


Traffic 56%

New job or 
home 33%

Leisure
27% No car 18%

Trial ride
12%

Reasons for trying Metrolink the first time
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End-to-End Travel Time: 
129 min – All Stops

102 min – Palmdale to Los Angeles 

Express
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Ridership
Average Weekday Station Boardings



Averge Weekday Station Boardings

Antelope Valley Riders
• 70% Ages 30-64

• $74,091 Avg HHI

• 68% of Trips for Work

• 71% Have Access to a Car

• 66% Ride 4 Days/Week
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Age Categories
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New CEO Vision

*Customer-First Orientation with three pillars:

1) Safety & Security
2) An Integrated System
3) Modernized Business Practices

“Create Value, Exceed Expectations”
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Antelope Valley New Rider Feedback

• 82% rank Metrolink overall as “Good,” or “Excellent”  

• Riders request more service, more station and reduced fares

• 55% take Metrolink for a stress-free commute
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INTEGRATED SYSTEM
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P R O G R A M :  S C O R E



P R O G R A M :  S C O R E
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2021 – Super Bowl
2022 – OC Streetcar
2026 - FIFA World 
Cup
2028 – Olympics & 
Paralympics
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Modernize Business Practices
• BBOC

• SCORE PMC

• Unsolicited Proposal Policy
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• Safer, cleaner and more power

• Up to 85% reduction in PM and NOx exhaust emissions

• 64% more horsepower compared to Tier 0

• Seven currently in revenue service

PROGRESS TOWARD ZERO EMISSIONS
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Future Customer-First Initiatives

• Loyalty Program: Link Up

• Guest Conductor

• Wi-Fi




