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EXECUTIVE SUMMARY

This framework establishes three powerful positioning pillars for your AEO/GEQO/Zero-
Click product ecosystem. Each pillar is backed by peer-reviewed research and aligned
with current market dynamics as of January 2026.

The Three Pillars

1. The 40% Visibility Boost — Princeton/Georgia Tech research credibility
2. Al Mode Ready — First-mover positioning for Google’s new search interface

3. Dark Funnel Dominance — Integration with your Zero-Click Authority narrative

Market Context

65% of Google searches now end without a click. Al-referred sessions jumped 527%
between January and May 2025. Gartner predicts 25% of traditional search volume
will shift to Al engines by 2026. Your products address a $4.2B market gap.




PILLAR 1: THE 40% VISIBILITY BOOST

Research Foundation: Princeton University, Georgia Tech, Allen Institute for Al, IIT
Delhi

The Science

The landmark 2024 study “GEO: Generative Engine Optimization” (ACM SIGKDD
Conference) tested 9 optimization methods across 10,000 queries. The findings are
your competitive moat:

Optimization Method Visibility Improvement
Statistics Addition 30-41%
Citation Addition 30-40%
Quotation Addition 30-40%
Fluency + Statistics (Combined) 45.5% (Best Combo)
Keyword Stuffing (Old SEO) -10% (HURTS visibility)

The Democratization Angle

Critical finding: Lower-ranked websites benefit MORE from GEO optimization. Sites
ranked 5th in SERP saw 115.1% visibility increase using citation methods, while top-
ranked sites saw 30.3% DECREASE. This is your David vs. Goliath marketing angle.

Product Applications

Product: “The 40% Boost Blueprint”

Format: Premium Guide + Implementation Templates
Price Point: 197—497

Core Components:

e The Princeton Research Breakdown (simplified for practitioners)



Statistics Integration Playbook with swipe file of 500+ citation-worthy stats by
industry

Citation Architecture Templates (where to place, how to format, which sources Al
trusts)

Quotation Integration Framework with expert sourcing guide
Fluency Optimization Checklist (the 15-30% boost tactics)

Before/After Content Transformation Examples

Tool: “The Citation Optimizer GPT”

Format: Custom GPT / Claude Project
Price Point: 47—97 (or included in bundle)

Functionality:

Paste any content — Get Al-readiness score (0-100)
Auto-identifies missing statistics opportunities

Suggests citation placement with source recommendations
Generates quotation integration options

Outputs optimized version with tracked changes

Sales Copy Hooks

“Princeton researchers discovered the exact formula that boosts Al visibility by
40%. This guide hands you that formula.”

“Keyword stuffing is dead—it actually DECREASES your Al visibility by 10%. Here’s
what works instead.”

“Small websites saw 115% visibility gains using these methods. Big brands? They
dropped 30%. This is your unfair advantage.”

PILLAR 2: Al MODE READY

Market Position: First-mover advantage on Google’s most significant search evolution

since PageRank



The Landscape

Google Al Mode launched in May 2025 (Google 1/0) and went live in the U.S. as a
separate tab in Search. It uses Gemini 2.5, their most intelligent model, and eliminates
the “10 blue links” entirely. This is an end-to-end Al search experience.

Critical Data Points
® 69% of transactional searches in Al Mode result in website clicks (contrary to
zero-click panic)
® 89% of users click more than one business (the “Consideration Set” model)
* Average users check 3.7 results per session (multi-touch opportunity)

e Query Fan-Out: Al Mode breaks queries into hundreds of sub-queries
simultaneously

e Deep Search: Can issue hundreds of searches and create expert-level reports in
minutes

The Paradigm Shift

Old SEO Goal: Rank #1 or die
New Al Mode Goal: Appear in the “Consideration Set” (top 3-5 cited sources)

Al Mode doesn’t mirror traditional rankings—it selects sources based on perceived
trust, relevance, and formatting. Being #1 in organic search doesn’t guarantee Al Mode
citation.

Product Applications

Product: “The Al Mode Playbook”

Format: Comprehensive Course + Tools
Price Point: 297—697

Module Structure:

1. Understanding Al Mode Architecture — How query fan-out works, what triggers
Deep Search, citation selection criteria



. The Consideration Set Strategy — Positioning for top 3-5 inclusion vs. fighting for

#1

. Content Formatting for Al Extraction — Structure that Al Mode prefers (FAQ,

HowTo, comparison tables)

. Topic Cluster Architecture — Building semantic footprint for query fan-out

coverage

. llms.txt Implementation — The emerging standard for Al crawler optimization

. Measurement & Iteration — New KPIs: Citation Rate, Al Visibility Rate (AIGVR),

Content Extraction Rate

Tool: “Al Mode Readiness Audit”

Format: Interactive Scorecard + Report Generator
Price Point: 97—197

Assessment Areas (100-point scale):

Content Structure Score (FAQ, HowTo, comparison table presence)
Semantic Footprint Analysis (topic cluster coverage)
Citation-Worthiness Evaluation (stats, quotes, source authority)
Technical Accessibility (lIms.txt, schema markup, crawlability)

Competitive Positioning (share of voice analysis)

Sales Copy Hooks

“Google just eliminated the 10 blue links for millions of users. Here’s how to win
in the new Al Mode era””

“Stop fighting for #1. Start fighting for the Consideration Set—where 89% of Al
Mode users actually click.”

“69% of transactional searches in Al Mode still send traffic. But only to the brands
Al trusts. Is yours one of them?”




PILLAR 3: DARK FUNNEL DOMINANCE

Brand Integration: Extends your Zero-Click Authority narrative into a complete
ecosystem

The Dark Funnel Defined

The “Dark Funnel” represents all the invisible touchpoints where buyers research,
evaluate, and form opinions about your brand—without ever clicking through to your
website.

Dark Funnel Channels

e Al chat conversations (ChatGPT, Claude, Perplexity)
e Google Al Overviews and Al Mode

e \oice assistant responses

* Featured snippets and knowledge panels

e Social conversations and DMs

e Community forums and Reddit threads

e Podcast mentions and word-of-mouth

The Measurement Crisis
The problem: Traditional analytics are blind to the Dark Funnel.

e Al-referred traffic often appears as “direct” in GA4

e Zero-clickimpressions generate zero trackable data

e Brand lift from Al citations is invisible to standard tools

e Forrester: Al traffic = 2-6% of organic, growing 40%+ monthly—but misattributed
The opportunity: Brands measuring the Dark Funnel gain a decisive competitive
edge.

e LLM visitors convert at 4.4-5x the rate of traditional organic (Semrush)

e Al citation creates 38% lift in organic clicks + 39% lift in paid ad clicks



e Companies with positive GEO ROl report 300-500% returns in 6-12 months

Product Applications

Product: “Dark Funnel Intelligence System”

Format: Comprehensive Framework + Dashboard Templates
Price Point: 397—997

System Components:
1. Dark Funnel Mapping Framework — Identify all invisible touchpoints in your

buyer journey

2. Al Citation Tracking Protocol — Manual and tool-assisted monitoring across
ChatGPT, Perplexity, Claude, Gemini

3. Zero-Click Attribution Model — Connect dark funnel exposure to downstream
conversions

4. Visibility Dashboard Templates — Looker Studio/Notion templates for new KPIs

5. Competitive Dark Funnel Analysis — Share of voice benchmarking against
competitors

6. Executive Reporting Templates — Justify dark funnel investment to leadership

Tool: “Al Mention Tracker”

Format: Notion/Airtable Template + SOP
Price Point: 67—147

Tracking Capabilities:

e Weekly prompt testing protocol across 5 major Al platforms
e Citation frequency logging

e Sentiment analysis framework

e Competitor mention comparison

¢ Trend visualization over time



Sales Copy Hooks
e “65% of searches never click. But those searchers still buy. The question is: are
they buying from YOU?”

e “Your analytics show zero traffic from Al. But Al visitors convert at 5x. You’re blind
to your best customers.”

e “The Dark Funnel is where deals are won or lost—before prospects ever hit your
website. Time to turn on the lights.”

INTEGRATED PRODUCT ECOSYSTEM

Flagship Bundle: “The Zero-Click Authority Vault”
Price Point: 997—1,997
Includes:

e The 40% Boost Blueprint (full guide + templates)

e The Al Mode Playbook (6-module course)

e Dark Funnel Intelligence System (framework + dashboards)
e Citation Optimizer GPT (lifetime access)

e Al Mode Readiness Audit Tool

e Al Mention Tracker Template

¢ |Ims.txt Generator + Implementation Guide

e Topic Cluster Command Center (Notion template)

e Schema Markup Template Library

e 90-day implementation calendar

e 2x live Q&A sessions (monthly)



Entry-Level Products (Lead Magnets — Tripwires)

Product Price Upsell Path
AEO Readiness Checklist Free / $7 — 40% Boost Blueprint
lIms.txt Quickstart Template 17-27 — Al Mode Playbook
Featured Snippet Capture Checklist 2747 — Dark Funnel System
Topic Cluster Mapping Worksheet 37—-67 — Full Vault
Schema Template Library 47-97 — Full Vault

30-DAY IMPLEMENTATION ROADMAP

Week 1: Foundation

1. Finalize product naming and positioning for all three pillars
2. Create lead magnet (AEO Readiness Checklist) for list building
3. Set up Zero-Click Paylink Funnel for entry products

4. Draft landing page copy using research-backed hooks

Week 2: Core Product Build

1. Build “The 40% Boost Blueprint” guide (highest ROI product)
2. Create Citation Optimizer GPT/Claude Project
3. Develop llms.txt generator tool

4. Design Al Mention Tracker Notion template

Week 3: Content + Marketing

e Launch social media content series (Princeton research angle)
e Create “Al Mode Is Here” urgency campaign

e Publish blog posts optimized for AEO (eat your own cooking)



e Record video content explaining the 40% boost methodology

Week 4: Launch + Optimization

e Soft launch to existing audience
e Gathertestimonials and case studies
e A/Btest pricing and positioning

e Plan enterprise tier for Fortune 500 target market

KEY RESEARCH CITATIONS

Use these for credibility in all marketing materials:

Princeton GEO Study

Aggarwal, P. et al. “GEO: Generative Engine Optimization.” ACM SIGKDD 2024. DOI:
10.11%%5¢37254.3671882

e “GEO can boost visibility by up to 40% in generative engine responses”
e “Websites ranked 5th saw 115.1% visibility increase”

e “Top-ranked websites saw 30.3% decrease”—democratization finding

Gartner Predictions

e “25% of organic search traffic will move to Al chatbots by 2026”

e “50% reduction in traditional organic traffic by 2028”

Semrush/Industry Data

e “LLM visitors convert at 4.4-5x traditional organic visitors”

e “Al citation creates 38% lift in organic clicks, 39% lift in paid clicks”

Al Mode Research (Search Engine Land, Dec 2025)

* “69% of transactional searches in Al Mode result in website clicks”



® “899% of users click more than one business”

e “Average users check 3.7 results per session”
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