
Schema >> n-rollment™

Measurable Outcomes
• Improved Return on Marketing Investment
• Increased Customer Lifetime Value
• Lower Cost per Acquisition

Listed outcomes are representative only, and specific outcomes
this Schema™ will address may vary depending on your industry, 
target audience, and business goals.

Derived Benefits
● Increased Lead Conversion Rates: Optimized lead nurturing 

and qualification processes.
● Enhanced Customer Acquisition Efficiency: Targeted lead 

generation and conversion strategies.

● Improved Customer Retention: Personalized engagement 

and value maximization.

● Optimized Subscriber Lifecycle Management: Effective 

segmentation and lifecycle stage targeting.

● Data-Driven Marketing Optimization: Data-driven insights 

and performance analysis.

Foundational Approach
1. Assessment of Current Processes

2. Data Exploration

3. Develop Data-Driven Lead Scoring

4. Map Subscriber Lifecycle, Develop Mgmt Strategy

5. Advanced Analytics to Support Strategy

6. Deployment & Optimization

To learn more about our comprehensive suite of solutions, visit nventiv.ai/contact-us

Lead/Subscriber Management

Overview
n-rollment™ is our solution to address the closely related areas of Lead Management (acquisition) and 
Subscriber Management (development and retention).  
● Lead Management: our proven strategic framework combined with AI-driven analytics to derive 

insights from historical data, assessing lead sources and prospect behaviors.  Prioritize prospects 
and optimize conversion pathways for maximum efficiency and ROI. 

● Subscriber Management: strategic process of acquiring, retaining, and maximizing the value of 
subscription and long-term contract customers through targeted and personalized engagement 
strategies. We leverage machine learning and other analytics tools to understand subscriber 
behaviors, preferences, and lifecycle stages, deriving insights that drive strategies to enhance 
customer satisfaction and loyalty and enhance long-term value.


