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Executive Summary 

This Digital Marketing Strategy, Execution & Results report outlines Housing Hub’s 
structured, performance-driven approach to strengthening brand visibility, generating qualified 
property owner and tenant leads, and supporting sustainable growth across the Twin Cities 
property management market. Developed in alignment with company objectives and informed 
by a comprehensive Digital Marketing Audit completed in late August 2025, this report 
documents both strategic direction and measurable outcomes achieved through disciplined 
execution. 

Beginning in September 2025, Housing Hub’s digital marketing function transitioned from a 
limited, under-scaled operation into a data-driven growth engine. Strategic improvements were 
implemented across Google Ads, social media, website analytics, email automation, and 
organic content development. These changes prioritized efficiency, accountability, and 
scalability, ensuring marketing investment directly supports portfolio growth, tenant demand, and 
leadership-level decision-making. 

Search and paid advertising efforts were restructured to capture high-intent property owners 
actively seeking management services while expanding top-of-funnel visibility through Display 
and Performance Max campaigns. Enhanced GA4 tracking and conversion measurement now 
provide clear visibility into lead behavior, form submissions, phone calls, and campaign 
performance, establishing a transparent performance baseline for ongoing optimization. 

Organic social media and content efforts were refined to reinforce professionalism, trust, and 
brand consistency, while email marketing and tenant automation workflows improved 
engagement, retention, and operational efficiency. Together, these channels form an integrated 
digital ecosystem designed to attract, engage, and convert both property owners and 
prospective tenants. 

 

This report includes: 

●​ A summary of Housing Hub’s digital marketing transformation following the August 2025 
audit​
 

●​ Clearly defined goals supported by executed strategies and tactical implementation​
 

●​ Assigned roles and responsibilities supporting scalability and accountability​
 

●​ Defined primary and secondary target markets with supporting audience insights​
 

●​ A strategic overview of digital platforms and channel utilization​
 

●​ A content framework aligned with current engagement and performance trends​
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●​ Performance analysis supported by Google Ads, GA4, social, and email metrics​

 
●​ A budget review demonstrating efficient and intentional marketing investment​

 

Results achieved between September and December 2025 confirm that disciplined strategy, 
accurate measurement, and continuous optimization significantly increase reach, engagement, 
and lead generation while maintaining strong cost efficiency. This report serves as both a record 
of performance and a foundation for continued growth, refinement, and leadership-ready 
decision-making. 

 

. 
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Social Media: Goals, Objectives, Strategies, and Tactics  
 

The following Goals, Objectives, Strategies, and Tactics (GOST) framework outlines the 
structured approach used to establish and scale Housing Hub’s social media presence. 
These elements work together to support a cohesive digital marketing strategy that 
strengthens brand awareness, engagement, and long-term growth. 

 

 Details 

Goal 
Establish and maintain a professional, consistent, and scalable digital 
marketing presence for Housing Hub across key social media platforms. 

Objectives 

1.​ Review Housing Hub’s existing social media platforms to identify strengths, 
gaps, and opportunities by September 1, 2025. 

2.​ Identify one to three primary social networks by September 15, 2025. 
3.​ Create and optimize accounts on two identified social media platforms by 

September 30, 2025. 
4.​ Grow a following of 275 on new Facebook network by December 15, 2025. 

Strategies 

1.​ Conduct a comprehensive social media audit of Housing Hub’s existing platform 
presence. (Supports Objective 1) 

2.​ Review and interpret audit findings to inform platform prioritization and content 
direction. (Supports Objective 1) 

3.​ Determine the most effective social media platforms based on audience behavior 
and marketing goals. (Supports Objective 2) 

4.​ Establish and optimize social media accounts on selected platforms. (Supports 
Objective 3)​
Ensure all social media platforms are visible, branded consistently, and 
encourage engagement. (Supports Objective 4) 

5.​ Actively invite and encourage customers, tenants, and property owners to 
connect with Housing Hub on social media. (Supports Objective 4) 

Tactics 

1.​ Research social media platforms to evaluate audience fit and engagement 
opportunities. (Supports Strategy 1) 

2.​ Analyze audit results to determine which platforms to activate and prioritize. 
(Supports Strategies 2 and 3) 

3.​ Develop and apply a consistent visual and messaging brand across all social 
media platforms. (Supports Strategy 5) 

4.​ Create and publish high-quality, relevant, and value-driven content tailored to 
each platform. (Supports Strategy 6) 

5.​ Incorporate clear calls to action within social content to drive engagement and 
connection. (Supports Strategy 6) 

6.​ Include social media icons and links across Housing Hub’s website, email 
communications, and digital marketing assets. (Supports Strategy 6) 
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