
Schema >> n-sights™

Measurable Outcomes
● Lower Cost per Acquisition
● Increased Customer Long-Term Value
● Decreased Churn Rate
● Higher Customer Satisfaction Scores (e.g., NPS)

Listed outcomes are representative only, and specific outcomes
this Schema™ will address may vary depending on your industry, 
target audience, and business goals.

Derived Benefits
● Improved Customer Segmentation: More precise targeting of 

marketing efforts, product offerings based on customer insights.

● Enhanced Product Development: Creation of innovative products 

and services aligned with customer needs/preferences.

● Optimized Pricing Strategy: Optimize  revenue/profitability based 

on customer value perceptions.

● Strengthened Brand Loyalty: Increased customer advocacy and 

brand preference through deeper customer understanding.

● Reduced Marketing Inefficiency: Elimination of wasted marketing 

spend through data-driven insights and targeting.

Foundational Approach
1. Collaborative Goal Setting/Alignment on 

Objectives

2. Study Design

3. Data Analysis

4. Observations & Insights Derivation

5. Report Development and 
Implementation Approach

To learn more about our comprehensive suite of solutions, visit nventiv.ai/contact-us

Consumer Insights

Overview
Consumer insights are a critical input to a comprehensive customer strategy, and encompass a broad 
range of activities, from surveys that uncover  consumer attitudes and sentiments to transaction 
analytics to understand consumer behaviors, preferences, and promotional responsiveness . 
n-sights™, our approach to guiding consumer insights activities, goes beyond surface-level 
observations, delving into the motivations and emotions that drive consumer decisions and aligning 
research findings with zero-party and first-party data. These insights are pivotal in shaping targeted 
strategies that resonate authentically with your audience. Beyond the analytic method, our approach is 
rooted in understanding the pulse of your market and anticipating consumer needs. We collaborate 
closely with your team to align study objectives with broader business goals, ensuring every initiative 
not only captures attention but also cultivates long-term customer loyalty.


