GardenShare




ndency on grocery stores

h cost of produce and herbs

pply chain issues can hinder day to day needs
ymmunities lack agriculture
ommunities lack communication

ost people don't have a green thumb




, are is a community-based Al application that )
oors with home grown sustainable food from small tc
fostering education and appreciation for healthy living




ould love team members *(keeping this on here in case
ill needs to join a team)*

Digital Art Design

Mobile app developer

~ Website developers

[ rban agriculture specialist




Project Description & Scope

vy
erience:
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» | would take on a project management role
» Planky (or something similar) for documents and coordination

> Teams for communication

» Timeline 4 weeks for general discussions and determination on
direction (art, branding, app creation, Al enabled items), 6 weeks
for draft creations leading up to end of semester and entering

MVP stages



Project Descripfion & Scope
—r' U.S. BUREAU OF LABOR STATISTICS

"=_ . Category 12-month percent change, Sep 2025
= All items 3.0%
Food 3.1%
Food at home 2.7%
Cereals and bakery products 1.6%
Meats, poultry, fish, and eggs 5.2%
Dairy and related products 0.7%
I[ Fruits and vegetables I 1.3%
Nonalcoholic beverages and beverage materials 5.3%
Other food at home 1.9%
Food away from home 3.7%
Full service meals and snacks 4.2%
Limited service meals and snacks 3.2%
Energy 2.8%
Energy commodities -0.4%
Fuel oil 4.1%
Gasoline (all types) -0.5%
Energy services 6.4%
% padva nci,,g) Electricity 5.1%
§ 904 Natural gas (piped) 11.7%
é" %5 All items less food and energy 3.0%
§ Q Commodities less food and energy commodities 1.5%
(% < Apparel -0.1%
‘7)_ & (\o"? New vehicles 0.8%
*Derience: \: Used cars and trucks 5.1%
Medical care commodities 0.7%




ProducelQ Index

Overall Produce market Index +0.83 % (weekending Friday, October 24, 2025}

ProducelQ Index is an objective method to convey historical, seasonal, and ongoing price changes in fresh produce markets. We use high-volume products from forty (40} commodities to fairly represent

shipping point prices. These commodities are grouped into 11 categories, and further aggregated to a Dollar per Pound that represents the fresh produce industry. OQur robust methodology is designed to

explain our produce markets, and to provide data for decision making.

Index composition Yeardata = 2025 = 2024 x 2019 x

@ svowavc H
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USDA Economic Research Service

T
S U.S. DEPARTMENT OF AGRICULTURE

Topics | Data v | Analysis v | Newsroom v | Amber Waves

Home > Amber Waves > Americans Still Can Meet Fruit and Vegetable Dietary Guidelines for $2.10-52.60 per Day

Amber Waves

Americans Still Can Meet Fruit and Vegetable
Dietary Guidelines for $2.10-$2.60 per Day

by Hayden Stewart and Jeffrey Hyman
6/3/2019

Diet Quality & Nutrition | Food Prices, Expenditures, and Establishments | Food Choices & Health
Food Markets & Prices

very 5 years, USDA and the U.S. Department of Health and Human Services release a new version of the

Dietary Guidelines for Americans with information and recommendations about how individuals can

achieve a healthy diet. During 2019, the 2020 Dietary Guidelines Advisory Committee—composed of
nutritionists, physicians, and public health researchers—has been meeting to discuss new research and advances,

which might be incorporated into the upcoming, next version of the guidelines.
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r enShare is intended for EVERYONE. From apartme
) the suburbs or trailer park communities, everyone can u
S app. :

| “y intent is for a non profit based application that is free fo
veryone.

ly ultimate vision is for every house, apartment, tent |
hatever you’re living in) have a produce bearing item tha
eates a better community.
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[uspto §
Trademark search

Home > Search results

I Try our new beta feature to see more info when you open results C) off

General search ~ Search for words in trademarks, p
— Status filter 123 results for
Live 60
Registered »
e Neighborfood
Dead 63
Cancelled
Abandoned Wordmark NEIGHBORFOOD
Status @EID) ABANDONED
+ Sort Goods & (ABANDONED) IC 031: Fresh herbs;
services  Fresh lettuce; Fresh microgreens.
Cl 031
— Configure sa
Serial 88867299
Show image Owners Double, Peter (INDIVIDUAL; USA)

HugeDomains

Home FAQs About us Contact us My account

NeighborFoods.com

This domain is for sale: $3,895

Domains include free Privacy Protection forever. @

Q neighbor-foods.com

] neighborfoods.store

a

theneighborfoods.com

a

neighborfoods.online

(5] F sem_godaddy._brand

BY UATintanet (@ UAT Carvas 4 Gemini W Teamsand Channel. [ AdobeExpress [7] SIP @@ Intemship - OneDrive @ SIP - OneDrive.
Q  NeighborFoods 1
Q RESULTS D HISTORY O FAVORITES T FILTER & AFTERMARKET

52199 $0.01

1st yr only with 3yt term @

$7999 $0.99

fortrt yoae @

299 $0.01

1st yr anly with 3 yr term @

o33 $0.99
for first year @
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Notes FAQ ContactUs

Back to resulls
Evaluating Land-Based Leaming as a Pedagogical Approach

Journal of Agricultural Education, v65 n3 p292-303 2024

Founded on the principles of place-based education, land-based leaming collaboratively engages leamers and community
members in a four-step process of identification, understanding, intervention, and evaluation to enhance the sustainability of
community-based agricultural systems. While scholars have provided the philosophical foundation for land-based learning, there
have been no quantitative evaluations of leamers engaged in this innovative pedagogical approach. Therefore, the current study
explored students from two high schools in Michigan's Upper Peninsula who participated in a land-based leaming experience
focused on increasing local food purchasing within their high school cafeterias. Using pre-experience and post € SUIVeys,
student learing gains in local food awareness, local food behaviors, and eight leadership factors were evaluated. Results from the
research include statistically significant gains in local food , local food behaviors, emp efficacy, and decision
making when comparing post-experience data to pre-experience data. Findings contribute to the nascent body of literature
suggesting land-based learning is an effective pedagogical tool for promoting student growth. Recommendations for expanding the
use of land-based leaming; increasing funding to support its implementation; and targeted scholarship to inform the growth of land-
based learning are also explored.

Descriptors: High School Students, Agricultural Education. Food. School Community Relationship. School Community Programs. Place Based
Education. Student Empowerment. Leadership Training Experiential Learning, Teaching Methods Program Evaluation

American Association for Agricultural Education. P.Q. Box 7607, Department of Agnicultural and Extension Educafion, Raleigh, NC 27695. Web
site: hitps:/fae-online orgfindex. php/ae/index

[T Peer reviewed

[ Drectlink

ERIC Number: EJ1446982
Record Type: Journal
Publication Date: 2024-Sep
Pages: 12

Abstractor: As Provided
1SBN: NIA

ISSN: ISSN-1042-0541
EISSN: EISSN-2162-5212
Available Date: NIA
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Search Tips

() Peer reviewed only [ Full text available on ERIC
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SERIC

Back o results
Stepping Up to the Challenge: Human Services Students Help Their Community in a Time of
Need

Redding, Carly L., McDaniel, Michallene G.
Journal of Service-Learning in Higher Education, v17 p33-43 2023

Research indicates that food insecurity among college students has been on a steady incline. The COVID-19 pandemic has
intensified economic vulnerabilities, which has led to increased food insecurity among college students due to the closure of
campus resources and high unemployment rates in jobs that college students typically hold. Universities have long recognized the
need for on-campus pantries and the institutions' role in preparing students to apply the knowledge leamed in their courses in real-
world settings. This article uses a case study to illustrate how one university worked with service-leaming students in its Human
Services department to provide food support to the campus community by becoming essential workers during a crisis. This created
asustainable solution to improve the quality of life for an entire university community and provided Human Services students the
opportunity for applied experience and professional growth and development.

Descriptors: Food, Hunger, College Students COVID-19, Pandemics, Service Leaming. Food Service. Quality of Life, Human Services, Trend
Analysis

University of Louisiana System. 1201 North Third Street Suite 7-300. Baton Rouge, LA 70802. Tel: 337-482-1015; Fax: 337-462-5374; e-mail:
service@louisiana.edu; Web site: htfp-Afounals sfu.cajshe/index. phpfslhe

(7] Peer reviewed
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ERIC Number: EJ1396338
Record Type: Journal
Publication Date: 2023
Pages: 11

Abstractor: As Provided
1SBN: NiA

15SN; NIA

EISSN: EISSN-2162-6685

Available Date: N/A
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Search www.uspto.gov

www.uspto.gov~  community foed growth

Narrow your search results

Reset all
Include results from:

Web pages
Documents

Shaw only content from these topics:

[] Patents guidance
[ Trademarks guidance

View more ~

Viewing 1-15 of 223 results

Cultivating community-driven change: Olin Kealoha Lagon

@ https: g-and Ad 1 d
change-olin
-.planned system outages Breadcrumb Home Learning and Journeys of C community -

driven change: Olin Kealoha Lagon Video Cultivating community -driven change: Olin Kealoha Lagon Cultivating
«community -driven change: Olin Kealoha Lagon After enduring a violent and poverty-stricken...

Ci Asian A d Native It ific Islander t v P

@ httpsy ican-and-natit

.. the Director and join the conversation on our social media channels. Related posts Coming to.a community near you:
the future of USPTO outreach Jun 17, 2024 5 min read Community outreach Tips on taking control of your creative [P Oct
11.2023 6 min read Community outreach Patent Pro Bono Program expands...

Keeping innovation fresh

(] I d
... from in India. | wanted to reach people that didn't have access to anything at all to keep their food fresh. And at the
time, | don't think | even realized that food waste was a global problem that atfected people even in my own community ,
in Cambridge, Massachusetts. So, | think going to the farmers...

fresh

www.uspto.gov~ | virtual farmers market

Narrow your search results

Resetall

nclude results from:

n Web pages
Invention-Con 2022: Inspiring and redefining the innovative mindset n Bocwnents
&2 https: gov/abol on-con-2022-agenda-and-speaker-bios:
- small businesses, . and ities of across America. Ferguson joined WI
the USPTO in 1989. During her 32-year tenure at the agency, she has worked as a officer lead

patent analyst for the Patent

Show only content from these topics:

j Patents guidance
j Trademarks guidance

Jiew more ~

Apply

Viewing 1-15 of 58 results

What is a trademark?

@ https://www.uspto.gov/trademarks/t h i k

..unregistered one. For example, you use a logo as a trademark for the handmade jewelry you sell at a local farmer’s
market . As your business grows and you expand online, you might want more protection for your trademark and decide to

apply for federal registration . Registering your trademark with us means that...

Keeping innovation fresh

e https://www.uspte.gov/learning-and-resources/journeys-innovation/audio-stories/keeping-innovation-fresh
...anything with my idea, | thought, well, you know, at the very least, perhaps there are a couple of farmers at my local
farmers market that might be able to use FreshPaper. | used to go to the farmers market on the street where | lived in
Cambridge, Massachusetts, every weekend. | had gotten to know some...

Geographical indications

& https://www.uspto.gov/ip-policy/trademark-policy/geographical-indications

.., for example. The same was true for migrant farmers from Europe to other countries such as Australia, New Zealand,
Canada, and Argentina. One important aspect of protecting Gls through a trademark system is preserving generic terms.
Unfortunately, ...

Found on Baker's list

@ https://www.uspto.gov/learning-and-resources/journeys-innovation/historical-stories/found-bakers-list

...hand, a measure of success for any independent farmer at the time. In the early 1880s, Murray became frustrated when
several of his farm implements broke down in a single day. His wife’s sewing hine with interch bl h

gave him an idea...
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SHOP LEARN  OUR STORY Q2

¢ cartheasy

¢
Our Mission

Abcut by Our mission is to help people improve their quality of life by

OUR STORY offering information and products for sustainable living.

THE TEAM A higher quality of life, in our minds, means more time with family and friends, a lower cost of living, a toxin-free
home and yard, access to wholesome food and safe drinking water, and more time spent in nature.

OUR MISSION

SUSTAINABILITY Sustainable living is about respecting the limits of the earth's capacity to provide. We look for solutions that

PRESS & MEDIA lead to a simpler, more self-sufficient way of living. At Eartheasy, we believe we can enrich our lives and ensure
a healthy future while also reducing our impact on the environment.

DISTRIBUTION

SCHOOL GARDENS

Trees for the Future
REVIEWS We plant a tree for every order placed at Eartheasy.com through our partnership with the Trees for the Future
Foundation. Trees for the Future has been helping communities around the world plant trees since 1989.

TerraPass
Eartheasy is Carbon Balanced by TerraPass. We have partnered with TerraPass to sponsor clean energy and
carbon reduction projects that result in a verified, measurable reduction in carbon emissions.

vancy,
Q\ Nk ’ﬂg EPA WaterSense

Eartheasy is an EPA WaterSense Partner. We have partnered with the US Environmental Protection Agency to
promote water conservation, and the value of water efficiency.
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PictureThis

Ai Farmer

FARMER
Get
PictureThis -
Plant Identifi...

Get

Find your
inspiration.
# PictureThis

TOP 1

Plant ID App

Your Ultimate Plant
Identifier
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COMMUNITY
FOOD
NAVIGATOR

HOME

ABOUTUS NAVIGATORAPP CONTACTUS RESOURCES DONATE

Community Practices

Community Food Navigator is an invitation to be humans in community together, building the good of our food systems and
neighborhoods.

This is a place to meet new people, and work across lines of difference in the pursuit of our common purpose. With new
relationships and connections comes great opportunities and, sometimes, significant challenges to community building and
collaboration.

We have learned that the following commitments can help us to collaborate across the network more effectively. All
members are invited to hold these commitments as we build connections, explore projects, and learn together:

Build Community and Collective Care - We all work to ensure the Community Food Navigator's online and offline
communal spaces share a spirit of support, kindness, mutual accountability, and curiosity.

Share Dignity and Respect - We engage each other with dignity and respect as we seek to learn together, and explore our
own areas for growth and creativity.

Offer Useful Info; Honor Your Sources - This digital space is meant to make work easier and more meaningful through
collective knowledge accumulated and shared by and with growers, local foed mobilizers, and educators.
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English v Volunteer Hub sign-in 2

OHO Ourvision Leammore Getinvolved

Share more,
waste less

Beat waste with Olio: the app for finding
what you need and sharing what you

Getthe app

don'twithlocal people.

Cookies allow us to give you the best experience on our site, analyse our trafficand

helpwithourmarketingetforts. nars. More @

details on our Cookie Policy.

— = ms s ee me g sy == s e—---

Give and get items

Avoid buying new by sharing and
findingitems locally.

Help each other

Build community and save money by sharing
with fellow locals.

Help the planet

Give youritems a second life. Less waste = less
damage to the planet.




Proof of Concept/Early-Stage Prototype

Patents ~ Trademarks ~ Feesandpayment ~ ContactUs ~ MyUSPTO

Trademark Center

Home Start application Drafts and docket Sponsorship tool My settings Help ~
;. - & —
Inltlal Appllcat]on Application Contact Trademark details Goods and Review and sign Pay and submit
selection information services
~ Application selection Less common applications () asterisk denotes a required field. Your total cost
(] Application selection so
icati * Show summary
| 2 Lesscommon applications Select an application type ’ : 3
~ Contact information E
v Trademark details QO Trademark/service mark, Supplemental Register
You can register certain marks on the Supplemental Register that are capable of
~ Goods and services distinguishing your goods or services but aren’t eligible for registration on the

Principal Register.
~ Review and sign

Filing fees

~ Pay and submit $350 per class of goods and services

Other important information
You must be using the mark in commerce in connection with your goods and services
before filing an application requesting registration on the Supplemental Register.

Q certification mark
A certification mark shows consumers that goods, services, or providers of those
goods or services have met certain standards.

Filing fees




Proof of Concept/Early-Stage Prototype

Patent Center fuspto

Patent Center

Home New submission ~ Existing submissions ~ Petitions ~ Postgrant ~ Workbench -

Home New submission ~ Existing submissions + Petitions = Postgrant ~ Workbanch ~ Manage ~ Search

- - - Provisional Application Upload Calculate fees Review &
File new submission Provisional Application under 35 USC 111(b) data documents submit
File utility, design, national stage, and international submissions.

Upload documents
Add files that you wish to your patent To add more files, use the file upload interaction or drag & drop

them into the area below.

A provisional application must include a cover sheet required by § 151(cIT) e.g. form PTO/SB/16), which may be an applcation data sheet o

REGULAR SUBM ISSIONS or a cover letter identifying the asap Il that meets the requirements of § 1.51(c)(1).
Help with document description

Utility Nonprovisional ;

File a utility nonprovisional application under 35 U.S.C. 111(a), the most ; o
common form of patent application i !
Drag and drop files here

Learn more !
‘ o

Browse files

Utility Provisional

Not ready with complete details for your patent application? File a B e emmeeememmesEE e SR ————————————eeemea e !
provisional application under 35 U.S.C. 111(b) and receive a filing date. A
corresponding nonprovisional application can be filed within 12 months
to receive the benefit of a provisional applications filing date

Learn more
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Proof of Concept/Early-Stage Prototype

@ GoDaddy Airo
Your Coming Soon page is ready to customize! ® - NeighborGrows o
Give visitors a preview of NeighborGrows before the launch of your full site. :::ijﬂn
NeighborGrows
You cutrently have a free site. Pick 8 plan 1o use premium features View Plans —
Dashboard
E—— — *. Everything generated for you by GoDaddy Airo® *

Today's social post is

ready for you!
>
your calendar for even more posts Pick a logo that feels like
5 ot NeighborGrows
Your Website PUBLISHED

Here's how to get set up

Choose a Background Image: NeighborGrows




/ Proof of Concept/Early-Stage Prototype \

Logo created using “Logo Shop"” app

Mock-up app

NeighborGrows
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6:40 7:18 &

Agent 3 Agent 3

An application that communities can use to
communicate about home gardening that also
has a virtual farmers market for food trade

I'll help you create a community gardening platform
with communication features and a virtual farmers
market for food trading. Let me search for any relevant
integrations that might enhance this application.

Now let me create a comprehensive plan for your
community gardening platform with a virtual farmers

market.

@ Build
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+ GardenShare &

o

List Your Harvest

Share your extra produce, seeds,
and garden supplies with the
community.

@

Trade & Connect

Exchange items, share knowledge,
and grow together with fellow
gardeners.

]

Prototype

How It Works

Three simple steps to start sharing and
trading with your community

o)
N

Join Your Community

Connect with local gardeners and
build relationships in your
neighborhood.

_ Preview [3

Grow Together,
Trade Locally

Join your neighborhood gardening
community and share the harvest

Browse Marketplace —»

Join Community

22 2,400+ Active Gardeners

) 15 N0+ tame Tradad

=N

How It Works

Three simple steps to start sharing and
trading with your community

Q)
M

Join Your Community

Connect with local gardeners and
build relationships in your
neighborhood.
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Fresh Herb Collection
© North Hill « 1.5 mi

Basil, rosemary, and thyme in terracotta
pots. Perfect for your kitchen garden.

J James K.

Prototype

] Preview [3

Fresh Heirloom Tomatoes

© Downtown » 0.8 mi

Beautiful mix of red and yellow heirloom
tomatoes, freshly picked this morning.

S SarahG.

Organic Salad Greens

@ West Side » 1.2 mi

Fresh lettuce and mixed greens, perfect for
your next salad.

T Tom B.

Request Trade

) Preview [3

v o, v e, WY

Rainbow Carrots

© East End « 2.1 mi

Colorful heirloom carrots, sweet and
crunchy. Great for snacking or cooking.

L LisaM.

Request Trade




usiness Technology

: GardenShare, app for communities to promote and educal
0 share amongst neighbors




