in our day-to-day work places, homes, churches, schools and neighborhoods. We 
observe supposedly brilliant and well-educated people struggle, while others with fewer 
obvious skills or attributes flourish. Why? The answer almost always has to do with 
emotional intelligence. And while it is harder to identify and measure than IQ or 
experience, and certainly difficult to capture on resumes, its power cannot be denied. - 
“This workshop experience will change you and your team for good.” - Dan McGraw

Objectives 
•

•Understand the role of 
personality in Emotional Intel 

•Learn the behavioral 
competencies of EI 

•Receive anonymous feedback 
from various people you choose 

•Increase self and social 
awareness 

•See how to manage emotions 
of self and others  

•Understand the key to success 

•Learn the Golden Rule of  
Triggers 

•Development a plan of specific 
actions for improvement 

Highlights 

•360 Survey of Emotional 
Competencies  

•Understand your behavior, 
how you relate with everyone 

•Feedback, Feedforward and the 
power of Team Coaching  

•The 7 Signs of Emotional Intel 
•Crucial Conversation Skills 
•Communication/Listening, role 
in Emotional Competence 

•The magic of healthy dialogue 
•Empathy as power 
•Identity vs Reputation 
•Highly interactive 
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