
Schema >> n-gagement™

Measurable Outcomes
● Enhanced Customer Lifetime Value (CLTV)
● Higher Campaign Response and Conversion Rates
● Customer Acquisition Cost (CAC) Reduction
● Lead Conversion Rate (LCR) Acceleration
● Improved Customer Engagement Metrics

Listed outcomes are representative only, and specific outcomes
this Schema™ will address may vary depending on your industry, 
target audience, and business goals.

Derived Benefits
● Increased Customer Satisfaction: Enhanced customer experience 

through relevant and personalized interactions.

● Reduced Customer Churn: Improved customer retention through 

loyalty programs and targeted engagement strategies.

● Optimized Promotional Spend: Increased ROI on promotional 

activities through data-driven targeting and personalization.

● Improved Brand Advocacy: Stronger customer loyalty and 

advocacy through exceptional engagement experiences.

● Accelerated Time to Value: Faster realization of customer value 

through effective onboarding and engagement strategies.

Foundational Approach
1. Collaborative Goal Setting & Data Unification 

2. AI-Powered Data Enrichment & Segmentation

3. Personalized Offer Design & 
Recommendations

4. Predictive Customer Behavior Modeling

5. Multi-Channel Campaign Design, including 
KPIs and Measurement Approach

6. Continuous Monitoring & Optimization

To learn more about our comprehensive suite of solutions, visit nventiv.ai/contact-us

Customer Engagement & Loyalty Strategies

Overview
n-gagement™ combines a situational context assessment with the power of AI and Machine Learning 
(ML) to derive insights from your customer data; outputs from those activities come together to fuel 
engagement strategies, including loyalty program design, promotional strategies, and longitudinal 
customer planning.  Our approach to designing  hyper-personalized loyalty and promotional programs 
drives deeper customer connections, boosts engagement, and maximizes ROI. Buy 10, Get 1 Free, or 
spend $100, get $10 in value back?  Maybe, but that’s easy to do, and it is not for every brand or 
category. Our team members have developed a cohesive philosophy, honed through years of designing 
award winning consumer-facing programs, that goes far beyond plug-and-play or cookie-cutter 
solutions,incorporating why and how consumers respond to your brand, combined with data-driven 
insights to unlock the true value of your loyalty or frequency programs.


